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How  To  Use  This  Guide 


The  National  Heart,  Lung,  and  Blood 
Institute  (NHLBI)  offers  this  book  of  re- 
sources to  the  many  people  who  make 
wellness  at  the  worksite  a reality. 

What  You  Will 
Find  in  This  Guide 


Those  of  you  who  are  new  to  health  pro- 
motion at  the  worksite  will  find  the  first 
few  sections  especially  helpful.  They 
contain  suggestions  on  how  to  get  started 
and  for  finding  resources  at  your  own 
worksite  and  in  your  own  community.  For 
readers  who  are  familiar  with  these  health 
resources,  there  is  updated  information 
about  organizations,  and  perhaps  even 
about  new  ones  with  which  you  are  unfa- 
miliar. 

This  guide  focuses  on  resources  for 
worksite  healthy  heart  programs — such  as 
publications,  prepackaged  programs, 
videotapes,  people,  and  organizations  that 
can  advise  you  on  how  to  plan  a program, 
and  more.  All  the  resources  in  this  guide 
relate  to  cardiovascular  health,  which 
includes: 

■ High  blood  pressure 

■ High  blood  cholesterol 

■ Smoking 

■ Nutrition 

■ Weight  control 

■ Exercise  and  physical  activity. 

Many  of  the  resources  are  specifically  for 
employers  to  use  in  worksite  health  pro- 


motion programs.  And  many  are  more 
general  and  can  be  used  in  the  worksite 
as  well  as  in  other  community  settings, 
such  as  schools,  hospitals,  and  health 
care  settings.  Many  publications  are  free 
or  low  cost,  especially  those  from  govern- 
ment agencies.  Some  are  also  available  in 
large  quantities,  and  others  may  have  a 
handling  charge.  Contact  the  supplier  for 
the  most  current  information. 

How  To  Choose  the 
Resources  That  Are 
Right  for  You 

As  you  can  see  by  the  scope  of  this  guide, 
there  is  a wide  array  of  health  promotion 
materials,  programs,  and  services  offered 
by  the  many  agencies  and  organizations 
at  the  local,  state,  and  national  level.  You 
may  wonder  how  to  choose  the  resources 
that  are  right  for  you  and  your  worksite. 
We  offer  these  suggestions: 

■ Ask  the  resource  organization  to  provide 
you  with  information  about  the  back 
ground  and  training  of  staff  and  the 
names  of  former  clients.  Follow  up  with 
these  clients — with  a visit,  if  possible. 

■ Ask  your  colleagues  in  professional 
organizations  and  other  worksites  about 
their  experience  with  a group's  public  a 
tions  or  services. 

■ If  you  are  not  an  expert  in  a topic  area, 
ask  an  expert.  Contact  your  local  or 
state  health  department  for  advice  from 
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health  educators,  dietitians  and  nutri- 
tionists, nurses,  fitness  specialists,  and 
other  health  professionals.  See  the  list 
of  state  health  department  contacts  in 
part  I,  pages  11-13. 

How  the  Guide 
Is  Organized 

Part  I of  the  guide  assists  program  plan- 
ners in  getting  started  and  gives  general 
information  on  helpful  organizations  and 
services  to  contact. 

Part  II  lists  publications,  programs,  and 
other  resources  by  health  topic  area.  Each 
entry  includes  information  on  the  publica- 
tion date,  format,  content  description, 
length,  and  cost.  In  addition,  you  will  find 
the  name  of  the  organization  from  which 
to  order  it  in  parentheses  after  the  title. 


(Look  in  part  III  for  the  address  and 
telephone  number.)  Pay  special  attention 
to  the  organizations  highlighted  in  boxes 
in  part  II.  They  can  offer  the  greatest 
variety  of  resources  in  that  particular 
topic  area.  This  section  also  gives  you 
some  tips  on  choosing  materials  for  em- 
ployees and  their  families.  It  includes  a 
tool,  the  SMOG  readability  formula,  to 
help  you  decide  whether  materials  can  be 
read  and  understood  by  the  target  audi- 
ence. 

Part  III  lists  the  names,  addresses,  and 
telephone  numbers  of  organizations  from 
which  to  order  publications  and  other 
materials  listed  in  part  II. 

Part  IV  includes  forms  for  ordering  mate- 
rials from  the  National  Heart,  Lung,  and 
Blood  Institute  and  the  U.S.  Superinten- 
dent of  Documents. 


Inclusion  of  materials  in  this  resource 
guide  does  not  indicate  endorsement  by 
the  National  Heart,  Lung,  and  Blood 
Institute.  This  guide  is  also  not  in- 
tended to  be  comprehensive.  We  en- 
courage you  to  submit  information 
about  additional  resources  for  heart 
health  programs  to  the  NHLBI  Informa- 
tion Center.  Please  include  a sample  of 
the  item,  if  possible. 

Cost  and  availability  information  was 
current  when  the  guide  was  printed  but 
may  be  subject  to  change. 
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From  Coworkers  to 
National  Agencies 


IFind  Resources 
at  Your  Own 
Worksite 


Often  the  best  place  to  start  looking  for 
resources  for  a health  promotion  program 
is  right  in  your  own  worksite.  The  most 
active  collaboration  and  cooperation 
usually  come  from  individuals  you  already 
know.  They  can  be  valuable  links  to  the 
network  of  organizations  that  are  already 
active  in  your  community.  In  addition, 
your  worksite  may  already  sponsor  activi- 
ties that  can  provide  the  starting  point  of 
a health  promotion  program.  Talk  with 
people  in  these  jobs: 

■ Managers 

■ Labor  union  officials 

■ Human  resource  managers 

■ Occupational  health  nurses 
and  physicians 

■ Industrial  hygienists 

■ Employee  assistance  program  staff 

■ Personnel  administrators 

■ Employee  benefits  staff 

■ Safety  and  health  staff 

■ Food  service  directors 

■ Fitness  directors 

■ Health  educators 

■ Interested  volunteers  from  the 
employees  at  large. 

Ask  them  to  join  an  employee  commit- 
tee. The  most  successful  worksite  pro- 


grams include  an  advisory  or  coordinating 
committee  composed  of  employees  from 
various  levels  and  departments.  This 
committee  can  offer  advice  to  the  profes- 
sional staff  and  help  plan  wellness  activi- 
ties. They  will  feel  ownership  for  the  pro- 
gram from  the  start  and  help  to  keep  it 
going. 

Check  with  your  health  insurance 
carrier.  Many  health  insurance  carriers 
offer  information  on  and  assistance  in 
establishing  health  promotion  programs. 
They  may  be  able  to  tell  you  where  your 
health  care  dollars  are  being  spent.  Some 
companies,  including  many  Blue  Cross 
and  Blue  Shield  plans,  can  actually  help 
you  set  up  a program.  Also,  contact  your 
health  maintenance  organization  (HMO) 
for  health  promotion  programs  and  ser 
vices  they  offer  to  your  employees. 

2 Look  Beyond 

Your  Own  Worksite: 
Start  With  the 
Basics  in  Your 
Community 


After  you  have  checked  out  the  resources 
available  at  your  own  worksite.  look  for 
health  promotion  resources  in  your  lor.il 


Locating  People  and  Organizations: 
From  Coworkers  to  National  Agencies 


community  by  starting  with  these  basic 
sources  of  help. 

Look  in  your  telephone  directory. 

Check  the  white  pages  of  the  telephone 
directory  for  addresses  and  telephone 
numbers  of  organizations  listed  in  this 
guide.  Also,  look  in  the  yellow  pages  under 
appropriate  listings — such  as  hospitals, 
HMOs,  dietitians,  nutritionists,  weight 
control  services,  health  and  fitness  pro- 
gram consultants,  health  clubs,  and 
libraries. 

Call  a local  information  and  referral 

service.  Local  governments,  the  United 
Way,  Health  and  Welfare  Councils,  or 
similar  organizations  often  establish 
information  and  referral  services  in  com- 
munities. Many  produce  directories  for 
locating  health  and  social  services  in 
addition  to  responding  to  telephone  or 
written  requests  for  information. 

Visit  your  public  library.  The  reference 
room,  the  information  desk,  or  a special 
section  on  health  or  consumer  resources 
may  provide  listings  of  local  services, 
programs,  and  organizations  for  health 
promotion.  In  addition,  find  healthy  heart 
cookbooks,  health  and  nutrition  maga- 
zines, and  many  of  the  publications  listed 
in  this  guide. 

Locate  the 
“Healthy” 
Organizations 
in  Your  Town 


The  following  agencies  and  organizations 
may  offer  programs,  materials,  staff  exper- 
tise, volunteers,  facilities,  or  equipment  to 
help  you  set  up  or  expand  a worksite 
program.  Some  offer  help  at  no  cost,  while 
others  charge  fees.  They  may  conduct 
wellness  screenings,  train  your  employees 
in  blood  pressure  measurement,  or  offer 
followup  counseling  for  employees  with 


high  blood  pressure  or  cholesterol.  Well- 
coordinated  and  efficient  community 
resources  will  be  especially  helpful  to 
smaller  worksites. 

Wellness  councils.  Wellness  councils  are 
local  groups  of  businesses  and  other 
employers  interested  in  promoting 
worksite  wellness.  Ask  your  local  Cham- 
ber of  Commerce  if  there  is  a wellness 
council  in  your  community.  Or  call  or 
write  the  Wellness  Councils  of  America 
fWELCOA),  the  national  organization  of 
wellness  councils,  to  obtain  a local  con- 
tact. WELCOA  is  dedicated  to  providing 
direction  and  support  services  to  commu- 
nity-based wellness  councils.  It  also  offers 
detailed  reports  on  programs  under  way 
in  local  councils  and  a newsletter. 
WELCOA  offers  manuals  and  videotapes 
on  health  promotion  topics,  listed  in  the 
general  worksite  wellness  section  of  part 
II.  Contact  WELCOA  for  an  order  form  for 
current  resources. 

Business/health  coalitions.  Business/ 
health  coalitions  are  groups  of  businesses 
organized  to  find  solutions  to  the  rising 
cost  of  employer-paid  health  care.  One  of 
their  interests  is  health  promotion.  Ask 
your  local  Chamber  of  Commerce  whether 
there  is  a local  coalition  nearby.  The 
National  Business  Coalition  Forum  on 
Health  is  a national  association  of  more 
than  40  business/health  coalitions  in  28 
States.  They  have  published  a survey  of 
64  coalitions,  Health  Care  Coalitions  in  the 
United  States  ($35).  The  Washington 
Business  Group  on  Health  (WBGH)  is  a 
national  employer  organization  dedicated 
to  representing  the  purchaser’s  view  of 
health  care.  Its  members  include  more 
than  200  of  the  Nation’s  largest  employ- 
ers. Within  WBGH,  the  Prevention  Leader- 
ship Forum  publishes  the  Worksite 
Wellness  series  of  over  20  papers.  Titles 
available  include:  Reaching  Families 
Through  Worksite  and  Community  Health 
Promotion  Programs,  Healthy  Communi- 
ties: A Growing  Corporate  Commitment, 
and  Community-Based  Health  Promotion 


Programs  for  Employees  and  Their  Fami- 
lies. WBGH  also  publishes  a national 
magazine.  Business  and  Health , and 
houses  the  National  Resource  Center  on 
Worksite  Health  Promotion. 

City  and  county  public  health  depart- 
ments. Check  with  these  units  of  your 
local  health  department:  chronic  disease 
control,  community  health  nursing,  health 
promotion,  nutrition,  preventive  health, 
disease  prevention,  or  adult  health.  One 
or  more  of  these  units  may  offer  materials, 
protocols,  staff  assistance,  training,  or 
suggestions  about  other  resources.  Some 
local  health  departments  may  have  special 
initiatives  to  reach  out  into  local  busi- 
nesses to  promote  health  among  the 
employees.  See  pages  11-13  for  a list  of 
individuals  to  contact  in  your  state  health 
department.  Ask  them  for  names  of  con- 
tacts in  your  local  health  department. 

Local  recreation  departments.  City  and 
county  departments  of  recreation  often 
offer  a wide  range  of  exercise,  fitness,  and 
sports  activities,  including  team  sports 
and  walking  clubs. 

Public  school  systems  or  education 
departments  of  counties  and  towns.  For 

healthy  heart  cooking  classes,  weight 
control  courses,  and  other  health  pro- 
grams, contact  the  adult  education  or 
evening  education  departments  in  your 
local  government.  Consult  the  government 
blue  pages  in  the  telephone  book  under 
education  or  schools. 

Community  and  county  colleges  and 
universities.  Contact  these  departments: 
health  education,  recreation,  physical 
education,  adult  education,  home  eco- 
nomics, nutrition,  food  sciences,  dietetics, 
human  ecology,  and  nursing  and  medical 
schools.  Both  faculty  and  students  may 
offer  training  in  cholesterol  and  blood 
pressure  measurement,  assistance  in 
developing  healthy  heart  courses  and 
other  education  activities,  protocols  for 


screening  and  followup,  and  many  other 
services. 

Voluntary  health  agencies  and  profes- 
sional associations.  Contact  your  local 
units  of  voluntary  health  groups,  profes- 
sional associations,  and  other  community 
organizations.  They  may  offer  services  and 
assistance  at  the  local  level,  such  as 
materials,  programs,  training,  profes- 
sional advice,  and  technical  assistance. 
Several  major  groups  most  likely  to  have 
local  units  are  highlighted  here. 

■ American  Association  of  Occupa- 
tional Health  Nurses  (AAOHN).  This 
national  professional  membership 
organization  for  occupational  health 
nurses  provides  educational  opportuni- 
ties through  traditional  continuing 
education  activities,  self-instructional 
modular  materials,  an  annual  national 
conference  with  workshops  on  various 
risk  factors  for  developing  cardiovascu- 
lar disease,  and  a comprehensive  li- 
brary. Publications  include  the  monthly 
refereed  AAOHN  Journal,  a monthly 
newsletter,  and  special  manuals,  bro- 
chures, and  guides.  Local  and  state 
AAOHN  chapters  can  provide  referrals 
to  local  occupational  health  nurse 
experts.  They  can  also  offer  information 
on  developing  and  maintaining  wellness 
programs  in  local  business  and  indus- 
try and  resources  for  carrying  out  a 
program.  Contact  the  AAOHN  profes 
sional  affairs  department  at  the  national 
office  for  a contact  person  at  the  183 
local  and  state  AAOHN  chapters. 

■ The  American  Dietetic  Association 
(ADA).  The  ADA  offers  publications  on 
food  and  good  nutrition  for  worksite 
program  planners,  health  professionals 
and  employees  and  their  families.  Hie 
ADA  sponsors  National  Nutrition  Mouth 
in  March  and  a Nutrition  InfoOcntc! 
Toll-free  nutrition  advice:  Fmployees 
and  their  families  can  get  answers  to 
their  nutrition  questions  by  calliim  tin 
ADA  toll-free  consumer  hotline  lo 
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reach  a registered  dietitian  in  person, 
callers  can  dial  (800)  366-1655  Monday 
through  Friday  from  10  a.m.  to  5 p.m. 
(EST).  Taped  messages  about  nutrition 
are  available  24  hours  a day.  Dietitians 
sometimes  work  as  consultants  in 
developing  worksite  nutrition  programs. 
Contact  the  division  of  practice  of  The 
American  Dietetic  Association  at  (3 1 2) 
899-0040,  ext.  4815,  for  a list  of  con- 
sultant dietitians  in  your  state.  In  addi- 
tion, officers  in  state  ADA  affiliates  can 
help  identify  local  dietitians  who  will 
accept  employees  for  nutrition  counsel- 
ing. Local  nutrition  councils  may  also 
offer  classes  or  have  nutrition  hotlines 
staffed  by  dietitians.  Through  State  and 
local  dietetic  associations,  it  also  pro- 
vides technical  assistance  and  speakers 
to  outside  groups. 

■ American  Heart  Association  (AHA). 

The  AHA  provides  materials,  conducts 
programs  and  training,  and  offers  sup- 
port to  individuals  and  groups.  Materi- 
als include  catalogs,  fact  sheets,  bro- 
chures, and  audiovisual  materials  on 
topics  such  as  heart  disease,  exercise, 
high  blood  pressure,  cholesterol,  smok- 
ing, and  nutrition.  Contact  the  corpo- 
rate health  account  executive  at  the 
national  center  to  receive  information 
on  the  American  Heart  Association 
nearest  you  or  to  conduct  national 
worksite  wellness  programs.  For  infor- 
mation about  the  AHA  film  library,  call 
(214)  747-8048  in  Texas  or  (800)  527- 
3211  outside  Texas. 

■ American  Lung  Association  (ALA).  The 

ALA  offers  materials  and  programs  on 
such  topics  as  quitting  smoking,  occu- 
pational health,  lung  diseases,  and  air 
conservation.  The  ALA  offers  a catalog 
of  all  its  publications,  including  On  the 
Air:  A Guide  to  Promoting  a Smoke-Free 
Workplace,  Team  Up  for  Freedom  from 
Smoking,  Freedom  from  Smoking  for  You 
and  Your  Family,  Stop  Smoking:  Stay 
Trim,  and  Helping  Smokers  Get  Ready  to 
Quit.  Fees  are  determined  by  local 


affiliates.  Contact  your  local  ALA  unit  or 
the  national  office  to  find  one  near  you. 

■ Association  for  Fitness  in  Business 
(AFB).  The  AFB  represents  over  3,500 
health  and  fitness  professionals  who  are 
employed  by  corporations,  hospitals, 
and  other  worksites  that  conduct  fitness 
programs  for  employees.  The  AFB  pro- 
motes employee  health  and  fitness  by 
publishing  data  and  current  informa- 
tion, offering  continuing  education 
programs,  and  encouraging  professional 
networking.  The  AFB  also  serves  as  a 
clearinghouse  on  employee  health  and 
fitness.  Members  belong  to  one  of  1 1 
regional  chapters  to  exchange  ideas  and 
information  locally  through  publications 
and  through  state  and  regional  confer- 
ences. The  AFB  publishes  the  bimonthly 
newsletter,  Action,  and  the  AFB  Annual 
Information  Directory  and  Resource 
Guide,  which  includes  a list  of  members 
by  state  and  profession.  The  AFB  also 
developed  the  publication  Guidelines  for 
Employee  Health  Promotion  Programs. 

■ United  Way.  The  United  Way  in  many 
communities  offers  a worksite  presence 
program  that  includes  such  activities  as 
lunchtime  seminars,  health  fairs,  com- 
munity service  directories,  and  referral 
services.  Contact  your  local  United  Way 
for  more  information  on  programs 
available  in  your  area. 

■ YMCA  of  the  USA.  The  Corporate 
Health  and  Fitness  Program  provides 
services  to  worksites,  ranging  from 
YMCA  membership  as  an  employee 
benefit  to  full-scale  health  and  fitness 
programs  for  employees.  The  YMCA  also 
offers  educational  materials  and  semi- 
nars, fitness  and  health  testing,  health 
monitoring,  and  program  management. 
Program  topics  include  nutrition  educa- 
tion, weight  management,  exercise, 
quitting  smoking,  and  stress  manage- 
ment, along  with  traditional  sports  such 
as  swimming  and  aerobics.  Participa- 
tion is  open  to  men  and  women.  Fees 
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are  determined  by  local  YMCAs.  Contact 
your  local  YMCA  or  the  associate  direc- 
tor for  health  and  fitness,  program 
services  division,  at  the  national  office 
for  further  information. 

There  are  many  other  groups  that  may  be 
able  to  help  you  establish  your  wellness 
program.  You  may  want  to  contract  for 
services  with  individuals  who  are  mem- 
bers of  these  professional  groups.  Or  staff 
people  at  voluntary  health  groups  can 
sometimes  offer  their  time  and  talents  for 
a modest  fee  or  for  free.  In  addition,  they 
may  have  established  programs  that  can 
be  used  at  the  worksite.  Look  for  local 
units  of  these  organizations: 

American  Cancer  Society 
American  College  of  Occupational 
and  Environmental  Medicine 
American  Red  Cross 
National  Kidney  Foundation 
Society  for  Nutrition  Education 
Society  for  Public  Health  Education 
YWCA 

Hospitals  and  HMOs.  Contact  local  hos- 
pitals and  HMOs  for  classes  on  healthy 
heart  topics  such  as  cholesterol  control, 
high  blood  pressure  education,  stop- 
smoking programs,  and  weight  control. 
Consider  the  health  promotion  offerings  of 
local  HMOs  when  choosing  future  health 
care  providers  for  your  employees. 

Occupational  health  clinics  and  other 
health  promotion  providers.  In  indus- 
trial and  well-populated  areas,  businesses 
have  been  established  to  provide  tradi- 
tional occupational  health  services  and 
the  newer  health  promotion  services  to 
local  employers.  Look  in  the  yellow  pages 
of  your  telephone  book  under  health  and 
fitness  program  consultants,  health  pro- 
motion programs,  and  occupational  health 
services. 

Nutritionists,  including  registered 
dietitians  and  other  qualified  nutrition 
professionals.  Nutritionists  sometimes 


work  as  consultants  in  developing 
worksite  nutrition  programs.  In  addition, 
employees  may  need  individualized  nutri- 
tion counseling,  and  you  will  want  to 
refer  them  to  qualified  nutritionists.  The 
American  Dietetic  Association  (ADA) 
maintains  a roster  of  dietitians  and  will 
respond  to  written  requests  for  assistance 
in  locating  registered  dietitians  in  your 
state.  In  addition,  officers  in  state  ADA 
affiliates  could  help  identify  local  dieti- 
tians who  will  accept  employees  for 
nutrition  counseling.  (See  more  details 
about  ADA  services  in  the  ADA  listings. 
Check  the  index  for  page  numbers.)  The 
Society  for  Nutrition  Education  may 
sponsor  a local  nutrition  council  that 
offers  classes  or  has  a nutrition  hotline 
staffed  by  nutritionists. 

Visiting  Nurse  Associations.  Visiting 
nurse  associations  (VNAs)  offer  a wide 
range  of  community-based  health  care 
services,  including  those  associated  with 
worksite  wellness  programs,  such  as 
nutrition  counseling  and  blood  pressure 
screening.  The  Visiting  Nurse  Associa- 
tions of  America  maintain  a toll-free 
telephone  number,  (800)  426-2547.  for 
patient  referral  and  other  public  informa- 
tion. Call  to  obtain  the  name,  address, 
and  telephone  number  of  a local  VNA. 

Labor  unions.  Local  community  services 
committees — composed  of  labor  union 
members  with  special  training — help 
meet  the  health  needs  of  their  fellow 
union  members  and  their  families.  Con 
tact  your  shop  steward,  local  president, 
or  central  labor  council  officers  to  find 
out  how  organized  labor  can  help  in  your 
worksite. 

USDA  Cooperative  Extension  Service 

The  Extension  Service  has  a network  of 
professionals  across  the  country  ready  to 
deliver  food  and  nutrition  education 
programs  to  the  public.  In  cooperation 
with  the  land-grant  universities,  they 
share  nutrition  information  with  people 
in  every  state  and  3.150  counties  in  the 
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United  States.  To  find  a local  office,  con- 
sult the  county  or  state  government  sec- 
tion of  the  white  telephone  pages  under 
Cooperative  Extension  or  Extension. 

4 Check  Out 
Your  State 
Health 
Department 


Publications,  services,  and  other  re- 
sources offered  by  state  health  depart- 
ments vary.  Check  with  these  units  of 
your  state  health  department:  chronic 
disease  control,  community  health  nurs- 
ing, health  promotion,  nutrition,  preven- 
tive health,  disease  prevention,  family 
health,  or  adult  health.  One  or  more  of 
these  units  may  offer  materials,  screening 
procedures  and  standards,  staff  assis- 
tance, training,  or  suggestions  about  other 
resources.  Check  to  see  whether  your 
state  offers  resources  that  are  tailored  to 
specific  groups  and  reading  levels. 

On  the  following  pages  is  a list  of  cardio- 
vascular disease  contacts  in  state  health 
departments.  Contact  the  person  in  your 
state  health  department  to  find  out  the 
resources  available  to  you.  These  contacts 
may  also  be  able  to  put  you  in  touch  with 
someone  in  your  local  health  department 
or  other  agency. 

5 Get  Help 

From  National 
Groups 


Many  national  organizations  offer  health 
promotion  materials,  programs,  and 
services  to  worksites.  The  following  three 
national  information  centers  are  good 
places  to  start  in  your  search  for  health 
promotion  materials  and  other  resources 


Find  the  address  and  telephone  number 
of  the  organizations  in  part  III. 

NHLBI  Information  Center.  The  National 
Heart,  Lung,  and  Blood  Institute  (NHLBI) 
Information  Center  is  the  source  of  a wide 
variety  of  information  and  materials  on 
high  blood  pressure,  high  blood  choles- 
terol, smoking,  obesity,  nutrition,  and 
general  heart  health.  The  Information 
Center  offers  materials  for  planning 
wellness  programs  aimed  at  employees 
and  their  families.  Materials  for  planning 
worksite  wellness  programs  include  Make 
Workplace  Wellness  Programs  Work  for 
Your  Company,  Workplace  Facts  on  Heart 
Disease  and  Stroke,  Wellness  Outreach  at 
Work:  A How-To  Guide,  and  this  guide. 


Special  Help  for  Minority 
Employers  and  Employees 

Office  of  Minority  Health  Resource 
Center,  U.S.  Department  of  Health 
and  Human  Services 

The  Federal  Government's  Office  of  Minority 
Health  Resource  Center  responds  to  requests 
for  information  on  minority  health,  locates 
sources  of  technical  assistance  through  the 
Resource  Persons  Network,  and  refers 
requesters  to  relevant  organizations.  Activi- 
ties concentrate  on  areas  with  priority  for 
minority  health.  Bilingual  staff  members 
are  available  to  serve  Spanish-speaking 
requesters. 


Other  materials  include  those  developed 
for  health  professionals,  such  as  guide- 
lines for  the  detection  and  evaluation  of 
high  blood  pressure  and  cholesterol. 
NHLBI  also  has  numerous  brochures, 
booklets,  and  posters  for  employees  and 
their  families.  A kit,  designed  to  help  carry 
out  awareness  activities  in  communities, 
includes  many  short  reproducible  hand- 
outs on  high  blood  pressure,  cholesterol, 
and  smoking.  The  Information  Center 
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NHLBI  Primary  Cardiovascular  Disease 
Liaisons  in  State  Health  Departments 


Alabama 

Richard  G.  Adams,  M.S. 

Director 

Hypertension  Branch 

Alabama  Department  of  Public  Health 

434  Monroe  Street 

Montgomery.  AL36 130- 1 70 1 

(205)242-5128 

Alaska 

Patty  Owen 

Health  Social  Services  Planner 
Division  of  Public  Health 
Alaska  Department  of  Health 
and  Social  Services 
320  West  Willoughby,  #101 
Juneau,  AK  99801-0616 
(907)465-3140 

Arizona 

Carol  Vack,  C.H.E.S. 

Office  of  Health  Promotion 
and  Education 

Arizona  Department  of  Health  Services 
3008  North  Third  Street 
Phoenix,  A Z 850 1 2 
(602)230-5803 

Arkansas 

David  Bourne,  M.D. 

Director 

Chronic  Disease  Program 

Section  of  Health  Maintenance 

Arkansas  Department  of  Health 

Mail  Slot  3 

48 1 5 West  Markham 

Little  Rock,  AR  77205-3867 

(501)661-2168 

California 

Neal  D.  Kohatsu,  M.D.,  M.P.H. 

Chief 

Epidemiology  and  Disease 
Prevention  Section 
California  Department  of  Health 
Services 

60 1 North  Seventh  Street 
P.O.  Box  942732 
Sacramento.  CA  94234-7320 
(916)324-2281 

Colorado 

Linda  Dusenbury,  R.N.,  M.S. 

Director 

Cardiovascular  Disease  Control 
Program 

Division  of  Prevention  Programs 
Colorado  Department  of  Health 
4210  East  1 1th  Avenue 
Denver,  CO  80220 
(303)331-8303 


Connecticut 

Teri  Klein,  M.P.H. 

Regional  Coordinator 
Division  of  Chronic  Disease 
Connecticut  Department  of  Health 
Services 

150  Washington  Street 
Hartford,  CT  06106 
(203)  566-7867 

Delaware 

Lori  Christiansen 
Program  Director 
Cardiovascular  Disease  Program 
Health  Monitoring  and  Program 
Consultation 

Delaware  Division  of  Public  Health 

Jesse  Cooper  Building 

Federal  & Water  Streets 

P.O.  Box  637 

Dover,  DE  19903 

(302)  739-662 1 

District  of  Columbia 

Marcia  Timoll,  M.S. 

Chief,  Health  Promotion 
D.C.  Cardiovascular  Disease  Control 
Program 

D.C.  Commission  of  Public  Health 
1660  L Street,  NW„  Room  809 
Washington,  DC  20036 
(202)673-6738 

Florida 

Vickie  Pryor,  R.N.,  M.P.H. 

Nursing  Consultant 
Florida  Department  of  Health 
and  Rehabilitative  Services 
1317  Winewood  Boulevard 
Tallahassee,  FL  32399-0700 
(904)488-2834 

Georgia 

Jerry  P.  Brown 
Program  Manager 
Stroke  and  Heart  Attack 
Prevention  Program 
Georgia  Department  of  Human 
Resources 

878  Peachtree  Street,  NE.,  Room  102 
Atlanta,  GA  30309 
(404)  894-6640 

Hawaii 

Barbara  Yamashita 
Acting  Chief 

Preventive  Health  Services  Branch 
Hawaii  State  Department  of  Health 
P.O.  Box  3378 
Honolulu,  HI  96801 
(808)  586-4670 


Idaho 

Joanne  Mitten.  M.H.E. 

Health  Promotion  Coordinator 
Health  Promotion  Section 
Bureau  of  Public  Health  Services 
Division  of  Health 
Idaho  Department  of  Health 
and  Welfare 
Statehouse  Mail 
Boise,  ID  83720-9990 
(208)  334-5927 

Illinois 

D.  Keith  Rowley.  M.A. 

Assistant  Chief 

Division  of  Adult  and  Senior  Health 
Illinois  Department  of  Public  Health 
535  West  Jefferson  Street 
Springfield,  IL  6276 1 
(217)  782-3300 

Indiana 

Charles  Barrett,  M.D.,  M.S.P.H. 
Medical  Epidemiologist 
Epidemiology  Resource  Center 
Indiana  State  Department  of  Health 
1330  West  Michigan  Street 
P.O.  Box  1964 

Indianapolis,  IN  46206- 1 964 
(317)  633-8421 

Iowa 

Connie  Betterley,  M.S.,  R.D. 

Chief,  Bureau  of  Health  Promotion 
Division  of  Substance  Abuse 
and  Health  Promotion 
Iowa  Department  of  Public  Health 
Lucas  State  Office  Building 
Third  Floor 

Des  Moines,  LA  50319-0075 
(515)  281-7097 

Kansas 

Paula  F.  Marmet,  M.S..  R.D 
Director 

Office  of  Chronic  Disease  and 
Health  Promotion 
Division  of  Health 

900  Southwest  Jackson.  Room  1051 
Topeka,  KS  666 1 2 1 290 
(913)296-1207 

Kentucky 

Carol  Forbes 
Administrator 

Cardiovascular  Disease  Program 
Division  of  Epidemiology 
275  East  Main  Street 
Frankfort.  KY  4062  I 
(502)  564-7996 
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NHLBI  Primary  Cardiovascular  Disease 
Liaisons  in  State  Health  Departments,  continued 


Louisiana 

Shirley  Kirkconnell,  M.S.W.,  M.P.H. 
Director  of  Adult  Services 
Louisiana  Department  of  Health 
and  Hospitals 
Office  of  Public  Health 
P.O.  Box  60630 
325  Loyola  Avenue,  Room  414 
New  Orleans,  LA  70 1 60-0629 
(504)  568-7210 

Maine 

Randy  Schwartz,  M.S.P.H. 

Director 

Division  of  Health  Promotion 
& Education 

Maine  Department  of  Human  Services 
Bureau  of  Health 
State  House  Station  # 1 1 
Augusta,  ME  04333 
(207)287-5180 

Maryland 

John  Southard,  M.D.,  M.P.H. 

Director 

Office  of  Chronic  Disease  Prevention 
Maryland  Department  of  Health 
and  Mental  Hygiene 
Local  and  Family  Health 
Administration 
P.O.  Box  13528 
Baltimore.  MD  2 1 203 
(410)225-6778 

Massachusetts 

Lily  S.  Hsu,  M.S.,  R.D. 

Director 

Division  of  Chronic  Disease 
Prevention 

Massachusetts  Department  of 
Public  Health 

150  Tremont  Street,  Seventh  Floor 
Boston,  MA  02111 
(617)  727-2662 

Michigan 

Jean  Chabut 
Chief 

Center  for  Health  Promotion 

and  Chronic  Disease  Prevention 
Michigan  Department  of  Public  Health 
3423  North  Logan  St./M.L.K.  Jr.  Blvd. 
Lansing,  MI  48909 
(517)335-8368 

Minnesota 

Richard  Welch 
Division  Director 
Health  Promotion  and  Education 
Minnesota  Department  of  Health 
7 1 7 Southeast  Delaware  Street 
P.O.  Box  9441 
Minneapolis,  MN  55440 
(612)623-5699 


Mississippi 

Wendell  Cox 
Director 

Chronic  Illness  Program 
Division  of  Health 
Mississippi  State  Department 
of  Health 
P.O.  Box  1700 
Jackson,  MS  392 15- 1700 
(601)960-7857 

Missouri 

Carol  Smith 

Assistant  Division  Director 
Division  of  Chronic  Disease 

Prevention  and  Health  Promotion 
Missouri  Department  of  Health 
201  Business  Loop/70  West 
Columbia,  MO  65203 
(314)876-3200 

Montana 

Robert  W.  Moon,  M.P.H. 

Health  Services  Manager 
Health  Promotion  and  Chronic 
Disease 

Montana  Department  of  Health 
and  Environmental  Sendees 
Cogswell  Building 
Helena,  MT  59620 
(406)  444-4488 

Nebraska 

Jim  Dills 
Director 

Health  Promotion  and  Education 
Nebraska  Department  of  Health 
301  Centennial  Mall  South 
P.O.  Box  95007 
Lincoln,  NE  68509-5007 
(402)471-2101 

Nevada 

Sandra  Fairburn.  R.D. 

Chief 

Community  Health  Services 
Nevada  State  Division  of  Health 
505  East  King  Street,  Room  300 
Carson  City.  NV  89710 
(702)687-6944 

New  Hampshire 

Elizabeth  Donahue-Davis 
Health  Promotion  Advisor 
Bureau  of  Health  Promotion 
New  Hampshire  Division 
of  Public  Health  Sendees 
6 Hazen  Drive 
Concord,  NH  0330 1-6527 
(603)271  4551 


New  Jersey 

Phyllis  Dower,  R.N..  M.P.H. 
Coordinator 

Cardiovascular  Disease  Program 
New  Jersey  State  Department 
of  Health 
CN  #364 

Trenton,  NJ  08625-0364 
(609)  984-6138 

New  Mexico 

Estella  Trujillo,  B.S.N. 

Coordinator 

Chronic  Disease  Prevention 
and  Control  Section 
New  Mexico  Department  of  Health 
1 190  St.  Francis  Drive 
P.O.  Box  261 10 
Santa  Fe,  NM  87502-6110 
(505)  827-2475 

New  York 

David  Momrow.  M.P.H. 

Acting  Director 

Bureau  of  Adult  and  Gerontological 
Health 

New  York  State  Department  of  Health 

Empire  State  Plaza 

Corning  Tower  Building,  Room  557 

Albany,  NY  12237 

(518)474-0512 

North  Carolina 

Kathie  Paterson,  R.N..  M.P.H. 

Program  Coordinator 
Division  of  Adult  Health 
North  Carolina  Department  of 

Environment,  Health,  and  Natural 
Resources 
P.O.  Box  27687 
1330  St.  Mary's  Street 
Raleigh,  NC  27611-7687 
(919)  733-7081 

North  Dakota 

Sandra  Adams.  M.S.,  R.D.,  C.H.E.S. 
Director 

Division  of  Health  Promotion 
and  Education 

North  Dakota  State  Department  of 
Health  & Consolidated  Laboratories 
Judicial  Wing,  Second  Floor 
600  East  Boulevard  Avenue 
Bismarck.  ND  58505-0200 
(701)224-2367 

Ohio 

Kathy  Boyle,  R.N.,  M.S. 

Nursing  Consultant 
Bureau  of  Chronic  Diseases 
Ohio  Department  of  Health 
246  North  High  Street 
Columbus,  OH  43266-0588 
(614)  466-2144 
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Oklahoma 

Adeline  Yerkes,  R.N.,  M.P.H. 

Chief 

Chronic  Disease  Service 
Oklahoma  State  Department  of  Health 
1000  Northeast  10th  Street 
Oklahoma  City,  OK  731 17- 1299 
(405)  27 1 4072 

Oregon 

Donna  Clark 
Assistant  Administrator 
of  Health  Services 
Oregon  Health  Division 
State  of  Oregon  Department 
of  Human  Resources 
Suite  850 

800  Northeast  Oregon  Street,  #21 
Portland.  OR  97232 
(503)  731-4016 

Pennsylvania 

Robert  McAllister 
Director 

Cardiovascular  Disease  Risk 
Reduction  Program 
Pennsylvania  Department  of  Health 
P.O.  Box  90 
Harrisburg,  PA  17108 
(717)  787-2957 

Rhode  Island 

Francis  Donahue 

Office  of  Chronic  Disease 

Rhode  Island  Department  of  Health 

3 Capitol  Hill 

Providence,  R1  02908-5097 
(401)277-2853 

South  Carolina 

Fran  C.  Wheeler,  Ph.D. 

Director 

Center  for  Health  Promotion 
South  Carolina  Department  of  Health 
and  Environmental  Control 
Robert  Mills  Complex,  Box  101106 
Columbia,  SC  292 1 1 
(803)  737-4121 

South  Dakota 

Norma  Schmidt 

Division  of  Health  Services 

South  Dakota  Department  of  Health 

1 18  West  Capitol 

Pierre,  SD  57501-3182 

(605)  773-3737 


Tennessee 

William  E.  Duncan 
Director 

Chronic  Disease  Services 
Tennessee  Department  of  Health 
Cordell  Hull  Building,  Room  546 
Nashville,  TN  37247-5201 
(615)  741-7366 

Texas 

Cheryl  Cortines  Lackey,  M.P.H., 
C.H.E.S. 

Director 

Division  of  Public  Health  Promotion 
Texas  Department  of  Health 
1 100  West  49th  Street 
Austin,  TX  78756-3199 
(512)458-7405 

Utah 

Joan  Ware,  R.N.,  M.S.P.H. 

Director 

Cardiovascular  Disease  Program 
Bureau  of  Chronic  Disease 
Utah  Department  of  Health 
P.O.  Box  16660 

Salt  Lake  City,  UT  84 1 16-0660 

(801) 538-6141 

Vermont 

Marge  Hamrell,  R.N.,  M.Ed. 

Chief 

Health  Promotion 
Vermont  Department  of  Health 
P.O.  Box  70 
Burlington,  VT  05401 

(802) 863-7330 

Virginia 

Ramona  Schaeffer,  M.S.,  E.D. 
Director 

Division  of  Chronic  Disease  Control 

Virginia  Department  of  Health 

Main  Street  Station 

P.O.  Box  2448 

Richmond , VA  23218 

(804)  786-4065 

Washington 

Karen  Krueger,  R.N.,  M.N.,  M.B.A. 
Nurse  Consultant 
Office  of  Heart  Disease 
and  Cancer  Prevention 
Department  of  Health 
P.O.  Box  47835,  LK-13 
Airdustrial  Park  Building  # 10 
Olympia,  WA  98504  7835 
(206)  586-6082 


West  Virginia 

Sharon  Lansdale,  R.Ph.,  M.S. 

Director 

Division  of  Health  Promotion 
West  Virginia  Bureau  of  Public  Health 
1411  Virginia  Street  East 
Charleston,  WV  2530 1 3013 
(304)  558-0644 

Wisconsin 

Patrick  L.  Remington,  M.D.,  M.P.H. 
Chronic  Disease  Unit 
Wisconsin  Division  of  Health 
1400  East  Washington  Avenue 
Madison,  WI  53703 
(608)  267-3835 

Wyoming 

Jackie  Cushing,  R.N.,  M.S. 

Consultant 

Public  Health  Nursing 

Wyoming  Division  of  Public  Health 

Hathaway  Building,  Fourth  Floor 

Cheyenne,  WY  82002 

(307)  777-6096 

American  Samoa 

Dr.  Edgar  Reid 

Deputy  Director  for  Preventive 
Services 

L.B.J.  Tropical  Medical  Center 
Pago  Pago.  AS  96799 
01  1 (684)633-2243 

Guam 

Angelina  G.  Mummert,  M.P.A. 

Health  Services  Administrator 
Bureau  of  Community  Health  Services 
Department  of  Public  Health  and 
Social  Services 
P.O.  Box  2816 
Agana,  GU  96910 
01  1 (671)  734-4589.  ext.  201 

Puerto  Rico 

Raul  Castellanos  Bran.  M.D 
Program  de  Corazbn/  1 IIP 
Call  Box  70184 
San  Juan,  PR  00936 
(809)  763-6240 

Virgin  Islands 

Olaf  Hendricks.  M.D. 

Assistant  Commissioner 
Division  of  Prevention.  Health 
Promotion,  and  Protection 
Virgin  Islands  Department  ol  Health 
5 1 6 Strand  Street 
Frederiksted.  St.  Croix.  VI  00610 
(809)772  5895 
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Special  Help  for  Local,  State,  and  Federal 
Government  Employers  and  Employees 


Federal  Occupational  Health 
Program,  U.S.  Public  Health 
Service 

The  Federal  Occupational 
Health  Program  offers  a variety 
of  occupational  health  consulta- 
tion sendees  and  technical 
assistance  to  all  Federal 
Goverment  agencies.  The 
program  covers  occupational 
safety  and  health  programs  as 
well  as  health  promotion 
programs  such  as  fitness  and 
high  blood  pressure  control. 

These  services  help  Federal 
managers  to  increase  produc- 
tivity, decrease  health  care 
liability,  enhance  employee 
well-being,  and  improve  work 
environments.  The  program  has 
published  standards  and 
criteria  documents  for  occupa- 
tional health,  fitness,  and 
employee  assistance  programs 
to  assist  occupational  health 
professionals  in  developing  and 
evaluating  them. 


A 30-minute  videotape  describ- 
ing a comprehensive  manage- 
ment approach  to  occupational 
health  is  available  for  preview. 
All  services  are  provided  in 
accordance  with  the  Economy 
Act  via  simple,  reimbursable 
interagency  agreements. 

National  Association  for 
Public  Employee  Wellness 
(NAPEW) 

If  you  are  planning  a wellness 
program  for  public  employees, 
you  can  contact  NAPEW  for 
ideas,  information,  and  addi- 
tional contacts.  The  NAPEW  is  a 
nonprofit  group  of  wellness 
program  directors  who  work  for 
states,  cities,  counties.  Federal 
agencies,  and  state-supported 
colleges  and  universities. 

The  association  promotes  and 
strengthens  public  employee 
wellness  programs  through 
communication  and  exchange 


of  program  leaders'  expertise. 
The  NAPEW  publishes  a quar- 
terly newsletter  and  a member- 
ship roster  and  sponsors  an 
annual  conference  in  Septem- 
ber. Call  for  resource  packets 
and  other  information  available 
through  the  NAPEW  clearing- 
house. 

Office  of  Personnel 
Management  (OPM), 

Employee  Health  Services 
Branch 

OPM  can  assist  Federal  Gov- 
ernment employers  by  provid- 
ing policy  guidance  and  techni- 
cal assistance  regarding  health 
promotion  programs.  Federal 
Personnel  Manual  Letter  792- 
20  issued  by  OPM  permits 
Federal  agencies  to  use  appro- 
priated funds  to  pay  the  costs  of 
agency-authorized  stop-smo- 
king programs  for  employees. 


publishes  the  newsletter  HEART  MEMO, 
which  contains  information  on  NHLBI 
activities  and  resources.  Most  materials 
are  available  in  limited  quantities  and  are 
free.  Life  in  the  Health  Lane:  A Directory 
of  Resources  From  the  National  Heart. 
Lung,  and  Blood  Institute  lists  all  the 
resources  available  from  the  NHLBI  for 
health  professionals,  program  planners, 
and  consumers.  See  the  NHLBI  order  form 
in  part  IV.  NHLBI  maintains  the  choles- 
terol, high  blood  pressure,  and  smoking 
education  subfile  of  the  Combined  Health 
Information  Database  (CHID). 

National  Resource  Center  on  Worksite 
Health  Promotion.  This  resource  center 
provides  information  for  employers  on 
worksite  health  promotion  programs 


currently  in  place  in  U.S.  corporations 
and  other  worksites.  The  information  is 
contained  in  a database  that  includes 
information  related  to  worksite  health 
promotion  programs,  evaluation,  re- 
search, and  supporting  organizations. 

The  resource  center  also  gathers  experts 
to  discuss  emerging  issues  in  worksite 
health  promotion  and  publishes  materials 
on  topics  such  as  small  business  and 
health  promotion,  cost  savings  from 
worksite  programs,  and  integration  of 
health  promotion  with  employee  benefits. 
Publications  include  Healthy  People  2000 
at  Work:  Strategies  for  Employers.  Direc- 
tory of  Worksite  Health  Promotion  Re- 
sources. and  Directory  of  State  Health 
Promotion  Resources  for  Employers.  Call 
for  a publications  order  form. 
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ODPHP  National  Health  Information 

Center.  The  ODPHP  (Office  of  Disease 
Prevention  and  Health  Promotion)  Na- 
tional Health  Information  Center  offers 
information  and  referral  services  on  all 
health-related  topics.  Most  inquiries 
concern  the  availability  of  publications 
and  referrals  to  other  organizations.  When 
possible,  the  center  directly  answers 
inquiries  from  health  professionals  and 
the  general  public.  Otherwise,  callers  are 
referred  to  other  special  Federal  informa- 


tion centers  and  private  organizations. 

The  DIRLINE,  maintained  bv  the  center,  is 
a database  of  1,200  health-related  organi- 
zations with  descriptions  of  their  publica- 
tions and  services.  The  center  produces 
Healthfinders,  a series  of  publications  on 
a variety  of  topics,  including  a directory  of 
Federal  health  information  resources,  a 
list  of  toll-free  numbers  for  health  infor- 
mation, and  a list  of  national  health  ob- 
servances. 
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art  II 

Publications, 
Programs,  and 
Other  Tools 


Publications,  Programs, 
and  Other  Tools 


This  part  of  the  guide  lists  brochures, 
booklets,  manuals,  books,  newsletters, 
videotapes,  programs,  services,  and  other 
resources  offered  by  the  many  organiza- 
tions listed  in  this  manual.  Find  the 
address  and  telephone  number  of  the 
organizations  in  part  III.  Pay  special 
attention  to  the  organizations  highlighted 
in  boxes  in  this  section.  They  can  offer  the 
greatest  variety  of  resources  in  that  par- 
ticular topic  area. 

At  the  end  of  part  II  you  will  find  some 
tips  on  choosing  materials  for  employees 
and  their  families.  It  includes  a tool,  the 
SMOG  readability  formula,  to  help  you 
decide  whether  materials  can  be  read  and 
understood  by  the  target  audience. 

Part  II  is  organized  by  type  of  program  to 
help  readers  more  easily  find  the  re- 
sources they  need: 

■ General  Worksite  Wellness 

■ High  Blood  Pressure 

■ High  Blood  Cholesterol 

■ Stop  Smoking 

■ General  Nutrition 

■ Weight  Control 

■ Exercise  and  Physical  Activity 

■ Healthy  Heart 


1 General 
Worksite 
Wellness 


Background  and  Issues 

Directory  of  Federal  Initiatives  in 
Worksite  Health  Promotion  and  Dis- 
ease Prevention.  (Office  of  Disease 
Prevention  and  Health  Promotion)  1991. 
Describes  Federal  Government  initiatives 
that  support  worksite  health  promotion 
and  disease  prevention  efforts.  Offers 
descriptions  of  key  projects,  research, 
education,  and  information  campaigns 
and  the  appropriate  contacts  from  each 
agency.  (Note:  this  is  not  a list  of  health 
promotion  programs  available  to  employ 
ees  at  Federal  worksites.)  Free. 

The  Future  of  Work  and  Health. 

(ODPHP  National  Health  Information 
Center)  1987.  Summarizes  the  trends  in 
work  and  health  and  explores  issues  in 
the  development  of  health  promotion 
strategies  for  worksites  in  the  future.  Hi 
pages.  $2  handling  fee. 

Healthy  People  2000  at  Work:  Strate- 
gies for  Employers.  (National  Rcsoun  <■ 
Center  on  Worksite  Health  Promotion) 
1991.  Examines  the  role  of  businesses  in 
reaching  the  Healthy  People  2000  obje< 
tives  for  the  Nation  established  by  the 
Federal  Government.  Describes  strateuies 
already  being  used  by  employers  and 
employees  to  achieve  tin*  goals  o! 
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worksite  health  promotion  activities.  43 
pages.  $20. 

Healthy  People  at  the  Worksite  2000. 

(WELCOA)  1991.  Outlines  activities  in 
worksite  health  promotion  programs  as 
part  of  the  year  2000  objectives.  $5. 

National  Survey  of  Worksite  Health 
Promotion  Activities:  A Summary. 

(ODPHP  National  Health  Information 
Center)  1987.  Presents  the  findings  and 
conclusions  of  the  1985  national  tele- 
phone survey  of  a representative  sample 
of  worksites  with  50  or  more  employees. 
Describes  the  nature  and  extent  of  health 
promotion  activities  at  these  worksites 
across  the  country.  Another  survey  was 
conducted  in  1991:  contact  the  center  for 
information  about  its  publication  date.  51 
pages.  $2  handling  fee. 

Wellness  at  the  Worksite.  (WELCOA) 
Includes  four  testimonials  from  small  and 
large  business  settings.  Motivates  by 
identifying  the  advantages  of  worksite 
wellness  to  employers.  15-minute  video- 
tape. $45. 

Worksite  Wellness  Media  Reports. 

(ODPHP  National  Health  Information 
Center)  1987.  Presents  a series  of  back- 
ground papers  on  worksite  wellness  top- 
ics, such  as  reaching  families,  using 
incentives,  nutrition  programs,  small 
businesses,  reducing  smoking,  integrated 
systems  for  managing  health  data,  and 
the  labor  union  movement,  among  others. 
Explains  why  the  topic  is  important  to 
businesses,  highlights  data  available  to 
support  the  effectiveness  of  programs,  and 
includes  examples  of  company  programs 
on  the  topic.  318  pages.  $3  handling  fee. 


Guidelines  for  Program 
Planners 

Adventures  in  Wellness — A Step  By 
Step  Guide  to  Implementing  a Worksite 
Wellness  Program.  (National  Wellness 
Institute,  Inc.)  1989.  Leigh  Anne  Musser 
and  Cindy  Hauss.  Helps  the  reader  lay 
out  a plan  of  action  for  implementing  a 
worksite  wellness  program.  Explains  how 
to  set  up  an  employee  wellness  committee 
and  determine  a company’s  specific 
needs.  Also  suggests  how  to  develop  goals 
and  objectives,  collect  resources,  and 
plan  activities.  150  pages.  $14.95. 

Coordinator’s  Guide  to  A Worksite 
Health  Promotion  Program.  (Health 
Promotion  Services,  Inc.)  1990.  Provides 
background  information  on  health  promo- 
tion programs  at  the  worksite  for  plan- 
ners of  corporate  wellness  programs. 
Topics  for  program  planning  include 
getting  started,  communications,  health 
screening,  educational  programs,  and 
future  planning.  30  pages.  $5  plus  tax 
and  shipping  and  handling. 

Design  of  Workplace  Health  Promotion 
Programs.  (American  Journal  of  Health 
Promotion)  1991.  Workbook  covers  all 
three  phases  of  program  development — 
research,  design,  and  implementation — 
and  how  to  carry  them  out,  step  by  step. 
Offers  timesaving  tools,  including 
readymade  questionnaires  for  employees 
and  managers,  and  charts  to  help  sell  the 
program  to  top  management.  47  pages. 
$19.95;  free  with  subscription  to  the 
American  Journal  of  Health  Promotion. 

Designing  Effective  Health  Promotion 
Programs:  The  20  Skills  for  Success. 

(National  Wellness  Institute,  Inc.)  1986. 
Richard  Bellingham  and  Mark  Tager. 
Outlines  how  to  start  and  maintain  a 
successful  health  promotion  program. 
Helps  reader  create  a mission  statement, 
determine  staff  needs,  increase  participa- 
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lion,  and  promote  organizational  health. 
122  pages.  $19.50. 

Directory  of  State  Health  Promotion 
Resources  for  Employers.  (National 
Resource  Center  on  Worksite  Health 
Promotion)  1991.  Describes  activities  and 
programs  available  to  both  public  and 
private  employers  from  their  state  govern- 
ments. 51  pages.  $15. 

Directory  of  Worksite  Health  Promo- 
tion Resources.  (National  Resource 
Center  on  Worksite  Health  Promotion) 
1991.  Contains  descriptions  of  voluntary 
associations.  Federal  agencies,  trade  and 
professional  organizations,  and  other 
major  resources  to  help  employers  with 
program  planning  and  implementation.  19 
pages.  $5. 

Educational  Materials:  Tools  for 
Wellness  Programming.  (Corporate 
Health  Designs)  Contains  ready-to-use 
visuals  with  graphics  and  discussion 
points  to  use  in  presentations  about 
wellness  to  managers  and  employees. 
Bibliographies  on  a wide  range  of  wellness 
topics  also  included.  Can  be  used  to  brief 
managers  and  employees  on  why  wellness 
makes  sense  for  the  worksite.  50  pages. 
Order  #B.  $29.95. 

Guidelines  for  Employee  Health  Promo- 
tion Programs.  (Association  for  Fitness  in 
Business)  1991.  Helps  fitness  directors 
and  other  health  promotion  professionals 
set  up  an  employee  health  promotion 
program.  Provides  step-by-step  instruc- 
tions for  planning  the  program,  involving 
management,  starting  the  program,  and 
evaluating  it.  Also  lists  vendor  contacts 
and  job  descriptions.  139  pages.  $50  ($25 
for  AFB  members). 

Health  Promotion  at  Work  in  Califor- 
nia: An  Employer’s  Guide  To  Assessing 
Quality  in  Worksite  Health  Promotion 
Programs.  (California  Department  of 
Health  Services)  1988.  Assists  potential 


buyers  or  sponsors  of  worksite  health 
promotion  programs.  Presents  guidelines 
for  assessing  the  quality  and  appropriate- 
ness of  an  employee  health  promotion  or 
risk  reduction  program.  Outlines  the  key 
activities,  concepts,  and  strategies  that 
form  the  basis  for  successful  programs. 

46  pages.  Free. 

Health  Promotion  in  the  Workplace. 

(American  Journal  of  Health  Promotion) 
1984.  Michael  P.  O’Donnell  and  Thomas 
H.  Ainsworth  (eds.).  Serves  as  a guide  to 
designing,  managing,  and  improving 
worksite  health  promotion  programs.  Lists 
existing  corporate  programs,  relevant 
vendors,  information  sources,  and  publi- 
cations. Also  includes  illustrations  of 
facility  layouts,  testing  and  exercise 
equipment,  outlines  of  management  con- 
trol tools,  and  statistical  charts  and 
graphs.  Designed  for  corporate  managers, 
health  educators,  and  health  care  practi- 
tioners. 772  pages.  $43. 

Healthy,  Wealthy,  and  Wise:  A How-To 
Guide  for  Worksite  Health  Promotion 
Managers.  (WELCOA)  1990.  Discusses 
how  to  plan,  carry  out,  and  evaluate 
worksite  programs.  Includes  program 
ideas  that  work,  copier-ready  forms,  and 
surveys  packaged  in  a three-ring  binder. 
$25. 

How  To  Start  a Low-Cost  Wellness 
Program.  (American  Health  Consultants) 

A hands-on  guide  to  setting  up  an  effec- 
tive but  low-cost  health  promotion  pro- 
gram that  meets  both  employee  and  com 
pany  needs.  Includes  the  most  important 
parts  of  a successful  program,  guidelines 
for  choosing  and  signing  contracts  with 
vendors,  managing  multisite  fitness  pro 
grams,  succeeding  without  a fitness  ecu 
ter,  and  using  offsite  programs  as  a lower 
cost  alternative.  29  pages.  $39. 

Increasing  Participation  in  Health 
Promotion  Programs.  (American  Health 
Consultants)  Provides  up-to-date  inform. i 
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tion  on  increasing  employee  participation 
in  health  promotion  programs.  Includes 
articles  on  reaching  the  “unconverted,” 
using  health  risk  appraisals  to  draw 
interest,  using  incentives  to  raise  program 
interest,  selling  health  promotion  pro- 
grams to  employees,  and  removing  barri- 
ers to  participation.  Compiled  from  the 
pages  of  the  monthly  newsletter  Employee 
Health  & Fitness.  $39:  free  with  subscrip- 
tion to  Employee  Health  & Fitness. 

Key  Documents:  Standard  Forms  for 
Your  Wellness  Program.  (Corporate 
Health  Designs)  Contains  more  than  30 
standard  forms  and  documents  for  em- 
ployee wellness  programs,  including 
employee  wellness  interest  surveys,  a tool 
to  assess  corporate  wellness,  and  a 
sample  plan  for  a wellness  program. 

Forms  can  be  adapted  or  used  as  they 
are.  65  pages.  Order  #J.  $29.95. 

Occupational  Health  Promotion:  A 
Practical  Guide  to  Program  Develop- 
ment. (Macmillan  Publishing  Company) 
1986.  Daniel  A.  Girdano.  Provides  back- 
ground information  on  health  promotion 
programs,  including  how  to  assess,  carry 
out,  and  evaluate  them.  Addresses  stress 
management,  stop-smoking,  nutrition  and 
weight  management,  safety  management, 
cancer  screening,  high  blood  pressure 
screening,  and  physical  fitness  programs. 
217  pages. 

Organizing  the  Worksite  for  Health 
Promotion.  (Worker  Health  Program) 

1991.  Manual  to  help  wellness  staff  and 
employees  change  the  corporate  culture  to 
be  more  supportive  of  health  promotion. 
Tells  how  to  organize  the  worksite  to 
promote  eompanywide  wellness  activities, 
develop  buddy  systems  for  joint  health 
promotion  activities,  and  work  with  key 
groups  and  individuals  to  change  worksite 
policies  and  procedures.  30  pages.  $20. 


Personalized  Health  Risk  Appraisal 
Report.  (Information  Transfer  Systems) 
1991.  Nontechnical  report  on  the  results 
of  a wellness  screening  for  an  individual. 
Based  on  the  Centers  for  Disease  Control 
health  risk  appraisal  (HRA)  computer 
scoring.  Easy  to  read  and  interpret. 

Avoids  the  use  of  statistics;  instead,  de- 
scribes each  major  risk  factory  and  gives 
specific  recommendations  for  the  indi- 
vidual. 20  pages.  $7  to  $10,  depending  on 
size  of  the  work  force:  can  be  customized 
to  include  information  about  a specific 
organization.  Sample  report  available  for 
$5. 

Planning  Health  Promotion  at  the 
Worksite.  (National  Wellness  Institute, 
Inc.)  1991.  David  Chenoweth.  Suggests 
ways  to  attract  employees  to  health  pro- 
motion programs  and  help  them  make 
changes.  Describes  how  to  build  a case 
for  worksite  health  promotion.  Explains 
all  the  steps  in  establishing  worksite 
wellness  programs,  such  as  how  to  pro- 
mote, implement,  and  evaluate  programs. 
305  pages.  $19.95. 

Planning  Wellness:  Getting  Off  to  a 
Good  Start.  (Corporate  Health  Designs) 
Contains  everything  needed  to  start  an 
employee  wellness  program.  Includes 
practical  items  such  as  planning 
worksheets,  scheduling  documents, 
sample  questionnaires  for  vendors, 
sample  program  announcements,  options 
for  program  strategy,  planning  guidelines, 
and  key  steps  to  take.  100  pages.  Order 
#A.  $29.95. 

Tough  Problems:  Wellness  Solutions 
That  Work.  (Corporate  Health  Designs) 
Addresses  some  of  the  toughest  problems 
facing  employee  wellness  programs,  in- 
cluding getting  management  support, 
knowing  what  key  data  to  keep,  working 
with  unions,  raising  employee  participa- 
tion, marketing  programs  effectively, 
getting  work  time  for  programs,  keeping 
volunteers  motivated,  and  reaching  high- 
risk  employees.  Order  #F.  $29.95. 
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Wise  Health  Consumers:  Resources  for 
Employers.  (Corporate  Health  Designs) 
Contains  ideas  for  helping  employees 
become  wiser  consumers  of  health  care 
services.  Provides  practical  information  on 
how  to  add  medical  self-care  and  con- 
sumer health  information  to  current 
employee  communications.  Presents  tips 
on  use  of  reference  materials,  newsletters, 
open  enrollment  presentations,  posters, 
and  wallet  cards.  Lists  resources  and 
bibliographies.  65  pages.  Order  #1. 

$29.95. 

Worksite  Health  Promotion:  How  To 
Organize  an  Employee  Health  Program. 

(South  Carolina  Center  for  Health  Promo- 
tion) 1991.  Designed  to  help  worksites 
develop  programs  to  improve  the  health  of 
employees.  Includes  startup  materials 
such  as  employee  committee  guidelines,  a 
survey  on  health  promotion  practice,  a 
sick  care  costs  audit,  a marketing  survey, 
interest  surveys,  a resource  inventory,  a 
health  observance  calendar,  sample 
memos,  a health  risk  appraisal,  fliers,  and 
newsletters.  96  pages.  Single  copy  free;  no 
copyright  restrictions. 

Costs,  Incentives,  and 
Evaluation 

Corporate  Wellness,  Its  Bottom-Line 
Impact.  (WELCOA)  1990.  Presents  actual 
dollar  savings  that  prove  employee 
wellness  programs  work.  Includes  pro- 
gram summaries  from  13  well-known 
American  companies.  $1. 

Evaluation:  The  Key  to  Wellness  Pro- 
gram Survival.  (Corporate  Health  De- 
signs) Includes  sample  evaluation  forms, 
graphic  examples,  exercises  for  evaluation 
focus  groups,  and  data  examples  as  well 
as  an  overall  strategy  for  evaluating 
wellness  programs.  Offers  low-cost  practi- 
cal suggestions  on  structuring  an  evalua- 
tion of  a wellness  program.  Includes 
options  for  presenting  evaluation  results. 
70  pages.  Order  #G.  $29.95. 


Make  Workplace  Wellness 
Programs  Work  for  Your 
Company 

* "Heine  concerned  ahuul  human 

iwun  is  eqimulrnl  to  heine 
concerned  ubmil  Ihc  financial 
performance  of  Ihc  compan>.“ 

James  Krnirr.  I’M) 
linnet  well.  Inc. 

-Minneapolis.  MX 


V 


Make  Workplace  Wellness  Pro- 
grams Work  for  Your  Company. 

(NHLBI)  Reprinted  1991.  Outlines 
the  benefits  of  worksite  wellness 
programs.  Quotes  industry  leaders 
and  local  managers  who  are  “sold" 
on  the  worksite  wellness  concept, 
gives  ideas  for  starting  a program, 
and  offers  information  and  sample 
materials  on  high  blood  pressure, 
cholesterol,  and  smoking.  4 pages. 


Financial  Incentives  for  Healthy 
Lifestyles:  Potentials  and  Pitfalls. 

(National  Resource  Center  on  Worksite 
Health  Promotion)  1991.  Examines  the 
extent  to  which  employees  use  individual 
risk  rating  and  other  financial  incentives 
to  change  health  behavior.  Considers 
ethical,  legal,  administrative,  financial, 
and  practical  aspects  of  these  strategies. 
80  pages.  Contact  the  center  for  cosl 
information. 
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Integrated  Health  Data  Management 
Systems:  A Tool  for  Avoiding  Health 
Care  Costs.  (Washington  Business  Group 
on  Health)  1990.  Report  from  a national 
panel  of  experts  defines  the  elements  of  a 
system  that  stores  and  links  health- 
related  data  such  as  individual  health 
risks,  health  care  claims,  absenteeism, 
disability,  worker’s  compensation,  health 
service  utilization,  personnel  data,  em- 
ployee and  dependent  demographics,  and 
occupational  exposure.  Helps  decision- 
makers develop  and  refine  worksite  health 
promotion  programs.  Outlines  barriers  to 
starting  the  system  and  ways  to  overcome 
them.  23  pages.  $25. 

Medical  Benefits:  Controlling  Em- 
ployee Health  Costs.  (Corporate  Health 
Designs)  Explains  why  health  costs  con- 
tinue to  grow  and  how  to  gain  control  over 
them.  Contains  useful  documents  such  as 
opinion  surveys  on  employee  benefits, 
sample  bid  specifications,  suggested  data 
requirements,  basic  definitions  of  benefit 
terms,  cost-sharing  suggestions,  and 
sample  patient  evaluation  mailers.  70 
pages.  Order  #H.  $29.95. 

175  Amazing  Ways  To  Slash  Your 
Company’s  Health  Care  Costs  Right 
Now!  (American  Health  Consultants) 
Highlights  actual  case  studies  of  compa- 
nies that  have  used  employee  health 
promotion  and  wellness  programs  to 
reduce  health  care  costs  and  improve 
employee  motivation  and  productivity. 

Also  includes  practical  articles  on  tracking 
the  progress  of  a company's  health  pro- 
motion program  and  operating  an  effective 
low-budget  wellness  program.  39  pages. 
$49. 

Proof  Positive:  Analysis  of  the  Cost- 
Effectiveness  of  Wellness.  (Corporate 
Health  Designs)  Contains  recent  evidence 
from  research  journals  about  wellness 
programs.  Forty  top  studies  are  summa- 


rized, critiqued,  and  compared.  Suggests 
techniques  and  approaches  for  presenting 
this  information.  Contains  over  175  re- 
search studies  with  patterns  of  findings, 
major  limitations,  and  expectations  for 
future  studies.  Order  #C.  $29.95. 

Tracking  the  Impact  of  Health  Promo- 
tion on  Organizations.  (National 
Wellness  Institute,  Inc.)  1988.  Salvinija 
Kemaghan  and  Barbara  Giloth.  Includes 
practical  methods  for  collecting  data  that 
show  the  benefits  of  health  promotion  to 
worksites  and  other  organizations.  Shows 
what  businesses  have  done  to  determine 
the  impact  of  health  promotion  on  image, 
financial  operations,  and  appropriate  use 
of  health  care  services.  158  pages.  $35. 

Using  Wellness  Incentives:  A Positive 
Tool  for  Healthy  Lifestyles.  (Corporate 
Health  Designs)  Suggests  ways  to  use 
incentives  for  wellness.  Includes  ideas  for 
increasing  employee  participation  as  well 
as  helping  employees  complete  programs 
and  maintaining  behaviors  that  promote 
wellness  over  the  long  term.  Includes  a 
discussion  of  how  to  use  wellness  incen- 
tives in  other  areas  of  employee  benefits. 
Order  #D.  $29.95. 

Reaching  Dependents 
and  Families 

Community-Based  Health  Promotion 
Programs  for  Employees  and  Their 
Families.  (Washington  Business  Group 
on  Health)  1990.  Explores  what  business 
is  learning  about  extending  health  promo- 
tion interests  to  the  community  as  a way 
to  reach  families  of  employees.  Discusses 
how  to  establish  health  promotion  priori- 
ties for  family  members  and  describes  the 
types  of  community-based  activities  busi- 
nesses already  sponsor.  Also  includes 
case  studies  of  programs  and  a resource 
list  of  programs  and  materials  available 
from  voluntary  and  government  agencies. 
51  pages.  $15. 
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Addresses  and  phone  numbers  on  pages  73-77. 


Reaching  Families  Through  Worksite 
and  Community  Health  Promotion 
Programs.  (Washington  Business  Group 
on  Health)  1990.  Developed  to  create 
interest  in  reaching  family  members  of 
employees  with  health  promotion  pro- 
grams and  to  promote  communication 
among  companies  that  offer  services  and 
programs  to  dependents.  Explains  why 
families  are  important  to  businesses, 
outlines  the  barriers  to  reaching  family 
members,  and  discusses  successful  meth- 
ods used  by  various  companies  along  with 
those  that  have  not  worked.  Includes  case 
examples  from  companies  with  programs 
for  dependents.  81  pages.  $15. 

Special  Worksites: 

Small  Businesses  and 
Schools 

Small  Employers:  Options  for  Imple- 
menting Wellness.  (Corporate  Health 
Designs)  Designed  for  employers  of  fewer 
than  100  employees.  Contains  practical 
and  low-cost  ideas  for  feasible  and  effec- 
tive wellness  programs  for  small  busi- 
nesses. Includes  section  on  how  to  man- 
age medical  benefit  costs.  70  pages.  Order 
#E.  $29.95. 

Wellness  at  the  School  Worksite. 

(WELCOA)  Offers  step-by-step  guidelines 
for  planning,  managing,  and  evaluating 
programs  for  school  personnel.  $10.  Also 
available  is  a 12-minute  videotape  that 
states  the  need  for  such  programs  and 
shows  successful  programs  in  school 
systems.  $45:  $15  for  30-day  preview. 

Wellness  at  Work:  A Practical  Guide  for 
Health  Promotion  in  Small  Business. 

(WELCOA)  1988.  Describes  what  small 
businesses  are  offering  in  employee  health 
promotion.  Provides  information  on  how 
to  develop  a plan  for  worksite  health 
promotion  and  explains  eight  small- 
business  programs  that  have  proven 
results.  32  pages.  $7. 


Working  for  Good  Health:  Small  Busi- 
ness and  Health  Promotion.  (National 
Resource  Center  on  Worksite  Health 
Promotion)  1992.  Outlines  the  costs  of 
health  risks  among  employees,  the  ben- 
efits of  having  programs  to  address  them, 
the  barriers  to  starting  a program,  and  the 
advantages  of  the  small  business  setting. 
Discusses  the  issue  of  health  insurance 
coverage,  the  role  of  businesses  coalitions, 
and  the  area  of  mental  health  promotion. 
Offers  suggestions  for  small  business 
owners  and  an  example  of  a health  pro- 
motion program  in  a pharmacy  with  20 
employees.  37  pages.  $25. 

Wellness  Councils  and 
Health  Coalitions 

Health  Care  Coalitions  in  the  United 
States.  (National  Business  Coalition 
Forum  on  Health)  1990-1991.  Directory  of 
64  business  coalitions  on  health.  Presents 
the  results  of  a survey  including  informa- 
tion about  their  members,  staff,  types  of 
activities,  and  priorities.  78  pages.  $35. 

The  Healthy  Workplace:  A Blueprint 
for  Corporate  Action.  (WELCOA)  1987. 
By  William  M.  Kizer,  founder  of  the 
Wellness  Council  of  the  Midlands 
(WELCOM)  and  the  Wellness  Councils  of 
America  (WELCOA).  Chairman  and  chief 
executive  officer  of  Central  States  Health 
& Life  Co.  of  Omaha,  Mr.  Kizer  speaks  as 
one  business  leader  to  another  about  his 
SANE  (Smoking,  Alcohol,  Nutrition.  Exer 
cise)  approach  to  creating  a healthy 
worksite.  He  also  discusses  the  concept  of 
the  Wellness  Council  and  how  it  works. 
The  book  provides  short  and  sensible 
business  explanations  for  wellness  as  a 
return  on  investment,  corporate  responsi 
bility  for  family  wellness,  legal  and  tax 
issues,  and  the  future  of  wellness.  $25. 

Wellness  Council  Approach  to  Wellness 
at  the  Worksite.  (WELCOA)  Describes 
how  employer-sponsored  wellness  conn 
cils  are  an  effective  way  to  improve  local 
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worksite  wellness  activities.  18-minute 
videotape.  $45;  $15  for  30-day  preview. 

Worksite  Wellness  Works.  (WELCOA) 
Quarterly  newsletter  of  the  Wellness 
Councils  of  America,  the  national  organi- 
zation of  wellness  councils.  $ 12/year. 

Newsletters  and  Journals* 

AAOHN  Journal.  (Slack  Incorporated) 
Official  monthly  journal  of  the  American 
Association  of  Occupational  Health 
Nurses.  Includes  articles  about  cholesterol 
screening  and  education,  smoking  cessa- 
tion policies  and  programs,  and  other 
health  promotion  issues.  Past  articles 
include  “Logistical  Implementation  of 
Cholesterol  Screening  at  the  Worksite: 
Appointment  Versus  Walk-In  Approach”; 
“Heart  Healthy  Education:  Effectiveness 
of  Teaching  Methods  in  the  Workplace”; 
and  “Smoking  Cessation  Programs  in  the 
Workplace:  Review  and  Recommen- 
dations for  Occupational  Health  Nurses.” 
$40/year. 

American  Journal  of  Health  Promotion. 

(American  Journal  of  Health  Promotion) 
Bimonthly  professional  journal  covers  all 
aspects  of  health  promotion.  Includes 
articles  on  programs  and  strategies  tested 
in  actual  worksites,  along  with  reviews  of 
new  health  promotion  materials.  Has  a 
strong  focus  on  worksite  programs.  Offi- 
cial journal  for  the  Association  for  Fitness 
in  Business.  $49. 50/year. 

Business  & Health.  (Business  & Health) 
Monthly  magazine  published  in  consulta- 
tion with  the  Washington  Business  Group 
on  Health.  Focuses  on  the  issues  employ- 
ers face  when  providing  health  care  ben- 
efits to  their  employees — especially  those 
related  to  costs.  Past  articles  include 
“Small  Employers  Can  Tailor  Make  Em- 
ployee Health  Programs.”  $85/year. 


See  also  Health  Newsletters  and  Magazines  for  Employees 
and  Their  Families,  part  II,  healthy  heart,  page  59. 


Employee  Health  & Fitness.  (American 
Health  Consultants)  Monthly  newsletter 
designed  for  people  interested  in  health 
promotion  at  the  worksite.  Describes 
model  programs,  interviews  people  who 
plan  and  carry  out  programs,  discusses 
new  publications  and  other  materials, 
summarizes  research  in  plain  language, 
and  alerts  readers  to  upcoming  confer- 
ences and  other  events.  Past  articles 
include  “Focus  Groups  Allow  Employees 
To  Evaluate  Programs”;  “Employee-Run 
Smoking  Cessation  Program  Works  Well”; 
“Making  Wellness  an  Effective  Tool  for 
Cultural  Change";  “Exercise,  Lifestyle 
Change  Vital  to  Permanent  Weight  Loss”; 
and  “How  To  Use  Wellness  Incentives  To 
Reduce  Health  Costs.”  Each  issue  in- 
cludes a four-page  supplement  on  general 
health,  fitness,  and  nutrition  that  can  be 
distributed  to  employees  and  their  fami- 
lies. $ 198/year. 

Journal  of  Occupational  Medicine. 

(Williams  & Wilkins)  Official  monthly 
journal  of  the  American  College  of  Occu- 
pational and  Environmental  Medicine. 
Includes  articles  about  health  promotion 
programs  in  industry  and  other  worksites. 
Past  articles  include  “Effect  of  a Total 
Worksite  Smoking  Ban  on  Employee 
Smoking  and  Attitudes";  “Worksite  Smok- 
ing Policies  in  Small  Businesses";  and 
“The  Cost-Effectiveness  of  Worksite 
Wellness  Programs  for  Hypertension 
Control,  Weight  Loss,  and  Smoking  Cessa- 
tion.” $84/year. 

Wellness  Management.  (National 
Wellness  Institute,  Inc.)  Quarterly  publi- 
cation of  the  National  Wellness  Associa- 
tion, which  is  the  membership  division  of 
the  National  Wellness  Institute.  Focuses 
on  worksite  programs.  Contains  informa- 
tion on  current  issues,  recent  develop- 
ments, resources,  programming,  events, 
and  educational  opportunities  in  the 
wellness  and  health  promotion  field.  Past 
issues  have  included  articles  on  ways  to 
maintain  interest  in  the  employee  wellness 
committee,  self-esteem  and  peak  perfor- 
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mance,  labor-management  programs, 
National  Employee  Health  & Fitness  Day, 
and  the  innovative  Michigan  Health  Initia- 
tive lor  worksite  wellness.  Each  issue 
spotlights  a resource  organization  and 
includes  a calendar  for  upcoming  events. 
Free  to  members  of  the  National  Wellness 
Association. 
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HEARTMEMO.  (NHLBI)  This  regular 
newsletter  reports  on  current  re- 
search, activities,  and  publications 
of  the  National  Heart,  Lung,  and 
Blood  Institute.  Includes  articles 
about  community  programs  around 
the  Nation  for  controlling  high  blood 
pressure,  cholesterol,  smoking,  and 
asthma.  Each  issue  includes  infor- 
mation about  the  latest  publications 
available  from  NHLBI  and  other 
sources  and  an  order  form.  It  also 
includes  a calendar  of  upcoming 
conferences  and  other  events.  Pub- 
lished three  times  a year.  Free. 


Worksite  Wellness  Works.  fWELCOA) 
Quarterly  newsletter  of  the  Wellness 
Councils  of  America,  the  national  organi- 
zation of  wellness  councils.  $ 12/year. 


2 High 
Blood 
Pressure* 


Reports  and 
Recommendations  for 
Health  Professionals 

NHLBI  Demonstration  Projects  in  Work- 
place High  Blood  Pressure  Control: 
Summary  Report.  (NHLBI)  1984.  Sum- 
marizes NHLBI-sponsored  projects  con- 
ducted by  (1)  the  University  of  Michigan 
and  Ford  Motor  Company,  (2)  the 
Westinghouse  Electric  Corporation,  and 
(3)  the  University  of  Maryland  and  Mary- 
land State  Government.  Provides  informa- 
tion on  how  effective  a range  of  programs 
to  control  high  blood  pressure  were — from 
screening  with  little  followup  to  screening 
with  intensive  followup,  counseling,  and 
other  activities.  Also  describes  results  on 
high  blood  pressure  control,  cost  of  the 
programs,  and  absenteeism.  33  pages. 

1988  Report  of  the  Joint  National 
Committee  on  Detection,  Evaluation, 
and  Treatment  of  High  Blood  Pressure 

(NHLBI)  Reprinted  1989.  Presents  the 
latest  consensus  recommendations  on 
high  blood  pressure.  Covers  detection, 
confirmation,  and  referral:  evaluation  and 
diagnosis:  drug  and  nondrug  treatment; 
considerations  in  individual  therapy:  and 
special  populations  and  management 
concerns.  Contact  NHLBI  for  an  update  in 
1993.  53  pages. 


'See  also  general  nutrition,  weight  control,  .mil  In  .ilth\ 
heart  sections  for  more  materials 
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The  Physician’s  Guide:  Improving 
Adherence  Among  Hypertensive  Pa- 
tients. (NHLBI)  1987.  Presents  ways 
physicians  can  improve  patient  education, 
adherence  to  treatment,  and  control  of 
high  blood  pressure.  Offers  strategies  to 
encourage  behavior  changes  often  re- 
quired of  people  with  high  blood  pressure. 
36  pages. 

Screening  Plus.  (Pawtucket  Heart  Health 
Program)  Provides  a comprehensive  blood 
pressure  screening  and  management 
program  for  worksites  and  other  organiza- 
tions. Includes  training  for  lay  coordina- 
tors and  guides  for  detailed  blood  pres- 
sure recording  and  followup.  $20. 

Measuring  Blood  Pressure 

Blood  Pressure  Measurement:  Current 
Training  Programs,  Manuals,  and  In- 
structional Materials.  (NHLBI)  1991. 
Lists  24  training  course  materials  on  how 
to  properly  take  blood  pressure  measure- 
ments. Includes  materials  for  health 
professionals  and  the  public,  and  for 
those  who  need  to  learn  how  to  measure 
blood  pressure  for  the  first  time  or  update 
their  skills.  13  pages.  $1. 

Buying  and  Caring  for  Home  Blood 
Pressure  Equipment.  (American  Heart 
Association)  1985.  Describes  the  different 
types  of  equipment  available  for  measur- 
ing blood  pressure  at  home.  Explains 
features  to  look  for,  how  to  take  care  of 
the  equipment,  and  how  to  cheek  it  for 
accuracy.  23  pages.  Contact  your  local 
American  Heart  Association. 

How  to  Measure  Blood  Pressure.  (Ameri- 
can Red  Cross)  Three-hour  course  on 
learning  to  measure  blood  pressure  accu- 
rately. Designed  for  anyone  who  wants  to 
master  blood  pressure  measurement — 
whether  to  help  a family  member  diag- 
nosed with  high  blood  pressure  or  as 


preparation  for  conducting  worksite  blood 
pressure  screenings.  Participants  can  also 
learn  to  measure  their  own  blood  pres- 
sures. Includes  instructor’s  manual  and 
participant's  workbook.  Contact  your  local 
American  Red  Cross. 

Recommendations  for  Human  Blood 
Pressure  Determination  by  Sphygmo- 
manometers. (American  Heart  Associa- 
tion) 1987.  Provides  step-by-step  details 
on  measuring  blood  pressure.  Describes 
the  equipment  needed  and  its  use,  prob- 
lems and  ways  to  avoid  them,  home  moni- 
toring, and  measuring  blood  pressure  in 
children.  34  pages.  Contact  your  local 
American  Heart  Association. 

Posters 

Three  Good  Reasons  to  Control  Your 
High  Blood  Pressure.  (NHLBI)  Reprinted 
1992.  Shows  “person-on-the-street”  inter- 
views to  motivate  people  with  high  blood 
pressure  to  stick  with  their  treatment.  17" 
x 22". 

Whatever  You  Do  for  a Living,  Keep  on 
Living.  Treat  Your  High  Blood  Pres- 
sure... for  Life.  (NHLBI)  Shows  photos  of 
people  working  at  various  blue-collar  jobs. 
Urges  them  to  take  care  of  their  high 
blood  pressure  by  taking  their  pills, 
watching  their  weight,  and  cutting  down 
on  salt. 

Lists  of  Educational 
Materials 

Audiovisual  Materials  for  High  Blood 
Pressure  Education.  (NHLBI)  1991. 
Describes  videotapes,  films,  slides,  and 
audio  cassettes  to  teach  the  public,  pa- 
tients and  their  families,  and  profession- 
als about  high  blood  pressure.  Includes 
materials  on  proper  technique  for  measur- 
ing blood  pressure,  strategies  for  comply- 
ing with  treatment,  side  effects  of  medica- 
tion, and  ways  to  reduce  sodium  and  salt. 
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Addresses  and  phone  numbers  on  pages  73-77. 


Special  Sources  of  Information  and  Help 
for  High  Blood  Pressure  Programs 


American  Heart 
Association  (AHA) 

Local  AHAs  conduct  screenings 
and  other  activities  that  educate 
the  public,  patients,  and 
professionals  about  high  blood 
pressure:  develop  print  and 
audiovisual  materials;  and  offer 
worksite  education  programs. 
Many  offices  have  displays  and 
speakers  available  as  well  as 
staff  and  volunteers  that  can 
offer  technical  assistance  to 
worksites. 

Heart  At  Work,  the  AHA's 
worksite  wellness  program,  has 
a high  blood  pressure  education 
module.  (See  listing  in  part  II, 
healthy  heart.)  Contact  the 
corporate  health  account 
executive  at  the  national  center 
to  receive  information  on  the 
AHA  nearest  you  or  to  start  a 
national  worksite  wellness 
program. 

AHA  materials  on  high  blood 
pressure  include  posters, 
audiovisual  materials,  bro- 
chures, stickers,  booklets,  and 
fact  sheets  targeted  at  the 
public,  women,  minority 
groups,  special  interest  groups, 
health  professionals,  and  low- 
literacy  groups. 

Sample  materials  for  employees 
and  their  families  include: 

About  High  Blood  Pressure;  Salt. 
Sodium,  and  Blood  Pressure: 
What's  It  All  About?;  Now  You're 
Cookin’:  Healthful  Recipes  to 
Help  Control  High  Blood  Pres- 
sure; What  Every  Woman 
Should  Know  About  High  Blood 


Pressure;  Buying  and  Caring  for 
Home  Blood  Pressure  Equip- 
ment; and  How  You  Can  Help 
Your  Doctor  Treat  Your  High 
Blood  Pressure. 

For  information  about  the  AHA 
film  library,  call  (214)  747-8048 
in  Texas  or  (800)  527-3211 
outside  Texas. 


NHLBI  Information  Center 

The  National  Heart,  Lung,  and 
Blood  Institute  (NHLBI)  Infor- 
mation Center  is  the  source  of  a 
wide  variety  of  information  and 
materials  on  high  blood  pres- 
sure and  the  other  major  risk 
factors  for  cardiovascular 
disease. 

The  NHLBI  sponsors  National 
High  Blood  Pressure  Education 
Month  in  May  each  year.  A kit, 
designed  to  help  carry  out 
awareness  activities  in  commu- 
nities, includes  several  short 
reproducible  handouts  on  high 
blood  pressure.  The  Informa- 
tion Center  publishes  the 
newsletter  HEARTMEMO,  which 
contains  information  on  high 
blood  pressure-related  activities 
and  resources. 

The  NHLBI  has  many  bro- 
chures, booklets,  and  posters 
on  high  blood  pressure  for 
employees  and  their  families. 
They  include  Blacks  and  High 
Blood  Pressure  and  Facts  About 
Blood  Pressure. 

Materials  for  program  planners 
and  health  professionals 
include  The  1988  Report  of  the 


Joint  National  Committee  on 
Detection.  Evaluation,  and 
Treatment  of  High  Blood  Pres- 
sure; The  Physician's  Guide: 
Improving  Adherence  Among 
Hypertensive  Patients;  and 
NHLBI  Demonstration  Projects 
in  Workplace  High  Blood 
Pressure  Control.  Life  in  the 
Health  Lane:  A Directory  of 
Resources  from  the  National 
Heart.  Lung,  and  Blood  Institute 
lists  all  the  resources  available 
from  the  NHLBI  for  health 
professionals,  program  plan- 
ners, and  consumers.  See  the 
NHLBI  order  form  in  part  IV. 

National  Kidney 
Foundation  (NKF) 

The  National  Kidney  Founda- 
tion and  its  local  affiliates  offer 
patient  and  community  services 
such  as  high  blood  pressure 
screenings  and  education 
programs  about  high  blood 
pressure  for  the  public,  pa- 
tients, and  health  profession- 
als. They  also  offer  materials 
such  as  pamphlets  (High  Blood 
Pressure  and  Your  Kidneys). 
posters,  and  films,  including 
some  in  Spanish. 

Some  of  the  NKF  public  educa- 
tion activities  explain  the 
relationship  of  high  blood 
pressure  to  kidney  disease  and 
include  exhibits  for  use  at 
community  events,  mass  media 
campaigns,  and  programs  in 
schools  and  worksites.  Contact 
your  local  National  Kidney 
Foundation  affiliate. 
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Stanley  Spencer 
had  a stroke. 

It  came  from  high 
blood  pressure. 

Ifonlyhehad 
listened  to  his 
doctor.  I 
Nowhe  L' 
cant  ev  en 
talk  to  him. 

Its  your  health.  Its  your  lift?.  It’s  your  move. 


Stanley  Spencer  Had  a Stroke. 

(NHLBI)  1990.  Depicts  a stroke 
victim  who  did  not  follow  his  doctor's 
advice  for  treating  his  high  blood 
pressure.  Incorporates  the  theme: 
“It’s  your  health.  It’s  your  life.  It’s 
your  move.”  16"  x 22"  poster. 


(See  Audiovisual  Materials  on  Cardiovas- 
cular Health:  A Selected  Listing  in  part  II, 
healthy  heart,  for  an  update.)  1 1 pages. 
$1. 

High  Blood  Pressure:  Patient  and  Pub- 
lic Education  Materials.  (NHLBI)  1990. 
Lists  39  brochures,  pamphlets,  video- 
tapes, and  posters  on  high  blood  pressure 
for  patient  and  public  audiences  from 
many  sources.  Describes  the  materials 
and  includes  information  on  their  avail- 
ability. 14  pages.  $1. 


Materials  for  Employees  and 
Their  Families* 

About  High  Blood  Pressure.  (American 
Heart  Association)  1991.  Presents  clear 
definitions  and  current  information  on  the 
causes,  control,  and  treatment  of  high 
blood  pressure.  16  pages.  Contact  your 
local  American  Heart  Association. 

About  Your  High  Blood  Pressure  Medi- 
cines. (U.S.  Pharmaeopeial  Convention, 
Inc.)  1991.  Provides  information  about 
medicines  used  in  the  treatment  of  high 
blood  pressure.  Includes  sections  on  the 
myths  about  high  blood  pressure,  dietary 
treatment,  and  the  role  of  smoking  in 
addition  to  other  general  information 
about  the  disease.  The  appendix  includes 
a medication  calendar  and  a patient 
wallet  diary.  302  pages.  $12.50. 


Blacks 
and  High 
Blood 
Pressure 


Blacks  and  High 
Blood  Pressure. 

(NHLBI)  1987. 
Offers  informa- 
tion on  high 
blood  pressure 
in  blacks,  the 
need  for  treat- 
ment, and  the 
role  of  the  fam- 
ily. 8 pages. 


Addresses  and  phone  numbers  on  pages  73-77. 


For  help  in  choosing  materials  for  employees  and  their 
families,  see  page  69  at  the  end  of  part  II. 
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Blood  Pressure  Brochures.  (Stanford 
University)  Three  brochures  for  people 
with  high  blood  pressure.  For  use  at  blood 
pressure  screenings,  as  payroll  stuffers, 
and  in  counseling  sessions.  Titles:  High 
Blood  Pressure:  Some  Facts  for  People 
Who  Are  Taking  Medication,  If  Your 
Blood  Pressure  Is  Getting  High:  Bring 
It  Down  Naturally  Before  You  Need 
Medication,  and  Keep  Your  Blood  Pres- 
sure Healthy:  Some  Important  Facts 
for  People  With  Normal  Blood  Pressure. 
$. 35/brochure. 

Blood  Pressure  Control  for  Working 
People.  (Workplace  Health  Fund)  1987.  A 
brochure  for  union  officials,  health  com- 
mittees, members,  and  their  families. 

Lists  risk  factors  for  high  blood  pressure 
that  may  be  found  in  the  workplace,  such 
as  exposure  to  lead,  mercury,  cadmium, 
arsenic,  and  carbon  disulfide.  Describes 
noise  and  stress  as  other  occupational 
factors  affecting  blood  pressure.  Sends  a 
strong  message  for  workers  to  tell  their 
doctor  about  substance  exposures  at  work 
and  working  conditions  that  may  affect 
high  blood  pressure  and  the  drugs  that 
control  it.  17  pages.  1-12  copies,  $l/each; 
discounts  available  for  larger  quantities. 

Facts  About  Blood  Pressure.  (NHLBI) 
1992.  This  fact  sheet  provides  general 
information  about  high  blood  pressure.  It 
explains  who  is  at  risk,  what  high  blood 
pressure  is,  and  what  can  be  done  to  help 
control  it. 

High  Blood  Pressure:  A Common  But 
Controllable  Disorder:  Age  Page. 

(NHLBI)  1991.  This  fact  sheet  presents 
general  information  about  high  blood 
pressure  and  gives  some  facts  about 
treatment.  Large  typeface.  Developed  by 
the  National  Heart,  Lung,  and  Blood 
Institute  and  the  National  Institute  on 
Aging.  2 pages. 

High  Blood  Pressure  and  Your  Health. 

(Citizens  for  Public  Action  on  Blood  Pres- 
sure and  Cholesterol,  Inc.)  1991.  Focuses 


on  basic  facts  about  high  blood  pressure 
and  on  improved  cooperation  and  commu- 
nication between  patient  and  doctor  to 
achieve  the  goals  of  treatment.  16  pages. 
$1. 

High  Blood  Pressure  and  Your  Kidneys. 

(National  Kidney  Foundation)  1989. 
Discusses  the  relationship  between  high 
blood  pressure  and  kidney  problems.  Also 
discusses  high  blood  pressure,  its  causes 
and  prevalence,  and  the  lack  of  symp- 
toms. Explains  the  various  kidney  prob- 
lems that  cause  high  blood  pressure,  the 
effect  it  has  on  the  kidneys,  and  treat- 
ment. Contact  your  local  National  Kidney 
Foundation  affiliate.  Free. 

How  You  Can  Help  Your  Doctor  Treat 
Your  High  Blood  Pressure.  (American 
Heart  Association)  1989.  Explains  the 
basics  of  high  blood  pressure.  Also  out- 
lines the  various  treatments,  including 
drugs,  diet,  moderate  exercise,  sodium 
restriction,  alcohol  moderation,  and  relax- 
ation. Lists  the  different  types  of  drugs, 
along  with  their  side  effects.  19  pages. 
Contact  your  local  American  Heart  Asso- 
ciation. 

Salt,  Sodium,  and  Blood  Pressure: 
Piecing  Together  the  Puzzle.  (American 
Heart  Association)  1989.  For  people  who 
have  been  told  to  cut  down  on  salt.  Pro- 
vides guidelines  for  avoiding  foods  high  in 
sodium  and  shows  that  reducing  sodium 
may  be  easier  than  a person  thinks. 
Explains  grams  and  milligrams  as  well  as 
how  to  find  out  the  sodium  content  of 
various  foods  and  keep  foods  tasty  with 
out  salt.  20  pages.  Contact  your  local 
American  Heart  Association. 

Your  Blood  Pressure  Plan.  (1  lealthKit) 
1986.  Brochure  to  help  someone  map  out 
a plan  to  control  high  blood  pressure. 

Asks  the  person,  along  with  his  or  her 
doctor,  to  set  a goal  for  both  blood  pres 
sure  and  weight.  Also  helps  outline  ,i  plan 
to  stop  smoking,  to  set  an  exercise  rou 
tine,  to  reduce  salt,  to  cheek  blood  pics 
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sure  regularly,  and  to  discuss  any  prob- 
lems with  the  doctor.  4 pages.  $.20  to 
$.35  each  in  bulk. 


High 

Blood 

Cholesterol* 


Reports  and 
Recommendations  for 
Health  Professionals 

Highlights  of  the  Report  of  the  Expert 
Panel  on  Blood  Cholesterol  Levels  in 
Children  and  Adolescents.  (NHLBI) 

1991.  The  “highlights”  version  of  the 
Report  of  the  Expert  Panel  on  Blood  Cho- 
lesterol Levels  in  Children  and  Adoles- 
cents, described  below.  1 1 pages. 

Highlights  of  the  Report  of  the  Expert 
Panel  on  Detection,  Evaluation,  and 
Treatment  of  High  Blood  Cholesterol  in 
Adults.  (NHLBI)  1987.  The  “highlights” 
version  of  the  Report  of  the  Expert  Panel 
on  Detection . Evaluation,  and  Treatment  of 
High  Blood  Cholesterol  in  Adults,  de- 
scribed below.  8 pages. 

Recommendations  Regarding  Public 
Screening  for  Measuring  Blood  Choles- 
terol. (NHLBI)  1989.  Discusses  ways  to 
make  public  screening  more  effective  in 
detecting  high  blood  cholesterol  in  indi- 
viduals who  might  otherwise  not  be  identi- 
fied in  the  health  care  system.  The  recom- 
mendations for  public  screening  include 
developing  and  using  several  recruitment 
approaches  that  attract  certain  adult 
segments  of  the  community;  ensuring 
accurate  cholesterol  measurements; 
including  educational  material  as  part  of 
the  screening;  ensuring  a well-trained. 


See  also  general  nutrition,  weight  control,  and  healthy 
heart  sections  for  more  materials. 


supervised  staff;  keeping  in  touch  with 
community  health  care  resources;  keeping 
screening  costs  low;  providing  active 
referral  and  followup;  and  recommending 
referrals.  10  pages. 

Report  of  the  Expert  Panel  on  Detec- 
tion, Evaluation,  and  Treatment  of 
High  Blood  Cholesterol  in  Adults. 

(NHLBI)  1989.  Offers  practical  guidelines 
to  health  providers  on  detecting,  evaluat- 
ing, and  treating  patients  with  high  blood 
cholesterol.  Includes  information  on  the 
classification  of  blood  cholesterol  levels, 
patient  evaluation,  dietary  treatment,  and 
drug  treatment.  87  pages.  Contact  NHLBI 
for  an  update  in  1993. 


National  Cholesterol  Education  Program 


Report  of  the  Expert  Panel 
on  Blood  Cholesterol  Levels  in 
Children  and  Adolescents 
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Report  of  the  Expert  Panel  on 
Blood  Cholesterol  Levels  in  Chil- 
dren and  Adolescents.  (NHLBI) 

1991.  Recommends  strategies  to 
lower  blood  cholesterol  in  children 
and  adolescents.  Gives  recommen- 
dations for  screening  and  treatment 
Includes  sample  menus  and  nutri- 
ent information  to  help  foster  lower 
fat  eating.  119  pages. 
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Report  of  the  Expert  Panel  on  Popula- 
tion Strategies  for  Blood  Cholesterol 
Reduction:  Executive  Summary. 

(NHLBI)  1990.  Offers  a set  of  recommen- 
dations to  help  healthy  Americans  age  2 
and  above  lower  their  blood  cholesterol 
levels.  Recommends  individuals  choose 
foods  low  in  saturated  fat,  total  fat,  and 
cholesterol.  Advocates  that  the  food  in- 
dustry make  such  foods  more  available. 
Also  identifies  ways  that  health  profes- 
sionals, government  agencies,  and  educa- 
tors can  help  Americans  lower  their  blood 
cholesterol  levels.  36  pages. 

Cholesterol-Lowering 

Programs 

American  Medical  Association’s  Choles- 
terol Education  Program.  (Feeling  Fine 
Programs,  Inc.)  1989.  Includes  a Count 
Out  Cholesterol  book,  cookbook,  video, 
and  audiobook.  The  240-page  book  sug- 
gests methods  to  reduce  cholesterol  lev- 
els— and  the  risk  of  coronary  disease — in 
30  days.  $18.95.  The  242-page  cookbook 
contains  250  recipes  to  reduce  fat,  satu- 
rated fat,  and  cholesterol  and  increase 
soluble  fiber.  $17.95.  The  audiobook 
offers  methods  to  reduce  cholesterol  levels 
in  a 96-page  booklet  and  a 60-minute 
audiotape.  $14.95.  The  75-minute  video 
includes  a 96-page  booklet  with  food 
charts  and  diaries  to  track  progress, 
shopping  and  cooking  tips,  and  the 
Roekport  Fitness  Walking  Test.  $19.95. 

Cholesterol  Control  for  a Healthy 
Heart.  (Bloomington  Heart  and  Health 
Program)  1989.  Offers  a positive,  practi- 
cal approach  to  help  individuals  change 
their  eating  patterns  to  lower  and  main- 
tain their  blood  cholesterol  levels. 

Through  building  skills  and  setting  goals, 
participants  learn  principles  for  healthy, 
low-fat  eating  during  a two-session  pro- 
gram. Focuses  on  practical  ways  to  make 
eating  for  a healthy  heart  a satisfying  part 
of  eating  out  and  social  occasions  as  well 
as  snack  and  meal  times.  Includes  a 


process  guide,  an  instructor’s  manual, 
and  a participant's  manual.  $30.  Supple- 
mentary overheads/slides  are  also  avail- 
able. 

Cholesterol  Education  Program  for 
Nurses.  (American  Heart  Association) 

1990.  Information  package  contains  the 
materials  needed  to  begin  the  Cholesterol 
Education  Program  for  Nurses.  Focuses 
on  the  pivotal  role  nurses  play  in  the  team 
approach  to  identifying,  treating,  and 
counseling  adults  with  high  blood  choles- 
terol. The  package  contains  a step-by-step 
nurse’s  handbook,  cholesterol  tracking 
record  for  patients,  patient  manual,  slide 
presentation  and  script,  sample  agenda  of 
the  course,  and  logo  reproduction  sheet. 
Developed  in  cooperation  with  the  Na- 
tional Heart,  Lung,  and  Blood  Institute. 
Contact  your  local  American  Heart  Asso- 
ciation. 

Dietary  Treatment  of  Hypercholes- 
terolemia: A Handbook  for  Counselors. 

(American  Heart  Association)  1988. 
Features  guidance  and  concrete  informa- 
tion for  patients  on  how  to  lower  their 
cholesterol  through  diet  therapy.  Is  useful 
to  counselors.  Contains  calorie  plans, 
technical  information,  suggestions  for 
changing  behavior,  special  eating  plans,  a 
food  table,  and  food  group  charts.  Devel- 
oped in  cooperation  with  the  National 
Heart,  Lung,  and  Blood  Institute.  83 
pages.  Contact  your  local  American  I lean 
Association. 

Eater’s  Choice  Cholesterol  Treatment 
Program.  (Health  Prospects)  Eight -ses 
sion  worksite  program  teaches  dietarv 
skills  to  lower  blood  cholesterol  in  indi 
vidualized  and  small-group  sessions  led 
by  a health  professional.  The  Eater's 
Choice  professional  kit  includes  all  pro 
gram  materials  needed:  a leader  guide, 
slides,  audiotape,  and  a patient  kit.  Ih< 
patient  kit  includes  a copy  of  Eater's 
Choice:  A Food  Lover's  Guide  to  Ixneer 
Cholesterol,  a workbook,  and  tools  loi 
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Special  Sources  of  Information 
and  Help  for  Cholesterol  Programs 


The  American  Dietetic 
Association  (ADA) 

The  American  Dietetic  Associa- 
tion offers  publications  on  food 
and  good  nutrition  for  worksite 
program  planners,  health 
professionals,  and  employees 
and  their  families. 

ADA  consumer  brochures  on 
blood  cholesterol  include  The 
New  Cholesterol  Countdown: 
Eating  the  Moderate  Fat  and 
Cholesterol  Way:  Lowfat  Living: 
A Guide  to  Enjoying  a Healthy 
Diet:  and  the  self-study  kit  Diet, 
Exercise,  and  Coronary  Dis- 
ease. Sample  titles  for  profes- 
sionals include  Cardiovascular 
Disease:  Prevention  and 
Treatment,  Worksite  Nutrition: 

A Decision-Maker's  Guide,  and 
Under  200  Club  Program  for 
food  service  directors.  Ask  for 
the  ADA  Catalog  of  Products 
and  Services  for  the  current 
year  to  learn  about  all  ADA 
offerings. 

You  don’t  have  to  be  a member 
of  ADA  to  purchase  materials. 
The  ADA  also  sponsors  National 
Nutrition  Month  in  March  and  a 
Nutrition  InfoCenter. 


Toll-free  nutrition  advice: 
Employees  and  their  families 
can  get  answers  to  their  nutri- 
tion questions  by  calling  the 
ADA  toll-free  consumer  hotline. 
To  reach  a registered  dietitian 
in  person,  callers  can  dial  (800) 
366-1655  Monday  through 
Friday  from  10  a.m.  to  5 p.m. 
(EST).  Taped  messages  about 
nutrition  are  available  24  hours 
a day. 

Dietitians  sometimes  work  as 
consultants  in  developing 
worksite  nutrition  programs. 
These  consultants,  available  in 
all  states,  have  expertise  in 
worksite  healthy  heart  pro- 
grams. Contact  the  division  of 
practice  of  the  American 
Dietetic  Association  at  (312) 
899-0040,  ext.  4815.  for  a list 
of  consultant  dietitians  in  your 
state. 

In  addition,  officers  in  state 
ADA  affiliates  can  help  identify 
local  dietitians  who  will  accept 
employees  for  nutrition  coun- 
seling. Local  nutrition  councils 
may  also  offer  classes  or  have 
nutrition  hotlines  staffed  by 
dietitians.  Through  state  and 


local  dietetic  associations,  it 
also  provides  technical  assis- 
tance and  speakers  to  outside 
groups. 

American  Heart 
Association  (AHA) 

Local  AHAs  conduct  screenings 
and  other  activities  that  edu- 
cate the  public,  patients,  and 
professionals  about  cholesterol. 
They  also  develop  print  and 
audiovisual  materials  and  offer 
worksite  education  programs. 
Many  offices  have  displays  and 
exhibits  available  as  well  as 
speakers  and  staff  and  volun- 
teers that  can  offer  technical 
assistance. 

Heart  At  Work,  the  AHA's 
worksite  wellness  program,  has 
a cholesterol  education  module. 
(See  listing  in  part  II,  healthy 
heart.)  Contact  the  corporate 
health  account  executive  at  the 
national  center  to  receive 
information  on  the  AHA  nearest 
you  or  to  start  national 
worksite  wellness  programs. 

AHA’s  Food  Festival,  held  each 
September,  helps  consumers 


measuring  and  recording  saturated  fat 
intake.  Professional  kit:  $150;  patient 
kit:  $29.95;  plus  shipping  and  handling 
for  each. 

The  HeartCare  Program.  (Hall-Foushee 
Productions,  Inc.)  1989.  Print  and  video- 
tape package  for  the  dietary  management 
of  blood  cholesterol.  Includes  four  video- 
taped segments  that  show  low-fat  lifestyle 
concepts  and  skills  and  a 20-page  guide 
with  a self-quiz,  tips,  and  recipes.  The 


staff  training  package  includes  a profes- 
sional guide  and  audiotape  to  help  set  up 
the  program.  10-  to  14-minute  videotapes 
$150  plus  $4  for  shipping  and  handling. 

A New  Way  of  Eating:  An  Advanced 
Course  in  Nutrition.  (Stanford  Univer- 
sity) Nutrition  course,  conducted  prima- 
rily by  mail,  for  those  who  must  limit  the 
amount  of  fat  and  cholesterol  they  eat. 
The  user's  guide  includes  instructions  for 
use  in  the  worksite.  82-page,  6-part 
curriculum:  $12.50;  user’s  guide  only: 
$8.50. 
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learn  more  about  eating  for  a 
healthy  heart.  Worksite  cafete- 
rias can  participate  by  serving 
low-fat.  low-cholesterol  foods 
and  showing  employees  that 
these  foods  can  taste  good. 

AI 1A  materials  on  high  blood 
cholesterol  include  posters, 
audiovisual  materials,  bro- 
chures, stickers,  booklets,  and 
fact  sheets  targeted  at  the 
public,  women,  minority 
groups,  special  interest  groups, 
health  professionals,  and  low- 
literacy  groups. 

Sample  materials  for  employees 
and  their  families  include 
Cholesterol  and  Your  Heart: 
Recipes  for  Low-Fat  Low- 
Cholesterol  Meals:  American 
Heart  Association  Diet:  Nutri- 
tious Nibbles:  A Guide  to 
Healthy  Snacking:  Cholesterol 
Tracking  Record:  and  the 
American  Heart  Association 
Low- Fat.  Low-Cholesterol 
Cookbook. 

Materials  for  program  planners 
include  the  Cholesterol  Educa- 
tion Program  for  Nurses.  Culi- 
nary Hearts  Kitchen  Course. 
Dietary  Treatment  of  Hyper- 


cholesterolemia: A Handbook 
for  Counselors,  and  Heart  Rx 
Patient  Health  Education 
Program. 

For  information  about  the  AHA 
film  library,  call  (214)  747-8048 
in  Texas  or  (800)  527-321 1 
outside  Texas. 

NHLBI  Information  Center 

The  National  Heart,  Lung,  and 
Blood  Institute  (NHLBI)  Infor- 
mation Center  is  the  source  of  a 
wide  variety  of  information  and 
materials  on  blood  cholesterol 
and  the  other  major  risk  factors 
for  cardiovascular  disease. 

The  NHLBI  sponsors  National 
Cholesterol  Education  Month  in 
September  each  year.  A kit, 
designed  to  help  carry  out 
awareness  activities  in  commu- 
nities, includes  several  short 
reproducible  handouts  on  high 
blood  cholesterol.  The  Informa- 
tion Center  publishes  the 
newsletter  HEARTALEMO,  which 
contains  information  on  choles- 
terol-related activities  and 
resources. 

The  NHLBI  has  many  bro- 
chures, booklets,  and  posters 


on  high  blood  cholesterol  for 
employees  and  their  families. 
They  include  Eat  Right  to  Lower 
Your  High  Blood  Cholesterol. 
Eating  to  Lower  Your  High  Blood 
Cholesterol.  So  You  Have  High 
Blood  Cholesterol,  and  Facts 
About  Blood  Cholesterol. 

Materials  for  program  planners 
and  health  professionals 
include  Report  of  the  Expert 
Panel  on  the  Detection.  Evalua- 
tion. and  Treatment  of  High 
Blood  Cholesterol  in  Adults: 
Report  of  the  Expert  Panel  on 
Population  Strategies  for  Blood 
Cholesterol  Reduction:  Execu- 
tive Summary:  Report  of  the 
Expert  Panel  on  Blood  Choles- 
terol Levels  in  Children  and 
Adolescents:  and  Recommen- 
dations Regarding  Public 
Screening  for  Measuring  Blood 
Cholesterol.  Life  in  the  Health 
Lane:  A Directory  of  Resources 
From  the  National  Heart.  Lung, 
and  Blood  Institute  lists  all  the 
resources  available  from  the 
NHLBI  for  health  professionals, 
program  planners,  and  consum- 
ers. See  the  NHLBI  order  form 
in  part  IV. 


SCORE... for  a Healthy  Heart.  (Pawtucket 
Heart  Health  Program)  1988.  Training 
manual  that  explains  how  to  organize, 
deliver,  and  evaluate  a cholesterol  screen- 
ing and  education  program.  Contains 
planning  strategies,  logistics  management, 
sample  handouts,  quality  control  proce- 
dures, summary  of  cholesterol  results  and 
followup  recommendations,  detailed 
training  protocols,  and  more.  Call  for 
more  information  and  costs. 


Take  Heart  Cholesterol  Screening, 
Education,  and  Control  Program. 

(Health  Prospects)  1987.  Designed  espe 
cially  for  the  worksite.  The  planning  work 
book  describes  the  parts  of  the  program. 
Other  program  materials  include  fliers, 
posters,  table  tent  cards,  brochures,  u 
videotape,  and  computer  software.  $15. 
(Can  be  used  in  conjunction  with  the 
Eater’s  Choice  Cholesterol  Treatment 
Program.) 
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Catalogs  and  Lists  of 
Educational  Materials 

Cholesterol  Brochures.  (NHLBI)  1989. 
Lists  27  brochures,  pamphlets,  and  book- 
lets for  people  with  high  blood  cholesterol 
and  their  families.  Covers  the  topics  of 
food  shopping,  healthy  eating  habits, 
reading  food  labels,  substitutions  when 
baking  and  cooking,  eating  out,  and  more. 
$1. 

The  Lowfat  Lifeline  Catalog.  (Lowfat 
Lifeline)  1992.  Lists  slides,  videotapes, 
books,  cookbooks,  and  other  resources  to 
help  health  educators  and  program  plan- 
ners locate  nutrition-related  materials 
that  emphasize  low-fat  eating.  Contains 
descriptions,  availability,  and  cost  infor- 
mation. Updated  regularly.  31  pages. 

Free. 

Books  for  Employees  and 
Their  Families* 

Dietary  Treatment  of  Hypercholes- 
terolemia: A Manual  for  Patients. 

(American  Heart  Association)  1988.  Gives 
people  with  high  blood  cholesterol  infor- 
mation about  food  choices  and  eating 
patterns  low  in  saturated  fat  and  choles- 
terol. Includes  information  on  both  Step- 
One  and  Step-Two  Diets  and  offers 
sample  eating  plans  and  menus.  An  op- 
tional “grams  of  fat”  method  is  provided 
for  people  who  want  to  calculate  their 
daily  intake  of  saturated  fat  and  choles- 
terol from  individual  foods.  Developed  in 
cooperation  with  the  National  Heart, 

Lung,  and  Blood  Institute.  1 10  pages. 
Contact  your  local  American  Heart  Asso- 
ciation. 

A Lowfat  Lifeline  for  the  90’s:  How  to 
Survive  in  a Fat-Filled  World.  (Lowfat 
Lifeline)  1990.  Easy-to-read  book  com- 
bines nutrition  information  and  quick 


recipes  to  show  people  how  to  shop,  cook, 
and  eat  when  not  on  a diet.  Includes 
recipes  for  two,  weight  control  ideas,  tips 
on  eating  out,  and  dietary  guidelines. 
Teaching  handouts  available  separately. 
288  pages.  $12.95:  quantity  discounts 
available. 

The  New  American  Diet  System.  (Simon 
& Schuster)  1991.  Sonia  L.  Connor,  M.S., 
R.D.,  and  William  E.  Connor,  M.D.  (eds.). 
Ranks  hundreds  of  foods,  including 
brand-name  products,  by  their  saturated 
fat  and  cholesterol  content.  Assigning  a 
number  to  every  food — the  cholesterol- 
saturated  fat  index  (CSI) — systematizes 
daily  food  choices.  Also  includes  more 
than  300  recipes  for  snacks,  entrees, 
desserts,  and  more.  Tells  how  to  use  the 
CSI  system  when  dining  out,  for  children, 
and  for  a weight-loss  program.  574  pages. 
$22.95. 

Brochures  for  Employees  and 
Their  Families* 

The  ABC’s  of  Controlling  Your  Choles- 
terol. (Citizens  for  Public  Action  on  Blood 
Pressure  and  Cholesterol,  Ine.)  1988. 
Provides  background  information  on 
cholesterol  and  health  and  tips  for  con- 
trolling one’s  cholesterol  level.  Defines 
desirable,  borderline-high,  and  high  lev- 
els; HDLs  and  LDLs:  and  daily  intake 
guidelines.  Contains  quick  tips  for  healthy 
living  organized  from  A to  Z.  The  sheet  is 
illustrated  and  easy  to  read.  2 pages. 

Cholesterol  and  Your  Health.  (Citizens 
for  Public  Action  on  Blood  Pressure  and 
Cholesterol,  Inc.)  1990.  Defines  choles- 
terol and  lipoproteins,  explains  the  mean- 
ing of  test  results,  details  the  risk  of  high 
cholesterol  levels  and  other  risk  factors, 
and  discusses  a low-fat,  low-eholesterol 
diet  and  the  role  of  sodium  in  the  diet. 
Lists  foods  to  avoid,  foods  that  are  low  in 
fat,  and  foods  that  help  reduce  choles- 
terol. Also  includes  tips  on  shopping, 
cooking,  dining  in  fast-food  restaurants. 
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EAT  RIGHT  TO 


U.S.  DEPARTMENT  OF  HEALTH 
AND  HUMAN  SERVICES 
Public  Health  Service 
National  Institutes  of  Health 


LOWER  YOUR 
HIGH  BLOOD 
CHOLESTEROL 


Eat  Right  To  Lower  Your  High  Blood  Choles- 
terol. (NHLBI  and  Superintendent  of  Documents) 
Reprinted  1992.  Easy-to-read  brochure  for  pa- 
tients with  high  blood  cholesterol.  The  conversa- 
tional text,  presented  in  large  typeface  with  several 
colorful  illustrations,  explains  the  importance  of 
reducing  high  blood  cholesterol.  Focuses  on  food 
choices  and  preparation — practical  information 
that  patients  can  apply  to  their  own  eating  pat- 
terns. Charts  list  foods  high  and  low  in  saturated 
fat  and  cholesterol.  Menus  illustrate  an  appropri- 
ate eating  pattern.  A tear-out  “shopping  list"  of 
foods  that  promote  a healthy  heart  helps  patients 
when  they  shop.  14  pages.  Single  copy  free  from 
NHLBI;  40  copies  available  from  Superintendent  of 
Documents  for  $25. 


and  finding  other  resources.  20  pages. 
$.50. 

Cholesterol  Tracking  Record.  (American 
Heart  Association)  1987.  Foldout  card 
used  for  recording  total  and  LDL-choles- 
terol  levels,  weight,  and  blood  pressure. 
Includes  tips  for  lowering  cholesterol  and 
blood  pressure.  Small  and  convenient  for 
carrying  in  a pocket  or  wallet.  Contact 
your  local  American  Heart  Association. 

Cholesterol  and  Your  Heart.  (American 
Heart  Association)  1989.  Explains  what 
high  blood  cholesterol  is,  what  affects 
blood  cholesterol,  why  it  is  so  important, 
and  what  people  can  do  about  it.  Lists 
alternatives  to  high-fat  foods.  Includes  a 


chart  with  examples  of  nutritional  infor- 
mation on  some  common  foods.  20  pages. 
Contact  your  local  American  Heart  Asso 
ciation. 

Eat  Right.  (Stanford  University)  Choirs 
terol-lowering  program.  Gives  readers  a 
self-diagnostic  quiz  to  guide  them  to  the 
specific,  practical  minicourses  they  need 
among  the  13  included.  A “final  exam' 
enables  them  to  measure  improvement. 

34  pages.  $4.75. 

Eating  To  Lower  Your  High  Blood  Cho- 
lesterol. (NHLBI  and  Superintendent  ol 
Documents)  Reprinted  1992.  Explains 
how  to  change  eating  habits  to  lower 
blood  cholesterol,  provides  basic  mini  ma 
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tion  about  fats,  and  contains  tips  on 
shopping  and  preparing  food.  Also  con- 
tains charts  comparing  fat  and  choles- 
terol. Written  for  people  who  have  been 
diagnosed  as  having  high  or  borderline- 
high  cholesterol.  53  pages.  Single  copy 
free  from  NHLBI;  bulk  quantities  available 
from  Superintendent  of  Documents  for  $2 
each. 

Facts  About  Blood  Cholesterol.  (NHLBI) 

Revised  1990.  Contains  questions  and 
answers  about  lowering  blood  cholesterol. 
Includes  a chart  comparing  saturated  fat 
and  cholesterol.  For  the  public.  Reproduc- 
ible. 7 pages. 

It’s  YOUR  Cholesterol!  (It's  YOUR  Cho- 
lesterol!) Newsletter  on  cholesterol  from 
the  George  Washington  University  Lipid 
Research  Clinic.  Written  both  for  people 
with  high  blood  cholesterol  and  for  health 
professionals.  Past  article  topics  include 
reversing  heart  disease,  choosing  a good 
margarine,  using  the  new  guidelines  on 
children  and  cholesterol,  and  exercising  to 
reduce  cholesterol.  $19.95/6  issues  a 
year;  $5/ subscription  for  at  least  25 
subscriptions  to  one  address. 

Let’s  Eat!  A Nutrition  Kit.  (Pawtucket 
Heart  Health  Program)  1991.  Self-help  kit 
uses  upbeat,  action-oriented  approach  to 
establishing  low-fat  eating  patterns.  In- 
cludes “Rate  Your  Plate,”  to  help  individu- 
als assess  their  diets.  Another  set  of 
materials,  “Help  Yourself...,”  can  help 
those  who  need  to  set  goals  by  food  cat- 
egory. They  can  decide  their  goals,  post 
them  on  the  refrigerator,  try  them,  and 
check  them  off.  Each  page  contains  food 
lists,  helpful  hints,  lively  illustrations,  and 
appetizing  low-fat  recipes.  Call  for  more 
information  and  prices. 

Lower  Your  Cholesterol,  Now!  (Center 
for  Science  in  the  Public  Interest)  Video- 
tape shows  people  with  high  blood  choles- 


terol how  to  read  labels,  shop,  and  cook 
the  low-fat  way.  Six  segments,  each  6 to 
10  minutes;  59  minutes.  Most  useful  for 
audiences  with  some  knowledge  of  diet 
and  blood  cholesterol.  $39.95. 

Lowfat  Living:  A Guide  to  Enjoying  a 
Healthy  Diet.  (The  American  Dietetic 
Association)  1988.  Information  and  tips 
on  lowering  dietary  cholesterol  and  fat 
intake.  Includes  suggestions  on  eating  a 
variety  of  foods  from  each  food  group, 
dining  out,  shopping,  reading  labels,  and 
reducing  weight.  $5.95/25  copies. 

The  New  Cholesterol  Countdown.  (The 
American  Dietetic  Association)  1989. 
Explains  the  links  among  eating  habits, 
blood  cholesterol  levels,  and  heart  dis- 
ease. Explains  how  proper  eating  patterns 
can  help  control  blood  cholesterol  levels 
and  provides  practical  tips  on  choosing 
foods  lower  in  fat  and  cholesterol.  12 
panels.  $4.45/25  copies  ($3.75  for  ADA 
members). 

So  You  Have  High  Blood  Cholesterol. 

(NHLBI  and  Superintendent  of  Docu- 
ments) Reprinted  1992.  For  people  diag- 
nosed with  high  blood  cholesterol.  De- 
scribes the  relationship  of  blood  choles- 
terol to  coronary  heart  disease.  Provides 
the  outpoints  of  high,  borderline-high,  and 
desirable  blood  cholesterol  levels  in  terms 
of  both  total  and  LDL  cholesterol,  the 
factors  that  influence  blood  cholesterol 
levels,  and  the  difference  between  LDL 
and  HDL.  Also  discusses  the  role  of  diet 
and  drug  therapy  and  ways  to  monitor 
progress  in  a blood  cholesterol-lowering 
regimen.  26  pages.  Single  copy  free  from 
NHLBI;  bulk  quantities  available  from 
Superintendent  of  Documents  for  $1  each. 
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Background  and  Resources 

The  Health  Consequences  of  Involun- 
tary Smoking:  A Report  of  the  Surgeon 
General.  (Office  on  Smoking  and  Health) 
1986.  Presents  overview  of  involuntary 
smoking  as  a potential  cause  of  disease  in 
nonsmokers.  Discusses  health  effects  of 
environmental  tobacco  smoke  exposure. 
Addresses  policies  restricting  smoking  in 
public  places  and  the  workplace.  332 
pages.  Free. 

The  Health  Consequences  of  Smoking: 
Cancer  and  Chronic  Lung  Disease  in 
the  Workplace.  A Report  of  the  Surgeon 
General.  (Office  on  Smoking  and  Health) 
1985.  Shows  the  interaction  of  smoking 
and  job-related  exposures  to  substances 
that  can  cause  cancer  and  lung  disease. 
DHHS  Publication  No.  (PHS)  85-50207. 
Free. 

Healthy  People  2000:  Tobacco  Re- 
source List.  (ODPHP  National  Health 
Information  Center)  1990.  Provides 
sources  of  information  for  each  of  the  22 
Healthy  People  2000  priority  areas.  Gives 
a brief  overview  of  tobacco  and  lists  Fed- 
eral, state,  and  local  resources  for  further 
information.  4 pages.  $3/set;  $l/eaeh  list. 

Reducing  the  Health  Consequences  of 
Smoking:  25  Years  of  Progress.  A Re- 
port of  the  Surgeon  General.  (Office  on 
Smoking  and  Health)  1989.  Examines  the 
basic  developments  over  the  past  quarter 
century  in  smoking  prevalence  and  mor- 
tality caused  by  smoking.  Highlights 
important  gains  in  preventing  smoking 
and  smoking-related  disease.  Reviews 


'See  also  weight  control  and  healthy  heart  sections  for 
more  materials. 


changes  in  programs  and  policies  de- 
signed to  reduce  smoking.  Emphasizes 
sources  of  continuing  concern  and  re- 
maining challenges.  703  pages.  DHHS 
Publication  No.  (CDC)  89-8411.  Free. 

Smoking  and  Health:  A National  Status 
Report.  (Office  on  Smoking  and  Health) 
1988.  Examines  the  status  of  smoking 
programs  in  the  Nation.  Includes  informa- 
tion on  the  economic  impact  of  smoking, 
smoking  behavior,  antismoking  legisla- 
tion, and  antismoking  programs.  390 
pages:  a 32-page  summary  is  also  avail- 
able. Free. 

Stop-Smoking  Strategies  for  Blue- 
Collar  Workers:  An  Annotated  Bibliog- 
raphy. (NHLBI)  1991.  Lists  recent  ar- 
ticles on  and  resources  for  helping  blue- 
collar  workers  quit  smoking.  Includes 
information  about  programs  organized  for 
blue-collar  workers  through  unions  and 
various  strategies  to  help  blue-collar 
smokers  quit.  Also  lists  publications  on 
how  to  set  up  programs,  several  national 
stop-smoking  programs,  and  Federal 
information  centers.  8 pages.  $1. 

Establishing  Nonsmoking 
Policies 

Clean  Air  Health  Care.  (Minnesota  Coali 
tion  for  a Smoke-Free  Society  2000)  1986. 
Step-by-step  guide  for  carrying  out  all 
aspects  of  a smoke-free  policy.  Includes 
information  from  researching  the  smoking 
issue  to  evaluating  the  policy  once  it  is  in 
effect.  Provides  sample  policies  used  by 
health  care  facilities  that  businesses  can 
also  use.  Also  includes  letters,  newslct 
ters,  surveys,  news  releases,  and  informa 
tion  on  employee  education  programs.  32 
pages.  $75. 

A Decision  Maker’s  Guide  to  Reducing 
Smoking  at  the  Worksite.  (American 
Cancer  Society)  1985.  Describes  the 
health  and  economic  consequences  ol 
smoking  and  gives  examples  ol  successful 
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stop-smoking  policies  and  programs  in 
worksites.  Also  describes  how  to  involve 
employees  in  developing  policies  and  how 
to  select  a provider.  Examines  laws  and 
court  decisions  that  support  smoking 
restrictions  and  bans.  42  pages.  Contact 
your  local  unit  of  the  American  Cancer 
Society  first.  Or  call  (800)  ACS-2345  for 
the  Cancer  Response  System  at  the  na- 
tional office.  Free. 

Major  Local  Smoking  Ordinances  in  the 
United  States.  (Office  on  Smoking  and 
Health)  1989.  Gives  details  on  smoking 
laws  and  ordinances  for  the  worksite, 
restaurants,  and  public  places.  Developed 
by  Americans  for  Nonsmokers’  Rights  and 
the  National  Cancer  Institute.  75  pages. 

On  the  Air:  A Guide  to  Promoting  a 
Smoke-Free  Workplace.  (American  Lung 
Association)  1988.  Provides  program 
planners  with  information  on  smoking 
policies  and  education  in  the  worksite. 
Includes  a model  smoke-free  worksite 
policy,  a list  of  smoke-free  businesses, 
and  information  on  collective  bargaining, 
employee  education,  legal  issues,  stop- 
smoking programs,  and  additional  re- 
sources. 24  pages.  (See  accompanying 
videotape  below.)  Contact  your  local 
American  Lung  Association.  $5.65. 

On  the  Air:  Creating  a Smoke-Free 
Workplace.  (Pyramid  Film  & Video) 

1988.  Humorous  video  designed  for  use 
with  the  above  On  the  Air  guide.  Helps 
management  develop  and  carry  out  a 
smoke-free  policy.  Also  helps  employees 
understand  the  reasons  for  and  benefits  of 
going  smoke  free.  15  minutes.  $195  to 
buy;  $75  for  3-day  rental. 

Smoke-Free  Work  Areas:  A Guide  for 
Employees.  (Environmental  Improvement 
Associates)  1987.  Provides  employees 
with  information  on  promoting  smoke-free 
work  areas.  Asks  and  answers  common 


questions  about  encouraging  smoke-free 
work  areas.  Outlines  steps  to  take,  along 
with  sample  letters  to  management  and 
union  representatives,  sample  petitions, 
suggested  language  for  filing  a grievance, 
and  suggested  contract  language.  Con- 
tains excerpts  and  summaries  from  re- 
lated eases  along  with  a discussion  of  the 
use  of  air  cleaners  as  an  ineffective  alter- 
native to  banning  smoking  at  work.  Publi- 
cation #EB-100B.  $3.50;  discount  avail- 
able for  more  than  50  copies. 

Smoking  Policy:  Questions  and  An- 
swers. (Cancer  Information  Service) 

1989.  Packet  contains  10  questions  and 
answers  on  the  topic  of  smoking.  Issues 
covered  include  the  health  effects  of  envi- 
ronmental tobacco  smoke  and  strategies 
for  selecting  stop-smoking  programs.  Also 
discusses  the  effects  of  smoking  and 
smoking  policies  on  unions,  health  care 
institutions,  the  female  work  force,  and 
the  blue-collar  work  force.  20  pages. 

Toward  a Smoke-Free  Workplace.  (New 
Jersey  Group  Against  Smoking  Pollution) 
1986.  Details  why  employers  are  estab- 
lishing nonsmoking  policies  by  examining 
the  medical,  safety,  economic,  legal,  and 
social  data.  Describes  the  experiences  of 
several  companies  in  carrying  out  smoke- 
free  policies.  Includes  a model  policy,  a 
checklist  for  action,  and  a list  of  compa- 
nies that  have  policies.  24  pages.  $10. 

Worksite  Smoking  Policy.  (Bloomington 
Heart  and  Health  Program)  1989.  Pro- 
vides worksites  with  a step-by-step  guide 
to  establishing  smoking  policies.  Based  on 
the  experiences  of  the  three  Minnesota 
Heart  Health  Program  communities  and 
adaptable  to  the  needs  of  any  organization 
and  community.  Gives  specific  recommen- 
dations on  how  to  succeed  by  effectively 
recruiting  and  consulting  with  worksites. 
24  pages.  $25. 
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Stop-Smoking  Guides  for 
Health  Professionals 


Clinical  Opportunities  for  Smoking 
Intervention:  A Guide  for  the  Busy 
Physician.  (NHLBI)  Reprinted  1992. 
Highlights  clinical  opportunities  for  physi- 
cians and  other  health  professionals  to 
help  patients  stop  smoking.  Explains  five 
key  steps  to  intervening  in  smoking  that 
physicians  can  easily  incorporate  into 
their  medical  practices.  32  pages. 

How  You  Can  Help  Patients  Stop  Smok- 
ing: Opportunities  for  Respiratory  Care 
Practitioners.  (NHLBI)  Reprinted  1991. 
Explains  how  to  talk  to  smoking  patients 
and  how  to  integrate  a smoking  interven- 
tion program  into  a hospital’s  respiratory 
care  department  and  the  community. 
Other  professionals  may  find  this  practi- 
cal booklet  helpful.  59  pages. 

Making  a Difference:  The  Occupational 
Health  Nurse’s  Smoking  Cessation 
Assistance  Guide.  (Minnesota  Coalition 
for  a Smoke-Free  Society  2000)  1989. 
Designed  to  help  occupational  health 
nurses  address  smoking  with  employees. 
Includes  suggestions  for  motivating  em- 
ployees, reinforcing  their  decision  to  quit, 
offering  a variety  of  stop-smoking  options, 
and  determining  who  the  smokers  are  and 
whether  they  would  like  treatment.  Also 
includes  extensive  resources  and  ex- 
amples of  worksite  stop-smoking  pro- 
grams. Prepared  by  and  for  occupational 
health  nurses.  44  pages. 

Quit  for  Good  Kit.  (Cancer  Information 
Service)  1988.  Complete  package  for 
health  professionals  to  use  to  help  their 
patients  kick  the  habit.  Contains  enough 
materials  for  50  patients.  Includes  pam- 
phlets, tent  cards,  and  posters. 


NttrtM  Can  H*tj>  Smokwr#  ftofi 

Mo*J  Sxaoksn  Are  &e*dv  to  Ho&r  kmu  Yoa 

How  ’too  Can  H*lp 

The  Facts:  Smoking  Cansvs  Death,  Disease,  and  Disability 
Btneffis  oi  Quitting 
Challenge#  h>  Quitting 
Withdrawal  Symptoms 
Nicotine  Gam 

Steps  for  Nurses'  Smoking  Intervention 

Nurses:  Help  Your  Patients  Stop 
Smoking.  (NHLBI)  Reprinted  1992. 
Easy-to-use,  four-step  intervention 
plan  that  can  be  integrated  into 
clinical  practice.  Includes  informa- 
tion on  the  effects  of  smoking  on 
health,  the  addictive  nature  of  smo- 
king, nicotine  withdrawal,  and  tips 
for  successfully  quitting.  Four  repro- 
ducible patient  education  handouts 
assist  nurses  in  intervening  with 
patients  who  smoke.  Designed  bv 
and  for  nurses.  14  pages. 


Stop-Smoking  Programs 

Clean  Air  in  the  Workplace.  (Bureau  ol 
Business  Practice)  Corporate  stop  smok 
ing  program  uses  American  Canc  er  Soc  i 
ety  (ACS)  materials  and  includes  guide 
lines  for  establishing  a worksite  smokinu 
policy.  Includes  a 32-page  smokinu,  polic\ 
manual,  materials  for  the  program  lcadei 
video  cassettes  about  the  ACS  f resh  Start 
program.  Fresh  Start  paperback  books, 
“life  packs,"  handouts,  pens,  lapel  but 
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tons,  posters,  and  other  materials  to 
promote  the  program.  Materials  for  10 
employees  and  leader  training:  $695. 

Heart  At  Work  Smoking  Cessation 
Component.  (American  Heart  Association) 
1984.  Heart  At  Work  is  a comprehensive 
healthy  heart  program  for  the  worksite. 
The  module  on  stopping  smoking  pro- 
motes the  benefits  of  being  a nonsmoker 
by  giving  positive  reinforcement  for  quit- 
ting. It  includes  a self-help  stop-smoking 
kit  and  offers  organizations  a plan  for 
limiting  passive  exposure  to  smoke  by 
reducing  the  number  of  smoking  locations 
in  a company.  Contact  your  local  Ameri- 
can Heart  Association. 

Helping  Smokers  Get  Ready  To  Quit. 

(American  Lung  Association)  1991.  For 
mediators  to  help  smokers  who  are  begin- 
ning to  think  about  quitting.  The  mediator 
discusses  with  smokers  their  reason  for 
quitting,  previous  quit  attempts,  building 
confidence  to  quit,  and  learning  how  to 
quit.  The  brochure  will  help  worksite 
personnel  involved  in  health  promotion  by 
offering  ideas  on  how  to  talk  to  smokers. 
16  pages.  $3.50:  discounts  available  to 
nonprofit  organizations.  Endorsed  by  the 
National  Heart,  Lung,  and  Blood  Institute. 
Contact  your  local  American  Lung  Asso- 
ciation. 

Out  of  the  Smog:  Self-Help  Smoking 
Cessation  Programs,  Part  I.  (public 
library  or  NHLBI)  1991.  First  of  a two- 
part  report  in  HealthAction  Managers 
(April  25,  1991)  on  self-help  stop-smoking 
programs  (see  also  Putting  Out  the  Fire, 
below).  Discusses  criteria  to  consider 
when  selecting  programs.  Explains  cold 
turkey  versus  gradual  reduction,  the  parts 
of  a program,  possible  ways  to  change 
behavior,  program  length,  materials  used, 
and  vendor  information. 


Putting  Out  the  Fire:  Self-Help  Smok- 
ing Cessation  Programs,  Part  II.  (public 
library  or  NHLBI)  1991.  Second  of  a two- 
part  report  in  HealthAction  Managers  (May 
25,  1991)  on  self-help  stop-smoking 
programs  (see  “Out  of  the  Smog,”  above). 

In  this  article  a panel  of  health  promotion 
professionals  reviews  seven  national  self- 
help  programs,  including  Free  & Clear, 
Freedom  from  Smoking,  Self-Help  Smoke- 
less, How  to  Quit  Smoking,  The  Last 
Pack,  Live  for  Life,  and  Smoke  Stoppers. 
They  summarize  each  program’s  basis 
and  philosophy,  cost,  parts,  presentation, 
content,  methods  of  changing  behavior, 
and  evaluation. 

Smoke  Stoppers.  (National  Center  for 
Health  Promotion)  Group  stop-smoking 
program  includes  changing  behavior, 
managing  stress,  being  aware  of  nutrition, 
and  changing  lifestyles.  Prepares  smokers 
to  quit,  guides  them  through  the  actual 
quitting  in  several  short  meetings  on  4 or 
5 consecutive  days,  and  supports  the  new 
ex-smoker  in  three  weekly  meetings.  A 
self-help  version  of  the  program  is  avail- 
able for  people  who  cannot  attend  the 
group  program.  An  instructor  training 
package  is  also  available.  Contact  the 
producer  for  cost  information. 

Smokeless.  (American  Institute  for  Pre- 
ventive Medicine)  1992.  The  two  versions 
of  this  stop -smoking  program  are  a pre- 
packaged program  and  a guided  self-help 
kit.  Each  uses  a positive,  skill-oriented 
approach  to  breaking  the  smoking  habit. 
Hundreds  of  methods  of  changing  behav- 
ior are  presented  over  5 consecutive  days 
to  help  smokers  quit  smoking  and  main- 
tain nonsmoking  behavior.  Participants 
also  receive  unlimited  access  to  a toll-free 
counseling  hotline.  Materials  include  eight 
booklets  and  a 45-minute  audiotape. 
$59/program;  $39/program  in  sets  of 
100. 

Smokenders.  (Smokenders)  This  pro- 
gram uses  a highly  structured,  systematic 
technique  that  emphasizes  positive  rein- 


Addresses  and  phone  numbers  on  pages  73-77. 
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forcement,  changing  attitudes,  and  a step- 
by-step  reduction  of  nicotine  during  the 
first  four  meetings  to  help  smokers  quit. 
Over  a 6-week  period,  smokers  meet  for  2 
hours  each  week  with  a trained  moderator 
who  is  a former  smoker  and  Smokenders 
graduate.  Smokers  learn  about  weight 
control,  exercise,  how  to  prevent  relaps- 
ing, and  getting  help  from  others.  $325; 
$255  corporate  fee. 

Smoking  Cessation  Programs:  Cutting 
Through  the  Haze,  (public  library  or 
NHLBI)  1988.  Two-part  article  in 
HealthAction  Managers.  The  first  part 
contains  information  that  assists  in  se- 
lecting a group  stop-smoking  program. 

The  second  part  describes  some  nationally 
available  prepackaged  programs  and 
examples  of  how  employers  use  them. 

Part  I,  January  5,  1988;  Part  II,  March 
10.  1988. 

Team  Up  for  Freedom  From  Smoking 
(TUFFS).  (American  Lung  Association) 
ALA’s  comprehensive  worksite  smoking 
policy  and  stop-smoking  program  for  all 
employees,  including  blue-collar  workers. 
Includes  a guide  for  employers,  an  Aim  to 
Quit  Kit  for  smokers,  and  a Teammate 
Support  Kit  for  coworkers  of  smokers.  $6- 
$8/employee.  Contact  your  local  Ameri- 
can Lung  Association. 

Contests  and  Campaigns 

Help  a Friend  Quit  Smoking  Contest. 

(Pawtucket  Heart  Health  Program)  1991. 
Contest  targets  nonsmokers  and  rewards 
their  efforts  as  well  as  those  of  smokers 
who  quit  for  28  days.  Each  package  in- 
cludes (1)  25  quit  kits  containing  educa- 
tional materials,  a gameboard  listing 
alternatives  to  smoking  for  each  day  in 
the  contest  period,  and  a magnetic 
gamepiece  to  move  around  the  board  as 
the  days  progress;  (2)  25  sponsor  enve- 
lopes containing  a calendar  suggesting  28 
ways  sponsors  can  support  smokers 
during  the  contest,  plus  information  and 
items  to  help  smokers  through  the  stages 


of  quitting;  and  (3)  a coordinator’s  kit  of 
promotional  materials  such  as  posters, 
balloons,  table  tents,  reproducible  payroll 
stuffer,  entry  forms,  timeline,  and  ideas 
for  running  a simple  and  successful  cam- 
paign. $500;  $445  for  nonprofit  organiza- 
tions. $8/additional  quit  kit  with  sponsor 
envelopes. 

Quit  & Win:  A Smoking  Cessation 
Campaign  That  Works.  (National  Center 
for  Chronic  Disease  Prevention  and  Health 
Promotion)  1990.  Describes  how  to  carry 
out  a stop-smoking  campaign  that  re- 
sulted in  a 16  percent  quit  rate  after  a 
year.  Contains  step-by-step  suggestions 
on  how  to  plan  and  conduct  the  program 
in  a community  or  at  a worksite.  Includes 
a planning  calendar,  letters,  news  re- 
leases, brochures,  an  entry  form,  public 
service  announcements,  posters,  and  all 
the  materials  needed  to  carry  out  the 
program.  Developed  by  the  staff  of  the 
Florence  Heart  to  Heart  Program,  which 
was  funded  by  the  Centers  for  Disease 
Control  and  administered  by  the  South 
Carolina  Department  of  Health  and  Envi- 
ronmental Control.  87  pages.  Free. 

Quit  and  Win  Classes.  (Bloomington 
Heart  and  Health  Program)  1989.  Three- 
session  low-intensity,  instructor-guided, 
self-help  program.  Designed  for  smokers 
who  do  not  want  lengthy  classroom  ses 
sions  yet  need  specific  information  and 
skills  to  change  their  behavior  and  quit 
smoking.  Includes  an  instructor's  manual, 
a participant’s  manual,  and  a process 
guide.  $50.  A supplementary  videotape/ 
slidetape  is  also  available. 

Quit  and  Win  Contest.  (Bloomington 
Heart  and  Health  Program)  1989.  Con 
tains  step-by-step  instructions  for  orga 
nizing  and  conducting  a Quit  and  Win 
Contest  in  the  community.  The  contest 
offers  the  means  and  motivation  for  snmk 
ers  to  make  an  attempt  to  quit.  A grand 
prize  provides  incentives  to  quit  and  st.iv 
smoke  free  for  at  least  30  days.  $25. 
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Publications,  Programs,  and  Other  Tools 

Stop  Smoking 


Special  Sources  of  Information 
and  Help  for  Stop-Smoking  Programs 


American  Cancer 
Society  (ACS) 

The  ACS  offers  materials  and 
programs  on  quitting  smoking, 
such  as  A Decision  Maker's 
Guide  to  Reducing  Smoking  at 
the  Worksite  and  the  Fresh 
Start  quit-smoking  program. 
Fresh  Start  is  a group  stop- 
smoking program  of  four  1- 
hour  sessions  held  during  a 2- 
week  period. 

Each  November  the  ACS  asks 
everyone  to  stop  using  tobacco 
for  24  hours  during  the  Great 
American  Smokeout.  A kit  of 
materials  for  the  smokeout 
includes  ideas  from  other 
companies,  promotional  tips, 
fact  sheets,  quit  tips,  and 
camera-ready  art  for  in-house 
production  of  logos  and  payroll 
stuffers. 

The  ACS  also  offers  the  Cancer 
Response  System  at  (800)  ACS- 
2345  to  answer  questions  from 
the  public  about  cancer. 

Unless  large  quantities  are 
needed,  the  ACS  provides  all 
programs  and  materials  free  of 
charge.  Contact  your  local 
American  Cancer  Society. 


American  Heart 
Association  (AHA) 

The  AHA  provides  smoking 
education  materials,  conducts 
stop-smoking  programs  and 
training,  and  offers  support  to 
individuals  and  groups.  Local 
AFLAs  conduct  activities  that 
educate  the  public,  patients, 
and  professionals  about  smok- 
ing issues  and  preventing  heart 
disease  and  stroke.  Many 
offices  have  displays  and 
exhibits  available  as  well  as 
staff  and  volunteers  that  can 
offer  technical  assistance. 
Materials  include  catalogs,  fact 
sheets,  brochures,  and  audiovi- 
suals on  smoking  and  all  the 
cardiovascular  risk  areas. 

Sample  materials  for  employees 
and  their  families  include  a self- 
help  guide.  Calling  It  Quits. 
Smoking  and  Heart  Disease. 
and  Thank  You  for  Not  Smoking 
table  tents.  Materials  for 
program  planners  include 
smoking  cessation  motivational 
cards  and  Quitting  Leaves  a 
Good  Taste  in  Your  Mouth 
poster. 


The  Heart  At  Work  program  is 
designed  to  help  employees 
reduce  their  risk  of  developing 
cardiovascular  disease.  The 
program  package  includes 
step-by-step  guides  to  plan- 
ning, conducting,  and  evaluat- 
ing a smoking  education 
program.  Contact  the  corpo- 
rate health  account  executive  at 
the  national  center  to  receive 
information  on  the  American 
Heart  Association  nearest  you 
or  to  conduct  national  worksite 
wellness  programs. 

For  information  about  the  AHA 
film  library,  call  (214)  747-8048 
in  Texas  or  (800)  527-321 1 
outside  Texas. 


American  Lung 
Association  (ALA) 

The  ALA  offers  materials  and 
programs  on  such  topics  as 
quitting  smoking,  occupational 
health,  lung  diseases,  and  air 
conservation.  The  ALA  offers  a 
catalog  of  all  its  publications. 
Some  of  these  include  On  the 
Air:  A Guide  to  Promoting  a 
Smoke-Free  Workplace.  Team 


Smoker’s  Challenge:  User’s  Guide  for 
Quit  Smoking  Contest.  (Stanford  Univer- 
sity) A 3-month  quit-smoking  contest  for 
worksites.  Smokers  who  quit  are  eligible 
for  a major  prize  drawing.  The  45-page 
user's  guide  comes  complete  with  instruc- 
tions, sample  forms,  and  other  materials. 
User’s  guide:  $19.50.  User's  guide  with 
sample  copies  of  Cool  Turkey  and  The  Quit 
Kit  and  outline  for  optional  radio  series: 
$24.50. 


Stop  for  Life  Program.  (Stanford  Univer- 
sity) Program  consists  of  16  workbooks, 
each  designed  to  help  ex-smokers  over- 
come a specific  situation  that  tempts  them 
to  smoke.  Suited  to  worksites  where  a 
coordinator  can  receive  participants’ 
weekly  progress  reports.  The  user's  guide 
provides  coordinator  with  full  instruc- 
tions. $24.50. 


44 


Addresses  and  phone  numbers  on  pages  73-77. 


Up  for  Freedom  from  Smoking, 
Freedom  from  Smoking  for  You 
and  Your  Family,  Stop  Smoking: 
Stay  Trim,  and  Helping  Smokers 
Get  Ready  to  Quit.  Fees  are 
determined  by  local  affiliates. 
Contact  your  local  ALA  unit  or 
the  national  office  to  find  one 
near  you. 

Cancer  Information  Service 
(CIS),  National  Cancer  Insti- 
tute 

The  CIS  offers  a toll-free 
telephone  (800-4-CANCER) 
service  that  answers  questions 
about  the  prevention,  causes, 
symptoms,  and  treatment  of 
cancer.  Trained  professionals 
offer  accurate,  confidential,  and 
personalized  information  to  the 
public,  cancer  patients  and 
their  families,  and  health 
professionals. 

Referrals  to  cancer  specialists 
and  investigational  treatment 
studies  are  also  provided.  Free 
publications  are  also  available. 
The  CIS  prints  a list  of  publica- 
tions for  patients  and  the 
public  as  well  as  one  for  health 


professionals.  The  hours  are 
9:00  a.m.  to  10:00  p.m.  (EST), 
Monday  through  Friday.  Free. 

Office  of  Personnel  Manage- 
ment, Employee  Health 
Services  Branch 

OPM  can  assist  Federal  Gov- 
ernment employers  by  guiding 
policy  and  offering  technical 
assistance  for  health  promotion 
programs.  Federal  Personnel 
Manual  Letter  792-20  issued 
by  OPM  permits  Federal 
agencies  to  use  appropriated 
funds  to  pay  the  costs  of 
agency- authorized  stop- 
smoking programs  for  employ- 
ees. 


Office  on  Smoking  and 
Health  (OSH),  Centers  for 
Disease  Control 

OSH  offers  consumers  many 
free  publications  on  quitting 
smoking.  It  also  provides 
materials  to  professionals  on 
smoking-related  cancer  and 
heart  and  lung  disease.  OSH 
provides  a single  free  copy  of 


Surgeon  General’s  annual 
reports  on  smoking  and  health, 
such  as  The  Health  Conse- 
quences of  Smoking:  Nicotine 
Addiction  and  The  Health 
Benefits  of  Smoking  Cessation. 

Smoking  and  Health  Bulletin  is 
a quarterly  publication  contain- 
ing summaries  of  current 
articles.  Bibliography  of 
Smoking  and  Health  and  Health 
Consequences  of  Smoking  are 
published  annually.  The 
Smoking  and  Health  database 
contains  almost  50,000  cita- 
tions. Reference  information  is 
provided  by  telephone,  and 
single  copies  of  reference  items 
are  available  free  of  charge 
when  they  are  not  available 
elsewhere. 


Materials  for  Employees  and  nicotine  gum,  withdrawal  symptoms,  and 
Their  Families*  secondhand  smoke.  22  pages. 


Breathing  Easier.  (Hope  Heart  Institute) 
1989.  Designed  to  answer  questions 
nonsmokers  and  smokers  have  about 
smoking.  Uses  appealing  graphics,  short 
articles,  and  easy-to-understand  lan- 
guage. Includes  self- tests  for  smokers  on 
being  ready  to  quit  and  reasons  they 
smoke.  Articles  include  the  benefits  of 
quitting,  low-tar  and  low-nicotine  brands. 


Clearing  the  Air:  How  to  Quit 
Smoking. ..and  Quit  for  Keeps.  (Cancer 
Information  Service)  1989.  Designed  for 
smokers  who  are  ready  to  quit  and  in 
eludes  many  helpful  hints  for  kicking  (In- 
habit. 24  pages. 

Como  Dejar  de  Fumar  en  Tres  Pasos 
(How  to  Stop  Smoking  in  Three  Steps): 
Spanish  “Quit  Kit.”  (Stanford  1 jiivnsiivi 
Three-step  self-help  stop-smoking  kil 
published  in  Spanish  on  colorful  fliers 
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For  help  in  choosing  materials  for  employees  and  their 
families,  see  page  69  at  the  end  of  part  II. 


Publications,  Programs,  and  Other  Tools 

Stop  Smoking 


CHECK  YOUR  SMOKING  An  Important  Quu  for  Older  Smokers 

I jB  o,ntf..:at..!l«vr ■fn»vra«.Kh*»id*-oliU  OntJ>CO«hW 

I | | ■ hand,  with  every  cisuette  you  smoke,  you  increase 

I | cancer.  Need  lo  think  about  this  more5  Take  this 

1 older  smokers'  IQ  quiz.  Just  answer  ‘irue*  or  "false" 

»JL  # XJ^t  ei— 

True  Fals 

1.  If  you  have  smoked  for  most  of  your  life,  it’s  not  worth  stopping  now, 

2.  Older  smokers  who  try  to  quit  are  more  likely  lo  stay  off  cigarettes.  □ II 

3.  Smokers  got  tired  and  short  of  breath  more  easily  than  nonsmokers 
the  same  age. 

4.  Smoking  is  a major  risk  factor  for  heart  attack  and  stroke  among  adults 
60  years  of  age  and  older. 

5.  Quilting  smoking  can  help  those  who  have  already  had  a heart  attack. 

6.  Most  older  smokers  don't  want  to  stop  smoking. 

7.  An  older  smoker  is  more  likely  to  smoke  more  cigarettes  than  a 
younger  smoker. 

8.  Someone  who  lias  smoked  for  30  to  40  years  probably  won't  be  able  lo  □ C 

quit  smoking. 

9.  Very  few  older  adults  smoke  cigarettes. 

10.  l ifelong  smokers  are  more  likely  to  die  of  diseases  like  emphysema  and 
bronchitis  than  nunsmokers. 


Check  Your  Smoking  I.Q.:  An 
Important  Quiz  for  Older  Smokers. 

(NHLBI)  1991.  This  quiz  asks  true- 
and-false  questions  about  smoking 
in  older  populations.  The  answers 
are  provided  on  the  reverse  side  of 
the  quiz.  The  quiz  and  the  answers 
encourage  smokers  to  think  about 
quitting  and  teaches  others  about 
smoking  in  those  over  50  years  of 
age.  2 pages. 


Takes  the  smoker  through  preparing  to 
quit,  quitting,  and  avoiding  relapse. 
$1.25. 

Cool  Turkey.  (Stanford  University)  Out- 
lines a self-help  course  in  quitting  smok- 
ing. Takes  the  smoker  through  5 days  of 
preparing  to  quit,  quitting,  and  the  first  7 
days  as  a nonsmoker.  16  pages.  $2.50. 

Don’t  Let  Your  Dreams  Go  Up  in 
Smoke.  (American  Lung  Association) 
1990.  Geared  to  the  African-American 


smoker.  Using  a combination  of  text, 
photos,  and  testimonials  from  ex- smok- 
ers, this  pamphlet  encourages  the  reader 
to  decide  to  quit  smoking.  Also  includes 
information  on  taking  control,  nicotine, 
the  many  health  hazards  of  smoking,  the 
truth  about  tobacco  companies,  and  stop- 
smoking programs.  7 pages.  Contact  your 
local  American  Lung  Association. 

Freedom  from  Smoking  for  You  and 
Your  Family.  (American  Lung  Associa- 
tion) Booklet  on  how  to  stop  smoking.  52 
pages.  $8. 05/employee.  An  audiotape  is 
also  available.  $5/tape.  Discount  avail- 
able for  nonprofit  organizations.  Contact 
your  local  American  Lung  Association. 

Good  News  for  Smokers  50  and  Older. 

(Office  on  Smoking  and  Health)  For  older 
smokers.  Outlines  the  health  benefits  of 
quitting  smoking  at  any  age.  2 pages. 

Guide  to  Stopping  Smoking.  (Cancer 
Information  Service)  1988.  Colorful 
booklet  portrays  Hispanic  adults  discuss- 
ing why  they  quit  smoking,  how  they  quit, 
and  how  to  remain  smoke  free.  Available 
in  Spanish.  36  pages. 

In  Control — Freedom  from  Smoking 
Video.  (American  Lung  Association)  Self- 
help  program  that  allows  smokers  to 
learn  how  to  quit  in  their  own  home.  2- 
hour  videotape,  audiotape,  and  viewer’s 
guide.  $59.95.  Contact  your  local  Ameri- 
can Lung  Association. 

Madres,  Protejan  la  Salud  de  su  Familia 
(Mothers,  Protect  Your  Family’s 
Health).  (NHLBI)  1990.  Spanish  text. 
Reproducible  miniposter  urges  women  to 
keep  cigarette  smoke  out  of  their  homes. 
Suggests  that  if  their  husbands  smoke, 
they  talk  with  them  about  how  smoking 
harms  the  children  and  others  in  the 
family.  Also  available  in  English.  8 1/2"  x 
1 1". 
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Mothers,  Protect  Your  Family’s  Health. 

(NHLBI)  1990.  Reproducible  miniposter 
urges  women  to  keep  cigarette  smoke  out 
of  their  homes.  Suggests  that  if  their 
husbands  smoke,  they  talk  with  them 
about  how  smoking  harms  the  children 
and  others  in  the  family.  Also  available  in 
Spanish.  8 1/2"  x 11". 

Out  of  the  Ashes:  Choosing  a Method 
to  Quit  Smoking.  (Office  on  Smoking  and 
Health)  1990.  A guide  to  help  smokers 
select  a quitting  program.  16  pages. 

The  Quit  Kit.  (Stanford  University)  1986. 
Presents  steps  for  quitting  smoking,  in- 
cluding preparing  to  quit  smoking,  quit- 
ting, and  avoiding  relapse.  Includes  five 
sheets  and  a red  heart  magnet.  #SP  1 . 
$2.95. 

Smokers:  How  to  Double  Your  Quitting 
Power.  (NHLBI)  1990.  Tells  smokers  to 
stop,  think,  and  act  when  they  feel  an 
urge  to  smoke.  Suggests  that  they  set  a 
quit  date  and  reward  themselves  the  first 
3 days  off  smoking,  among  other  ideas.  2 
pages. 

Smoking  Cessation  and  Prevention 
Materials  for  Consumers:  A Literature 
Search.  (NHLBI)  1991.  Lists  brochures 
and  articles  for  smokers  and  other  con- 
sumers. The  materials  on  the  list  educate 
readers  about  the  dangers  of  smoking,  the 
benefits  of  quitting,  the  different  methods 
of  quitting,  and  other  concerns  of  smok- 
ers. 7 pages.  $1. 

Stop  Smoking:  Stay  Trim.  (American 
Lung  Association)  1988.  Includes  tips  on 
how  to  avoid  weight  gain  after  quitting 
smoking.  $.95.  Contact  your  local  Ameri- 
can Lung  Association. 


^ v General 

Nutrition* 


Guidelines  for  Program 
Planners 

Diet  Improvement,  Nutrition  Education 
(DINE).  (DINE  Systems,  Ine.)  1988.  Pro- 
gram on  nutrient  analysis,  diet,  and 
activity  improvement  used  for  cholesterol 
education,  weight  management,  and 
nutrition  education  in  worksites.  Includes 
computer  software,  the  book  Improve  Your 
Nutrition  and  Health , the  Best  Ever  Activ- 
ity and  Food  Record  Book , and  the  Five 
Star  Nutrition  Guide.  The  nutrient  analysis 
allows  for  individual  recordkeeping,  recipe 
analysis,  and  menu  planning.  $295  to 
$299  for  software  (for  Macintosh  or  IBM 
or  compatible):  $11.95  to  $19.95  for  other 
items. 

HealthyLife  on  Nutrition.  (American 
Institute  for  Preventive  Medicine)  1988. 
The  two  versions  of  this  nutrition  program 
are  a prepackaged  program  and  a guided 
self-help  kit.  In  this  program,  information 
is  presented  on  a variety  of  nutrition 
topics,  including  cholesterol  reduction, 
salt,  fiber,  sugar,  food  labels,  and  heart 
health.  64  pages.  $7. 45/copy:  $4.45/ 
copy  in  sets  of  100. 

Journal  of  Nutrition  Education.  (Society 
for  Nutrition  Education)  Bimonthly  jour 
nal  serves  as  a complete  source  of  infor- 
mation and  research  on  nutrition  cduea 
tion.  Includes  reports,  commentaries,  and 
discussions  of  research  on  topics  such  is 
computers  and  nutrition  education,  ma 
temal  and  child  nutrition,  and  the  evnlun 
tion  of  approaches  and  methodologies  for 
behavior  change  and  nutrition  education. 


'See  also  high  blood  pressure,  high  bl< » »l  < 1 1< •!«  i • i ■ i 
weight  control,  and  healthy  heart  set  tion  i"i  ni"n 
materials. 
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$95;  included  with  SNE  membership.  A 
special  supplement,  Nutrition  At  the 
Worksite,  was  published  in  April  1986. 
$15  plus  $.75  for  shipping  and  handling. 

Nutrition  at  the  Worksite.  (Society  for 
Nutrition  Education)  1986.  Special 
supplement  to  the  April  1986  issue  of  the 
Journal  of  Nutrition  Education.  Provides 
an  overview  of  nutrition  programs  at  the 
worksite,  along  with  a review  of  cost 
issues.  Describes  many  programs  in 
industry  and  other  worksites,  including 
cafeteria  programs  and  several  on  weight 
control,  cholesterol,  and  general  heart 
health.  One  section  deals  with  program 
planning  and  development  and  includes 
information  about  using  focus  groups  and 
assessing  needs.  $15  plus  $.75  for  ship- 
ping and  handling. 

Nutrition  at  the  Worksite.  (The  Ameri- 
can Dietetic  Association)  1989.  Booklet 
and  audiotape  to  help  dietetics  profes- 
sionals set  up  nutrition  services  in  the 
worksite.  Describes  the  basics  of  plan- 
ning, conducting,  and  evaluating  nutrition 
activities.  1 1-page  booklet  and  60-minute 
audiotape.  $25  ($21.25  for  ADA  mem- 
bers). 

Worksite  Nutrition:  A Decision-Maker’s 
Guide.  (The  American  Dietetic  Association 
and  ODPHP  National  Health  Information 
Center)  1986.  Designed  to  help  decision- 
makers in  business  and  industry  under- 
stand how  diet  and  nutrition  affect  em- 
ployees and  companies.  Offers  health  and 
economic  benefits,  examples  of  programs, 
strategies  for  working  with  employees, 
program  options,  resources,  and  sug- 
gested readings.  57  pages.  $3.60  plus 
$3.50  for  shipping  and  handling  from  the 
ADA;  $2  handling  fee  from  the  ODPHP 
National  Health  Information  Center. 


Cafeteria  Programs 

Eating  Away  From  Home:  Cooking  Ala 
Heart!  A Food  Service  Manager’s  Guide 
to  Heart-Healthy  Ingredients.  (American 
Heart  Association)  1988.  Nutrition  pro- 
gram for  restaurants  and  food  service 
settings  such  as  employee  cafeterias. 
Offers  general  guidelines  on  how  to  modify 
recipes  with  ingredients  that  promote  a 
healthy  heart.  8 1/2"  x 11"  spiral  manual. 
$2.58.  Contact  your  local  American  Heart 
Association. 

The  Gold  Plan.  (Physicians  Committee  for 
Responsible  Medicine)  Cafeteria-based 
vegetarian  nutrition  education  program. 
Offers  people  the  chance  to  try  healthful 
foods  and  learn  about  nutrition  in  a set- 
ting where  they  make  food  choices.  The 
plan  offers  a different  low-fat,  low-choles- 
terol meatless  entree  each  day  in  addition 
to  regular  menu  offerings.  Includes  quan- 
tity recipes,  take-home  recipes,  minimes- 
sages, table-top  quizzes,  nutrition  briefs, 
posters,  payroll  stuffers,  slide  presenta- 
tions, and  a manual  on  conducting  the 
program.  Call  for  cost  information. 

Healthwise  Quantity  Cookbook.  (Center 
for  Science  in  the  Public  Interest)  Large- 
quantity  cookbook.  Helps  cafeterias, 
restaurants,  and  caterers  serve  healthy 
meals.  Each  of  the  206  recipes  yields  50 
portions  and  lists  of  key  nutrients — calo- 
ries, protein,  carbohydrates,  fat,  saturated 
fat,  cholesterol,  and  sodium.  All  recipes 
have  been  taste-  and  kitchen-tested. 
Food-service  directors  will  find  healthy 
modifications  of  traditional  customer 
favorites  such  as  potato  salad,  golden 
“fried”  fish  and  tartar  sauce,  finger  lickin’ 
baked  chicken,  and  turkey  chili,  along 
with  new  recipes  such  as  Creole  spaghetti, 
banana  griddle  cakes,  salad  nicoise,  and 
turkey  enchiladas.  In  addition  to  low-fat, 
low-salt  recipes,  this  hardcover  book 
includes  reproducible  table  tents  and  tips 
for  adapting  current  recipes  to  reduce  fat 
and  cholesterol  content  and  to  boost  fiber 


Addresses  and  phone  numbers  on  pages  73-77. 
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Play  Your  Cards  Right:  Stay  Young  at 
Heart.  (NHLBI)  1990.  Kit  for  planning  and 
implementing  a point-of-purehase  nutrition 
education  program  to  help  people  choose 
heart-healthy  food  items  at  worksite  cafete- 
rias and  other  eating  places.  Contains  repro- 
ducible art  and  instructions  for  production 
of  patron  recipe  cards  and  dispenser,  quan- 
tity recipes,  public  information  handout, 
evaluation  card,  posters,  tent  cards,  flyers, 
apron,  and  buttons.  Also  includes  a back- 
ground report  and  implementation  instruc- 
tions. Program  components  are  not  copy- 
righted and  may  be  reproduced  without 
permission.  Original  kit  is  out-of-stock. 
Revision  is  in  development  and  will  be  avail- 
able in  1993.  Please  write  to  reserve  a copy. 


content.  228  pages.  $29.95  plus  $3  ship- 
ping and  handling. 

The  Healthy  Menu  Program.  (Office  of 
Disease  Prevention  and  Health  Promotion) 
1990.  Federal  worksite  cafeteria  project, 
sponsored  by  the  U.S.  Department  of 
Health  and  Human  Services.  Offers  low- 
fat  foods  and  onsite  nutrition  education  to 
employees.  Includes  “Build  a Better 
Lunch,”  featuring  a different  healthy 
lunch  option  each  day;  nutrient  data 
cards  that  detail  calories,  cholesterol,  total 
fat,  and  saturated  fat  for  specific  foods; 
and  monthly  events  with  themes  built 
around  a variety  of  health  topics.  The 
program  staff  also  work  with  the  fitness 
center  to  include  health  messages  in  a 
monthly  newsletter  and  handouts.  Plans 
are  under  way  to  package  the  program  for 
national  distribution  to  employers  and 
health  promotion  professionals.  Materials 


will  include  a worksite  nutrition  booklet 
with  practical  information  about  starting 
or  maintaining  a nutrition  program  at  the 
worksite.  In  addition,  a manual  with 
program  strategies  and  camera-ready  art 
of  handouts  and  newsletters  from  the 
Healthy  Menu  Program  will  be  available. 
Contact  the  Office  of  Disease  Prevention 
and  Health  Promotion  for  more  infor 
mation. 

Nutrikits.  (Medical  Care  Affiliates/Health 
Promotion  Affiliates)  Multipurpose  kits 
with  four  themes;  The  Healthy  Heart. 
Weight  Control,  Halt  the  Salt!,  and  Win 
ning  Ways.  Each  kit  contains  10  posters, 
a banner  to  announce  the  nutrition  theme 
in  the  cafeteria,  reproducible  educational 
materials,  recipes,  cards  to  place  near  tin 
food  in  cafeteria  lines,  display  table  ( aids 
a resource  book  on  the  nutritional  content 
of  food,  promotional  materials,  and  in 
structions.  $ 150/kit. 
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Under  200  Club  Program.  (The  American 
Dietetic  Association)  1991.  Complete, 
ready-to-use  program  for  food  service 
directors.  Aimed  at  helping  people  guard 
against  heart  disease  by  keeping  their 
blood  cholesterol  levels  under  200.  Devel- 
oped and  tested  at  Rush-Presbyterian-St. 
Luke’s  Medical  Center  in  Chicago.  In- 
cludes coordinator’s  manual,  evaluation 
guide,  sample  article  and  press  release,  4- 
week  cycle  menu  program,  50  quantity 
recipes,  heart  symbols,  nutrient  value 
signs,  poster,  and  table  tents.  $525  ($450 
for  ADA  members). 

Catalogs  and  Lists 
of  Educational  Materials 

Eating  Healthy  When  Eating  Out. 

(NHLBI)  1991.  Lists  41  brochures,  manu- 
als, programs,  and  articles  on  healthy 
eating  outside  the  home,  with  an  empha- 
sis on  low-fat,  low-sodium  foods.  For 
consumers,  dietitians,  cafeteria  managers, 
and  restaurant  owners.  16  pages.  $1. 

Food  Works  Catalog.  (Penn  State  Nutri- 
tion Center)  Describes  materials  available 
through  the  Nutrition  Center  that  are 
designed  for  worksite  programs  to  pro- 
mote nutrition  and  health  awareness 
among  employees.  Includes  fact  sheets, 
videotapes,  payroll  stuffers,  display  kits, 
and  other  materials. 

Healthy  People  2000:  Nutrition  Re- 
source List.  (ODPHP  National  Health 
Information  Center)  1990.  Lists  sources 
of  information  for  each  of  the  22  Healthy 
People  2000  priority  areas.  Gives  a brief 
overview  of  nutrition  and  Federal,  state, 
and  local  resources  for  further  informa- 
tion. 4 pages.  $3/set;  $l/eaeh  list. 


Materials  for  Employees  and 
Their  Families* 

Consumer’s  Guide  to  Food  Labels. 

(Consumer  Information  Center)  1990. 
Tells  how  to  use  food  labels  to  make  the 
most  nutritious  choices  within  the  dates 
set  for  safe  purchase  and  consumption.  8 
pages.  Order  #512X.  Free. 

Culinary  Hearts  Kitchen  Course.  (Ameri- 
can Heart  Association)  Summarizes  the 
components  of  a six-session  AHA  course 
on  how  to  prepare  healthy  meals  that  look 
and  taste  great.  Includes  highlights  of 
basic  nutrition:  comparisons  of  fat,  cho- 
lesterol, and  calories  of  various  foods; 
complementary  proteins:  and  the  impor- 
tance of  dietary  fiber.  Also  includes  reci- 
pes and  teaches  how  to  modify  favorite 
recipes  to  meet  AHA  guidelines  on  eating 
for  a healthy  heart.  Contact  your  local 
American  Heart  Association. 

Eating  Better  When  Eating  Out.  (Super- 
intendent of  Documents)  1989.  Helps 
readers  take  a look  at  the  choices  they 
make  when  eating  out  and  compares  them 
to  the  U.S.  Dietary  Guidelines.  Offers  tips 
on  making  good  choices.  Developed  by  the 
U.S.  Department  of  Agriculture.  20  pages. 
$1.50. 

Eating  Smart  Fast-Food  Guide.  (Center 
for  Science  in  the  Public  Interest)  1991. 
Slide  guide  gives  calorie,  sugar,  fat,  and 
sodium  counts  for  most  menu  items  at 
America’s  major  fast-food  restaurants. 

Also  offers  advice  on  how  to  choose  bal- 
anced meals  and  lower  fat  alternatives.  A 
“Gloom  Index”  assigns  a number  (0-100) 
to  each  item,  reflecting  a food’s  overall 
nutritional  rating.  4 pages.  $3.95:  quan- 
tity discounts  available.  Other  slide  guides 
are  also  available  on  food  additives,  fat, 
and  fiber. 


50 


Addresses  and  phone  numbers  on  pages  73-77. 


' For  help  in  choosing  materials  for  employees  and  their 
families,  see  page  69  at  the  end  of  part  II. 


Mr.  Ml. I II  ANU 

HUMAN  SERVICES 
Public  limlth  Smyios 
N.vuirvt  ln*l.'iil«w  •!  H«o iti 


Eating 

IP*- 


Eating  for  Life.  (Superintendent  of 
Documents)  1988.  This  booklet  is 
designed  to  teach  Americans  how 
and  what  to  eat  to  reduce  their  risk 
of  developing  cardiovascular  disease 
and  cancer.  Tips  are  offered  for 
menu  planning,  grocery  shopping, 
food  preparation,  and  meals  away 
from  home.  23  pages.  $1. 


Food  Strategies  for  Men.  (The  American 
Dietetic  Association)  1991.  Uses  a busi- 
ness theme  to  explain  the  USDA  Dietary 
Guidelines  and  to  promote  good  lifestyle 
habits,  such  as  exercise  and  moderation 
in  alcohol  intake.  Also  includes  tips  on 
healthy  eating  in  restaurants.  12  panels. 
$4.45/25  copies  ($3.75  for  ADA  mem- 
bers) . 

The  Food  You  Chews.  (Hope  Heart  Insti- 
tute) 1989.  Designed  to  help  busy  people 
“eat  right”  by  using  appealing  graphics, 
short  articles,  and  easy-to-understand 


language.  Includes  articles  on  eating  out. 
sample  diets,  an  eating  guide,  not  dieting, 
snack  attacks,  and  ways  to  degrease.  30 
pages. 

Healthful  Eating  All  Around  Town.  (The 
American  Dietetic  Association)  Helps 
people  eat  out  nutritiously.  Describes  how 
to  make  good  menu  choices  and  avoid  the 
typical  dietary  pitfalls.  12  panels.  $4.45/ 
25  copies  ($3.75  for  ADA  members). 

The  HealthKit  Shopper.  (HealthKit) 

1988.  Shopping  list  to  make  shoppers 
aware  of  fat  content  as  they  select  items 
they  plan  to  buy.  Divided  into  foods  as 
they  are  found  in  the  grocery  store.  A 
shading  system  tells  the  reader  which 
items  are  low,  moderate,  and  high  in  fat. 
25  sheets/gummed  pad.  $. 80/pad. 

LEAN  Toward  Health.  (The  American 
Dietetic  Association)  1989.  Contains 
information  on  sources  of  fat  and  tips  for 
reducing  fat  when  shopping,  cooking,  and 
eating  away  from  home,  and  for  reading 
food  labels.  From  Project  LEAN.  24  pages. 

Low-Fat,  Low-Salt  Cookbooks.  (NHLBI) 
1991.  Lists  cookbooks  containing  recipes 
that  are  low  in  fat,  saturated  fat.  choles- 
terol, calories,  and  salt.  Helpful  to  people 
with  high  blood  pressure  and  high  blood 
cholesterol  along  with  people  who  want  to 
lose  weight  or  maintain  their  weight  and 
good  health.  $1. 

Making  Bag  Lunches,  Snacks,  and 
Desserts  Using  the  Dietary  Guidelines. 

(Superintendent  of  Documents)  1989. 
Colorful  guide  tells  how  to  make  nutri 
tious  snacks  and  desserts  and  interesting 
brown  bag  lunches.  Recipes  are  inter 
spersed  among  helpful  charts  and  lists 
Developed  by  the  U.S.  Department  of 
Agriculture.  32  pages.  $2.50. 

Nutrition  and  Your  Health:  Dietary 
Guidelines  for  Americans.  (Consumer 
Information  Center  and  Superintendent  <»l 
Documents)  1990.  Dietary  Guidelines  for 
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Special  Sources  of  Information  and  Help 
for  Nutrition  and  Weight  Control  Programs 


The  American  Dietetic 
Association  (ADA) 

The  American  Dietetic  Associa- 
tion offers  publications  on  food 
and  good  nutrition  for  worksite 
program  planners,  health 
professionals,  and  employees 
and  their  families. 

ADA  consumer  brochures  on 
general  nutrition  include  Food 
Strategies  for  Men;  Healthful 
Eating  All  Around  Town;  and 
the  self-study  kit  Diet,  Exercise, 
and  Coronary  Disease.  Sample 
titles  for  professionals  include 
Nutrition  at  the  Worksite  and 
Worksite  Nutrition:  A Decision- 
Maker's  Guide.  Ask  for  the  ADA 
Catalog  of  Products  and  Ser- 
vices for  the  current  year  to 
learn  about  all  ADA  offerings. 

You  don't  have  to  be  a member 
of  ADA  to  purchase  materials. 
The  ADA  also  sponsors  National 
Nutrition  Month  in  March  and  a 
Nutrition  InfoCenter. 

Toll-free  nutrition  advice: 
Employees  and  their  families 
can  get  answers  to  their  nutri- 
tion questions  by  calling  the 
ADA  toll-free  consumer  hotline. 
To  reach  a registered  dietitian 
in  person,  callers  can  dial  (800) 
366-1655  Monday  through 
Friday  from  10  a.m.  to  5 p.m. 
(EST).  Taped  messages  about 
nutrition  are  available  24  hours 
a day. 

Dietitians  sometimes  work  as 
consultants  in  developing 


worksite  nutrition  programs. 
These  consultants,  available  in 
all  states,  have  expertise  in 
worksite  healthy  heart  pro- 
grams. Contact  the  division  of 
practice  of  The  American 
Dietetic  Association  at  (312) 
899-0040,  ext.  4815,  for  a list 
of  consultant  dietitians  in  your 
state. 

In  addition,  officers  in  state 
ADA  affiliates  can  help  identify 
local  dietitians  who  will  accept 
employees  for  nutrition  coun- 
seling. Local  nutrition  councils 
may  also  offer  classes  or  have 
nutrition  hotlines  staffed  by 
dietitians.  Through  state  and 
local  dietetic  associations,  it 
also  provides  technical  assis- 
tance and  speakers  to  outside 
groups. 

Consumer  Information 
Center  (CIC) 

The  Consumer  Information 
Center  operates  a distribution 
center  for  Federal  Government 
publications,  including  those  on 
nutrition,  weight  control,  and 
exercise.  Sample  publications 
include  Calories  and  Weight; 
Consumer's  Guide  to  Food 
Labels;  Nutritive  Value  of  Foods; 
Eating  Better  When  Eating  Out: 
Making  Bag  Lunches.  Snacks, 
and  Desserts;  Preparing  Foods 
and  Planning  Menus;  and 
Shopping  for  Food  and  Making 
Meals  in  Minutes. 


The  CIC  publishes  the  free 
Consumer  Information  Catalog 
quarterly,  which  lists  publica- 
tions that  are  currently  avail- 
able. New  for  Consumers  news 
releases  are  published  monthly 
and  describe  selected  pam- 
phlets in  more  detail. 

Written  orders  for  publications 
require  about  3 weeks  for 
delivery.  Most  publications  are 
free  or  low  cost.  There  is  a 
service  fee  of  $1  when  free 
publications  are  ordered: 
however,  this  cost  covers  up  to 
25  different  titles. 


Food  and  Drug 
Administration  (FDA) 

The  FDA  Office  of  Regulatory 
Affairs  has  public  affairs 
specialists  (PASs)  located  in  30 
cities  throughout  the  country. 
They  offer  educational  activities 
for  the  public  and  professionals 
on  FDA  policies,  proposals, 
regulations,  and  topics  of 
current  concern,  such  as  the 
new  food  labeling  regulations. 

The  PASs  also  distribute  FDA 
publications  and  loan  audiovi- 
suals for  educational  purposes. 
Questions  about  FDA-regulated 
products  should  be  directed  to 
PASs.  Some  PASs  have  regular 
radio  and  TV  programs  in  their 
local  areas.  Contact  the  FDA  to 
obtain  the  phone  number  of  the 
PAS  nearest  you.  The  monthly 


Americans  is  the  Federal  Government’s 
advice  on  what  to  eat  to  stay  healthy  for 
all  healthy  Americans  ages  2 and  over. 
The  seven  guidelines  are:  Eat  a variety  of 
foods.  Maintain  healthy  weight.  Choose  a 


diet  low  in  fat,  saturated  fat,  and  choles- 
terol. Choose  a diet  with  plenty  of  veg- 
etables, fruits,  and  grain  products.  Use 
sugars  only  in  moderation.  Use  salt  and 
sodium  only  in  moderation.  If  you  drink 
alcoholic  beverages,  do  so  in  moderation. 
Developed  by  the  U.S.  Department  of 
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magazine  FDA  Consumer 
reports  on  a variety  of  health 
topics,  including  nutrition  and 
medications.  Single  copies  or 
bulk  quantities  up  to  100 
copies  of  publications  are  free. 

Food  and  Nutrition 
Information  Center  (FNIC), 
U.S.  Department  of 
Agriculture 

The  FNIC  offers  information 
related  to  human  nutrition  for 
all  audiences.  It  helps  people 
locate  resources  and  operates  a 
library  that  lends  books  and 
audiovisual  materials.  Resource 
guides  and  listings  are  available 
on  specific  nutrition-related 
topics  for  both  the  educator  and 
the  consumer. 

The  AGRICOLA  database  of  the 
National  Agricultural  Library 
includes  all  FNIC  materials. 
Special  FNIC  listings  and 
bibliographies  including  Micro- 
computer Software  Collection, 
Source  of  Free  or  Low-Cost  Food 
and  Nutrition  Materials,  Adult/ 
Patient  Nutrition  Education 
Materials,  and  Fish  Oils  Quick 
Bibliography.  Ask  for  the  Nutri- 
Topic  resources  lists  on  sensible 
nutrition,  nutrition  and  cardio- 
vascular disease,  and  weight 
control.  Free. 


Human  Nutrition 
Information  Service  (HNIS), 
U.S.  Department  of 
Agriculture 

The  Fluman  Nutrition  Informa- 
tion Service  reports  results  of 
research  on  food  consumption, 
food  composition,  and  dietary 
guidance  in  both  technical  and 
popular  publications.  This 
information  comes  in  forms 
that  can  be  used  by  computers 
and  by  electronic  bulletin  board 
via  telephone  modem  at  (301) 
436-5078. 

HNIS  developed  the  Dietary 
Guidelines  for  Americans  and 
other  publications,  such  as 
Preparing  Foods  and  Planning 
Menus  Using  the  Dietary 
Guidelines,  to  help  Americans 
put  the  guidelines  into  practice. 
Most  HNIS  publications  are  for 
sale  through  the  Consumer 
Information  Center  or  the 
Superintendent  of  Documents. 
Ask  the  HNIS  for  their  publica- 
tions list  to  see  what  is  avail- 
able. 


NHLBI  Information  Center 

The  National  Heart,  Lung,  and 
Blood  Institute  (NHLBI)  Infor- 
mation Center  is  the  source  of  a 
wide  variety  of  information  and 
materials  on  high  blood  pres- 
sure, high  blood  cholesterol, 
smoking,  obesity,  nutrition, 
and  general  heart  health.  The 
Information  Center  offers 
materials  for  planning  wellness 


programs  aimed  at  employees 
and  their  families. 

Materials  for  planning  worksite 
wellness  programs  include 
Make  Workplace  Wellness 
Programs  Work  for  Your  Com 
pany.  Workplace  Facts  on  Heart 
Disease  and  Stroke,  Wellness 
Outreach  at  Work:  A How-To 
Guide,  Small  Business  Basics: 
Guidelines  for  Heart  and  Lung 
Health  at  the  Workplace,  and 
this  guide.  Other  materials 
include  those  for  health  profes- 
sionals, such  as  guidelines  for 
the  treatment  of  high  blood 
pressure  and  cholesterol. 

The  NHLBI  also  has  numerous 
brochures,  booklets,  and 
posters  for  employees  and  their 
families.  A kit,  designed  to  help 
carry  out  awareness  activities 
in  communities,  includes 
several  short  reproducible 
handouts  on  high  blood  pres- 
sure, cholesterol,  and  smoking. 

The  Information  Center  pub- 
lishes the  newsletter 
HEARTMEMO.  which  contains 
information  about  NHLBI 
activities  and  resources  on  high 
blood  pressure,  cholesterol, 
and  smoking.  Life  in  the  Health 
Lane:  A Directory  of  Resources 
from  the  National  Heart.  Lung, 
and  Blood  Institute  lists  all  the 
resources  available  from  the 
NHLBI  for  health  professionals, 
program  planners,  and  con 
sumers.  See  the  NHLBI  order 
form  in  part  IV. 


Agriculture  and  Department  of  Health  and 
Human  Services.  27  pages.  Single  copies 
available  free  from  the  Consumer  Informa- 
tion Center.  Bulk  quantities  available  to 
buy  from  the  Superintendent  of  Docu- 
ments; $44/100  copies. 


For  more  materials,  see  also  Health  News 
letters  and  Magazines  for  Employers  and 
Their  Families,  part  II.  healthy  heart.  p.e  < 
66. 
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Publications,  Programs,  and  Other  Tools 

Weight  Control 


6 Weight 
Control* 


Weight-Loss  Programs 

Choose  to  Lose  Weight  Loss  Program. 

(Choose  to  Lose)  1990.  A worksite  weight 
loss  program  to  be  led  by  a health  profes- 
sional. A 12-month  followup  program  is 
also  available.  The  professional  kit  in- 
cludes a participant  kit,  a leader’s  guide, 
and  a copy  of  The  Choose  to  Lose  Diet:  A 
Food  Lover's  Guide  to  Permanent  Weight 
Loss.  Professional  kit:  $150:  participant 
kit:  $40-$50.  A structured  12-month 
followup  program  is  also  available  for 
$75.  All  plus  shipping  and  handling. 

Diet  Workshop’s  Workplace  Program. 

(Diet  Workshop,  Inc.)  Eight-week  onsite 
weight-loss  and  wellness  course  for  em- 
ployees. Conducted  at  the  worksite  during 
the  lunch  hour  or  other  breaks  in  the 
work  schedule.  Includes  stress  manage- 
ment techniques.  The  company  may  pay 
for  the  workshop  or  offer  an  incentive 
rebate  to  employees  that  complete  the 
program.  Nationally  franchised.  Costs 
average  $7-$8  per  meeting. 

The  Leaner  Weigh.  (National  Center  for 
Health  Promotion)  Group  weight-loss  and 
cholesterol-lowering  program  held  over  2 
to  4 months.  Offers  support  in  a small- 
group  setting  led  by  professional  staff. 
Participants  analyze  their  eating  patterns, 
learn  foods  high  in  fat,  develop  their  own 
eating  plan,  practice  skills  on  eating  in 
healthy  ways,  and  exercise  for  half  an 
hour  at  each  session.  An  instructor  train- 
ing package  is  also  available.  Contact  the 
producer  for  cost  information. 


‘See  also  high  blood  pressure,  high  blood  cholesterol, 
general  nutrition,  and  healthy  heart  sections  for  more 
materials. 


Weight  No  More.  (American  Institute  for 
Preventive  Medicine)  1990.  The  two 
versions  of  this  weight  loss  program  are  a 
prepackaged  program  and  a guided  self- 
help  kit.  This  lifestyle  approach  to  weight 
loss  uses  education,  stress  management, 
nutrition  awareness,  behavior  and  atti- 
tude change,  and  negative  eating  tech- 
niques. Includes  an  intensive  program  of 
training  and  an  eating  plan  developed  by 
The  American  Dietetic  Association.  Materi- 
als include  seven  booklets  and  a 55- 
minute  audiotape.  $59/copy;  $39/copy  in 
sets  of  100. 

Weight  Watchers  At  Work  Program. 

(Weight  Watchers  International,  Inc.) 
Corporate  weight  management  program 
based  on  the  same  program  Weight 
Watchers  has  offered  to  the  public  for 
years.  Eight-  to  ten-week  sessions  are 
held  at  the  worksite  once  a week  for  30  to 
60  minutes  by  a trained  leader.  Sessions 
include  confidential  weigh-ins,  lectures, 
and  support  discussions.  Session  topics 
include  how  to  lose  weight  through  por- 
tion control,  an  exchange  system,  exer- 
cise, behavior  change,  and  help  from 
fellow  employees  at  the  worksite.  The 
program  requires  a 20-person  minimum, 
and  employees  must  have  at  least  10 
pounds  to  lose.  Weight  Watchers  takes 
care  of  all  the  details,  including  all  sup- 
port materials  for  publicity,  recruitment, 
enrollment,  and  the  program  sessions. 
Contact  your  local  Weight  Watchers  office. 
Check  telephone  white  pages  listings. 

Wise  Weighs.  (Bloomington  Heart  and 
Health  Program)  1989.  Eight  90-minute 
sessions  take  readers  through  the  process 
of  managing  their  weight.  Combines  group 
discussions,  activities  to  build  skills,  and 
group  exercise.  Uses  food  records,  the 
setting  of  goals,  and  visual  aids.  Half-hour 
walk  included  in  each  session.  The  pro- 
gram materials  include  a process  guide, 
an  instructor's  manual,  and  a 
participant's  manual.  $75.  Food  records, 
overheads/slides,  and  a videotape  are 
also  available. 


54 


Contests  and  Campaigns 

Lighten  Up  Weight  Loss  Campaign. 

(Pawtucket  Heart  Health  Program)  1989. 
Five-week  contest  encourages  healthy 
weight  loss  through  low-fat  eating  and 
exercise.  Each  package  includes  25 
Lighten  Up  Kits  containing  a weight  loss 
manual,  10  Steps  to  Success,  a calorie 
guide,  and  a food  and  exercise  diary.  Also 
includes  a coordinator's  kit  containing 
promotional  posters,  balloons,  table  tents, 
reproducible  payroll  stuffer,  entry  forms, 
and  timeline.  $500;  $445  for  nonprofit 
organizations.  $8/additional  Lighten  Up 
Kit. 

Winning  by  Losing.  (Denice  Ferko- Adams 
& Associates)  1990.  Kit  for  health  educa- 
tors and  registered  dietitians  to  conduct  a 
weight  loss  contest  at  the  worksite.  Ten- 
week  program  with  a 3-month  followup 
session.  Includes  a 30-page  participant’s 
manual,  a leader’s  manual,  220  graphics 
on  overheads  or  slides,  220  presenter’s 
notes,  and  computer  software.  Free  bro- 
chure available  about  the  program.  Con- 
tact Denice  Ferko-Adams  & Associates  for 
cost  information. 

Resource  Directory 

National  Weight  Control  Resource 
Directory.  (Society  for  Nutrition  Educa- 
tion) 1988.  Lists  and  describes  books, 
educational  programs,  audiovisuals,  kits, 
cookbooks,  computer  software,  and  local 
resources  on  the  topic  of  weight  control. 
$10  plus  $2  shipping. 

Materials  for  Employees  and 
Their  Families* 

Calories  and  Weight.  (Consumer  Infor- 
mation Center)  1990.  Pocket-sized  book- 
let with  calorie  tables  for  hundreds  of 
popular  foods  and  beverages,  organized 


by  food  groups.  Sketches  of  3-ounce 
pieces  of  meat  and  poultry  make  measur- 
ing portions  easy.  114  pages.  Order 
# 1 05X.  $1.75. 

Check  Your  Weight  and  Heart  Disease 
I.Q.  (NHLBI)  1990.  Eleven-question,  true- 
or-false  quiz  addresses  the  independent 
relationship  of  obesity  and  overweight  to 
coronary  heart  disease  and  the  relation- 
ship of  weight  to  high  blood  pressure, 
high  blood  cholesterol,  and  smoking 
habits.  2 pages. 

Lose  Weight  Naturally.  (Feeling  Fine 
Programs,  Inc.)  1987.  Contains  a pacing 
program  to  help  control  the  amount  of 
food  consumed,  positive  statements  to 
help  people  feel  better  about  themselves, 
and  relaxation  techniques  to  prepare  the 
mind  for  healthy  eating.  Also  contains  a 
64-page  booklet  with  an  eating  diary  to 
help  monitor  progress.  60-minute 
audiobook.  $14.95. 

Stop  Smoking:  Stay  Trim.  (American 
Lung  Association)  1988.  Includes  tips  on 
how  to  avoid  weight  gain  after  quitting 
smoking.  $.95.  Contact  your  local  Ameri- 
can Lung  Association. 

See  Special  Sources  of  Information  and 
Help  for  Nutrition  and  Weight  Control 
Programs  at  the  end  of  the  general  nutri 
tion  section,  pages  52-53. 

7 Exercise  and 

Physical  Activity 


Guidelines  for  Program 
Planners 

ACTION  Newsletter.  (Association  lot 
Fitness  in  Business)  Bimonthly  ncwslci 
ter.  Provides  news  and  information  . < 1 >< >i 1 1 


"See  also  healthy  heart  section  lot  mote  m.m  1 1 ii 
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*For  help  in  choosing  materials  for  employees  and  their 
families,  see  page  69  at  the  end  of  part  II. 


Publications,  Programs,  and  Other  Tools 

Exercise  and  Physical  Activity 


the  Association  for  Fitness  in  Business 
and  health  promotion  programs.  $75  for 
general  members. 

Building  a Healthier  Company. 

(President’s  Council  on  Physical  Fitness 
and  Sports)  1988.  Discusses  the  benefits 
to  employers  of  having  fitness  programs, 
including  fewer  health  risks  and  health 
problems  and  less  absenteeism.  Also 
describes  what  other  companies  are  doing 
in  fitness  and  what  it  took  to  get  their 
programs  started.  Lists  some  of  the  argu- 
ments against  having  programs  (such  as 
expense  and  the  question  of  liability) 
along  with  responses  to  these  arguments. 
17  pages.  Free. 

Fitness  in  the  Workplace:  A Handbook 
on  Employee  Programs.  (President’s 
Council  on  Physical  Fitness  and  Sports) 
1986.  Shows  employers  how  to  offer 
health  and  fitness  programs  and  activities 
to  their  employees.  20  pages. 

Healthy  People  2000:  Physical  Activity 
and  Fitness  Resource  List.  (ODPHP 
National  Health  Information  Center) 

1990.  Lists  sources  of  information  for 
each  of  the  22  Healthy  People  2000  prior- 
ity areas.  Gives  a brief  overview  of  physi- 
cal activity  and  fitness  and  details  Fed- 
eral, state,  and  local  resources  for  further 
information.  2 pages.  $3/set;  $l/each 
list. 

HealthyLife  on  Fitness.  (American  Insti- 
tute for  Preventive  Medicine)  1991.  The 
two  versions  of  this  fitness  program  are  a 
prepackaged  program  and  a guided  self- 
help  kit.  A step-by-step  format  teaches 
readers  how  to  begin  an  exercise  program 
or  improve  on  their  present  activities.  54 
pages.  $7. 45/copy:  $4.45/eopy  in  sets  of 
100. 

Lifetime  Fitness.  (Bloomington  Heart 
and  Health  Program)  1989.  Includes  an 


instructor’s  manual,  a participant’s 
manual,  and  a process  guide  for  conduct- 
ing the  program.  The  process  guide  takes 
the  coordinator  through  the  process  of 
starting  a fitness  program.  The  in- 
structor’s manual  contains  outlines  for 
each  of  the  five  sessions  along  with  in- 
structions for  using  each  part  of  the 
course.  The  participant’s  manual  contains 
all  the  handouts.  The  course  is  made  up 
of  the  following  five  1-hour  sessions  on 
heart  health:  The  Basic  Ingredient: 

Muscle  Strength  and  Endurance;  Balanc- 
ing Your  Weight  with  Physical  Activity: 
Making  Physical  Activity  Fit  Your  Lifestyle: 
and  Maintaining  the  Activity  Habit.  $50; 
supplementary  materials  also  available  for 
purchase. 

Promotion  of  Physical  Activity  in  the 
Community:  A Manual  for  Program 
Implementation.  (Stanford  University) 
Designed  for  the  health  promotion  practi- 
tioner. Comprehensive  review  of  the  cur- 
rent state  of  applied  research  in  the  field 
of  exercise  promotion.  Also  provides  a 
practical  guide  for  the  application  of 
programs  at  worksites  and  in  the  commu- 
nity at  large.  86  pages.  $19.50. 

Standards  and  Criteria  for  the  Develop- 
ment and  Evaluation  of  Comprehensive 
Federal  Physical  Fitness  Programs. 

(Federal  Occupational  Health  Program) 
1990.  Covers  the  five  basic  elements  to 
address  when  setting  up  and  operating  all 
Federal  fitness  programs.  Free. 

Contests  and  Campaigns 

Coming  Alive:  User’s  Guide  for  a 
Worksite  Exercise  Program.  (Stanford 
University)  1987.  Worksite-based  exercise 
competition.  The  contest  operates  on  two 
levels:  the  worksite  and  the  individual 
employee.  Worksites  compete  against 
others  of  comparable  size  for  trophies. 
Worksites  are  judged  on  the  number  of 
minutes  of  exercise  accumulated  by  all 
employees  and  the  total  number  of  em- 
ployees that  sign  up  for  the  contest.  The 
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Addresses  and  phone  numbers  on  pages  73-77. 


manual  presents  the  most  effective  strate- 
gies and  organizational  structure  for  this 
program.  65  pages. 

Florence  Shoots  for  the  Moon... 

A Community  Fitness  Campaign.  (Na- 
tional Center  for  Chronic  Disease  Preven- 
tion and  Health  Promotion)  1991.  Step- 
by-step  suggestions  on  how  to  start  a 
communitywide  or  worksite  campaign  to 
encourage  sedentary  adults  to  try  a 
healthy  heart  exercise.  Based  on  the 
Florence  Walks  Around  the  World  in  30 
Days  campaign  (listed  below)  and  ex- 
panded to  include  activities  such  as  bicy- 
cling, swimming,  aerobics,  and  running. 
Participants  choose  any  of  these  exercises, 
pledge  miles,  and  report  weekly  on  their 
progress  to  the  coordinator,  on  public 
tally  boards,  and  to  the  media.  Traveling 
trophies  are  awarded  weekly,  along  with  a 
prize  drawing  on  a live  television  show. 

The  final  ceremony  is  a competition 
among  teams  in  a “battle  of  the  stars,” 
with  prizes  and  trophies.  The  book  in- 
cludes a planning  calendar,  a flier,  letters, 
press  clippings,  public  service  announce- 
ments, and  all  the  materials  needed  to 
carry  out  the  campaign.  Developed  by  the 
staff  of  the  Florence  Heart  to  Heart  Pro- 
gram, which  was  funded  by  the  Centers 
for  Disease  Control  and  administered  by 
the  South  Carolina  Department  of  Health 
and  Environmental  Control.  113  pages. 
Free. 

Florence  Walks  Around  the  World  in  30 
Days:  A Fitness  Campaign  That  Works. 

(National  Center  for  Chronic  Disease 
Prevention  and  Health  Promotion)  1991. 
Step-by-step  suggestions  on  how  to  start  a 
communitywide  or  worksite  campaign  to 
encourage  sedentary  people  to  walk.  The 
campaign  challenges  the  worksite  to  “walk 
around  the  world”  and  kicks  off  with  a 
“volksmarch,”  or  people’s  walk.  Partici- 
pants report  weekly  on  their  progress,  and 
traveling  trophies  are  awarded,  along  with 
radio  and  television  announcements.  The 
final  ceremony  is  a competition  among 
teams  in  a “battle  of  the  stars,”  with  prizes 


and  trophies.  The  book  includes  a plan- 
ning calendar,  a flier,  letters,  press  clip- 
pings, public  service  announcements,  and 
all  the  materials  needed  to  carry  out  the 
campaign.  Developed  by  the  staff  of  the 
Florence  Heart  to  Heart  Program,  which 
was  funded  by  the  Centers  for  Disease 
Control  and  administered  by  the  South 
Carolina  Department  of  Health  and  Envi- 
ronmental Control.  88  pages.  Free. 

Get  Fit  Exercise  Campaign.  (Pawtucket 
Heart  Health  Program)  1990.  Five-week 
exercise  campaign  to  promote  teamwork 
and  healthy  competition.  Each  package 
includes  25  Get  Fit  Kits  with  information 
about  fitness,  aerobic  activities,  goal 
setting,  progressive  plans  for  walking, 
swimming,  and  biking,  and  exercise  logs. 
Also  includes  a coordinator’s  kit  of  promo- 
tional posters,  balloons,  table  tents,  a 
reproducible  payroll  stuffer,  competition 
recordkeeping  chart,  and  campaign 
timeline.  $250;  $200  for  nonprofit  organi- 
zations. $6/additional  Get  Fit  Kit. 

Imaginaction  Campaign.  (Pawtucket 
Heart  Health  Program)  1990.  Five-week 
exercise  campaign  to  increase  energy, 
fitness,  and  fun.  Each  package  includes 
(1)  60  Imaginaction  newsletters  with  infor 
mation  for  entrants  at  three  different 
levels  of  readiness,  activity  logs,  and 
ActionPlanner  calendars,  (2)  45  Imagin 
action  T-shirts;  and  (3)  a coordinator's  kit 
of  promotional  posters,  balloons,  table 
tents,  a reproducible  payroll  stuffer.  and 
campaign  timeline.  $600;  $560  for  non 
profit  organizations.  Additional  pieces  also 
available. 

Shape-Up  Challenge.  (Bloomington  Heart 
and  Health  Program)  1989.  Worksite 
fitness  program.  Involves  friendly  compel i 
tion  among  worksites.  The  35  pau<  pro 
cess  guide  is  a step-by  step  set  ol  instrue 
tions  to  help  an  organization  use  the 
challenge.  The  procedures  can  be  adapted 
to  meet  the  needs  of  the  organization  The 
6-week  contest  is  typically  conducted 
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Exercise  and  Physical  Activity 


Special  Sources  of  Information  and  Help 
for  Exercise  and  Physical  Activity  Programs 


Association  for  Fitness 
in  Business  (AFB) 

The  AFB  represents  over  3,500 
health  and  fitness  professionals 
who  are  employed  by  corpora- 
tions, hospitals,  and  other 
worksites  and  who  conduct 
fitness  programs  for  employees. 
The  AFB  promotes  employee 
health  and  fitness  by  publishing 
data  and  current  information, 
offering  continuing  education 
programs,  and  encouraging 
professional  networking.  The 
AFB  also  serves  as  a clearing- 
house on  employee  health  and 
fitness. 

Members  belong  to  1 of  1 1 
regional  chapters  to  exchange 
ideas  and  information  locally 
through  publications  and  state 
and  regional  conferences.  The 
AFB  publishes  the  bimonthly 
newsletter  Action  and  the  AFB 
Annual  Information  Directory 
and  Resource  Guide,  which 
includes  a list  of  members  by 
state  and  profession.  The  AFB 
also  developed  the  publication 
Guidelines  for  Employee  Health 
Promotion  Programs. 


National  Association  of 
Governor’s  Councils  on 
Physical  Fitness  and  Sports 
(NAGCPFS) 

NAGCPFS  members  are  health 
and  fitness  professionals  who 
guide  and  conduct  programs 
through  their  state  governor's 
council  on  physical  fitness, 
sports,  and  health.  The 
NAGCPFS  has  37  state  and 
territorial  members  and  works 
to  establish  a governor's 
council  in  states  without  one. 
The  organization  publishes  a 
bimonthly  newsletter.  Each 
year,  the  NAGCPFS  presents 
National  Employee  Health  and 
Fitness  Day,  the  largest 
worksite  employee  fitness 
promotion  event  in  the  Nation 
(see  below). 


President’s  Council  on 
Physical  Fitness  and  Sports 

The  President's  Council  on 
Physical  Fitness  and  Sports 
promotes  the  development  of 
physical  fitness  and  sports 
programs  for  all  Americans, 


including  programs  at  the 
worksite.  The  council  helped 
form  the  Association  for 
Fitness  in  Business  to  serve 
the  private  sector  and  the 
Federal  Interagency  Health 
and  Fitness  Council  to  serve 
public  employees  at  the  local, 
state,  and  Federal  levels. 

Worksites  can  get  involved  in 
the  council's  Presidential 
Sports  Award  (a  self-monitor- 
ing program  to  motivate  people 
to  take  part  in  any  of  58  sports 
activities)  and  National  Physi- 
cal Fitness  and  Sports  Month 
in  May.  The  council  offers 
materials  to  support  both  of 
these  programs  in  addition  to 
booklets  such  as  Fitness  in  the 
Workplace:  A Handbook  on 
Employee  Programs.  Walking 
for  Exercise  and  Pleasure. 
Fitness  Fundamentals:  Guide- 
lines for  Personal  Exercise 
Programs.  Exercise  and  Weight 
Control,  and  Building  a 
Healthier  Company. 


each  year.  Appendices  include  a variety  of 
program  materials.  $35. 

Materials  for  Employees  and 
Their  Families* 

Exercise  Becomes  You.  (Hope  Heart 
Institute)  1989.  Uses  appealing  graphics, 
short  articles,  and  easy-to-understand 
language  to  help  busy  people  incorporate 
regular,  moderate  exercise  into  their  lives. 
Includes  articles  on  aerobic  exercise. 


warming  up  and  cooling  down,  and  health 
club  memberships.  29  pages. 

Exercise  and  Weight  Control. 

(President's  Council  on  Physical  Fitness 
and  Sports)  1990.  Illustrated  booklet 
includes  a chart  of  energy  costs  of  various 
activities.  Also  provides  tips  on  starting 
and  maintaining  a regular  exercise  pro- 
gram. 15  pages.  Free. 

Feeling  Your  Best.  (Stanford  University) 
Videotape  designed  for  worksites.  Ex- 
plains the  reasons  for  exercise  and  dem- 
onstrates ways  to  get  started.  22  minutes. 
$50;  $35  to  rent. 


58 


* For  help  in  choosing  materials  for  employees  and  their 
families,  see  page  69  at  the  end  of  part  11. 


Fitness  Fundamentals:  Guidelines  for 
Personal  Exercise  Programs.  (President’s 
Council  on  Physical  Fitness  and  Sports) 
1990.  Guide  on  defining  fitness,  measur- 
ing heart  rate,  setting  a workout  schedule, 
and  more.  8 pages. 

The  Jogging  Kit.  (Stanford  University) 
Self-help  kit  that  helps  participants  ad- 
vance safely  from  walking  to  jogging.  6 
sheets.  $2.50. 

Walking  for  Exercise  and  Pleasure. 

(President’s  Council  on  Physical  Fitness 
and  Sports)  1986.  Explains  how  people 
can  walk  to  get  fit.  Describes  the  way  to 
set  a pace,  the  right  distance  to  walk,  do’s 
and  don’ts,  and  stretches  to  get  started. 

12  pages.  $.50. 

The  Walking  Kit.  (Stanford  University) 
Self-help  materials  to  get  participants 
started  on  a walking  program.  Partici- 
pants check  off  each  behavior  change  as 
they  try  it,  learn  to  enjoy  it,  and  stick  with 
it.  7 sheets.  $2.50. 
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Manuals,  Reports,  and 
Recommendations  for 
Health  Professionals 

Cardiovascular  Disease:  Nutrition  for 
Prevention  and  Treatment.  (The  Ameri- 
can Dietetic  Association)  1990.  Developed 
for  registered  dietitians  to  prevent  and 
treat  coronary  disease.  Provides  scientific 
background  on  coronary  heart  disease. 


'This  section  combines  two  or  more  risk  factors  including 
high  blood  pressure,  high  blood  cholesterol,  smoking, 
nutrition,  weight  control,  and  exercise.  See  also  the  other 
sections  for  more  materials. 


National  Employee 
Health  & Fitness  Day 

On  the  second  Wednesday  in  May  each  year. 
National  Employee  Health  & Fitness  Day 
(NEHFD)  is  presented  by  the  National  Associa- 
tion of  Governor's  Councils  on  Physical 
Fitness  and  Sports.  In  1991.  more  than  3.000 
employers  and  500.000  employees  practiced 
fitness  at  the  worksite.  Noncompetitive  fitness 
activities,  such  as  walking  and  aerobics,  are 
encouraged  to  allow  everyone  to  participate. 
Companies  can  also: 

■ Establish  a walking  course  for  lunchtime 
and  after  work. 

■ Organize  an  exercise  club  for  employees. 

■ Reward  employees  who  have  climbed  the 
stairs  to  work  or  walked  from  a distant 
parking  lot  with  juice  and  fruit. 

■ Use  table  tent  cards  in  the  cafeteria  to 
promote  healthy  foods. 

■ Distribute  pamphlets  on  health  and  fitness 
to  employees. 

■ Offer  employees  discounted  health  club 
memberships. 

Contact  the  National  Association  of  Governor's 
Councils  on  Physical  Fitness  and  Sports  for  a 
registration  packet  of  materials  for  National 
Employee  Health  & Fitness  Day.  The  $15 
packet  includes  a resource  guide  with  activi- 
ties, procedures,  and  planning  suggestions, 
an  official  NEHFD  T-shirt  for  the  company 
coordinator,  an  NEHFD  water  bottle.  NEHFD 
ribbons,  and  NEHFD  posters.  Additional 
employee  incentives  such  as  T-shirts,  water 
bottles,  ribbons,  and  posters  can  be  ordered 
at  bulk  prices. 


heart  disease  risk  factors,  and  diet.  Also 
offers  practical  information  on  nutrition.il 
management  of  cardiac  surgery  patients, 
pediatric  prevention,  intervention,  treat 
ment,  and  weight  management.  A re 
source  section  lists  many  publications 
and  organizations  that  can  provide  addi 
tional  information.  349  pages.  S 12 
($35.70  for  ADA  members). 
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Dietary  Treatment  of  High  Blood  Pres- 
sure and  High  Blood  Cholesterol:  A 
Handbook  for  Counselors.  (American 
Heart  Association)  1990.  The  purpose  of 
this  handbook  and  the  accompanying 
manual.  Dietary  Treatment  of  High  Blood 
Pressure  and  High  Blood  Cholesterol:  A 
Manual  for  Patients,  is  to  outline  dietary 
treatment  for  high  blood  pressure  alone  or 
in  combination  with  other  risk  factors 
(obesity,  smoking,  diabetes).  It  outlines 
dietary  factors  in  high  blood  pressure  and 
cholesterol,  and  describes  the  Step-One 
and  Step-Two  Diets  for  control  of  high 
blood  cholesterol.  This  manual  assumes 
that  the  counselor  will  be  engaged  in 
intensive  dietary  intervention  efforts.  61 
pages.  Contact  your  local  American  Heart 
Association. 

Program  Summary  of  a Conference  on 
Worksite  Health  Promotion  and  Human 
Resources:  A Hard  Look  at  the  Data. 

(NHLBI)  1983.  Includes  speeches  pre- 
sented at  a conference  for  corporate  ex- 
ecutives cosponsored  by  the  U.S.  Depart- 
ment of  Health  and  Human  Services,  the 
General  Motors  Corporation,  and  the 
Metropolitan  Life  Insurance  Company. 
Presents  background  data  on  cardiovas- 
cular disease  risk  factors  and  worksite 
health  promotion  programs.  47  pages. 

Working  Group  Report  on  Management 
of  Patients  With  Hypertension  and  High 
Blood  Cholesterol.  (NHLBI)  1990.  Guide 
for  health  professionals  managing  pa- 
tients with  several  risks  for  cardiovascular 
disease,  with  a special  emphasis  on  high 
blood  pressure  and  high  blood  cholesterol. 
Discusses  quitting  smoking  and  other 
healthy  lifestyle  changes  along  with  sug- 
gestions for  educational  messages  to 
patients.  30  pages. 


Three  Community  Programs 
Change  Heart  Health.  (NHLBI) 
1990.  Special  edition  of  Infomemo , 
NHLBI's  newsletter.  Describes  three 
successful  community  healthy  heart 
programs — Minnesota,  Pawtucket, 
and  Stanford — which  are  recognized 
throughout  the  country  and  the 
world  as  models  for  changing 
people's  health  behavior.  Lists  prod- 
ucts from  each  of  the  programs 
along  with  journal  articles  about  the 
research  studies  and  other  readings. 
39  pages. 


Workplace  Facts  on  Heart  Disease  and 
Stroke:  A Data  Fact  Sheet.  (NHLBI) 
1990.  Contains  facts  on  cardiovascular 
disease  and  its  risk  factors  among  work- 
ers, their  costs  and  impact  on  businesses, 
and  examples  of  programs  at  worksites 
around  the  country.  Provides  health 
professionals  and  program  coordinators 
with  information  to  justify  starting,  main- 
taining, or  expanding  a healthy  heart 
program.  4 pages.  $1. 


Addresses  and  phone  numbers  on  pages  73-77. 
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“Packaged”  Heart  Health 
Programs 

Comprehensive  Health  and  Fitness 
Manual.  (Holtyn  & Associates)  1991. 
Explains  how  to  design  and  conduct  a 
worksite  health  and  fitness  program  with 
the  objective  of  reducing  the  risks  of 
developing  cardiovascular  disease.  De- 
scribes training  protocols,  guided  self-help 
and  one-to-one  counseling  techniques, 
incentives,  evaluation,  and  ways  to 
“health  proof’  a worksite.  Has  been  field 
tested  and  can  be  used  in  small  to  large 
worksites.  27  pages.  $16;  discount  avail- 
able on  bulk  orders. 

Corporate  Health  and  Fitness  Program. 

(YMCA  of  the  USA)  Provides  services  to 
worksites,  ranging  from  YMCA  member- 
ship as  an  employee  benefit  to  full-scale 
health  and  fitness  programs  for  employ- 
ees. The  YMCA  also  offers  educational 
materials  and  seminars,  fitness  and 
health  testing,  health  monitoring,  and 
program  management.  Program  topics 
include  nutrition  education,  weight  man- 
agement, exercise,  quitting  smoking,  and 
stress  management,  along  with  traditional 
sports  such  as  swimming  and  aerobics. 
Participation  is  open  to  men  and  women. 
Fees  are  determined  by  local  YMCAs. 
Contact  your  local  YMCA  or  the  associate 
director  for  health  and  fitness,  program 
services  division,  at  the  national  office  for 
further  information. 

Creating  a Wellness  Program  That 
Reaches  High-Risk  Individuals.  (Na- 
tional Technical  Information  Service) 

1991.  Describes  LifeCheck,  a program  for 
employees  of  the  Coors  Brewing  Company 
that  seeks  to  identify  and  reduce  the  risks 
of  developing  cardiovascular  disease.  20 
pages.  $17. 

Heart  At  Work.  (American  Heart  Associa- 
tion) 1984.  Program  to  help  employees 
reduce  their  risk  of  developing  cardiovas- 
cular disease.  Intended  for  use  by  an 


onsite  staff  person.  Includes  step-by-step 
guides  to  plan,  carry  out,  and  evaluate 
programs  in  five  topic  areas:  nutrition 
and  weight  control,  exercise,  quitting 
smoking,  blood  pressure  control,  and 
emergency  action.  Topic  area  modules  can 
be  ordered  separately.  Also  includes 
samples  of  educational  materials  for 
employees.  Local  American  Heart  Associa- 
tions can  also  provide  program  support 
services  such  as  speakers,  training,  and 
referrals.  Worksites  that  want  to  conduct 
the  Heart  At  Work  program  in  one  local 
area  should  contact  their  local  American 
Heart  Association.  Worksites  that  want  to 
conduct  the  program  nationally  should 
contact  the  corporate  health  account 
executive  at  the  national  center  of  the 
American  Heart  Association  in  Texas. 

Heart  Healthy:  Getting  Personal  and 
Changing  Habits.  (Penn  State  Nutrition 
Center)  1988.  A complete  kit  for  a 
worksite  health  promotion  program  on 
cardiovascular  disease.  Includes  a 
provider’s  manual,  two  video  cassettes  (or 
slides),  and  copies  of  brochures  and 
chart.  Topics  covered  include  risk  factors 
for  heart  disease  and  the  importance  of 
changing  one’s  diet  to  reduce  the  risk  of 
heart  disease.  Provides  practical  informa- 
tion on  lifestyle  changes.  Provider’s 
manual  contains  all  materials  needed  to 
plan  and  carry  out  the  program.  Order 
media  #35236.  $260:  $200  for  tapes 
alone:  $13  for  rental. 

Heart  Rx  Patient  Health  Education 
Program.  (American  Heart  Association) 
1987.  Helps  physicians  and  other  health 
care  professionals  develop  a patient  edu 
cation  program  in  the  medical  office  or 
clinic.  Provides  materials  and  information 
on  using  them  for  patient  education.  Tin- 
package  identifies  four  major  risk  areas  in 
cardiovascular  disease:  smoking.  Inch 
blood  pressure,  diet,  and  early  warning 
signs  of  heart  attack  or  stroke  Includes  a 
guide  and  materials  for  developing  an 
educational  program.  The  modules  eon 
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tain  items  that  may  be  incorporated  in 
patient  handouts  as  well  as  posters, 
pamphlets,  stickers,  and  cards.  Contact 
your  local  American  Heart  Association. 

SCORECARD.  (Pawtucket  Heart  Health 
Program)  1991.  Computer  software  tool. 
Assesses  heart  disease  risk  factors  and 
eating  patterns,  offers  recommendations 
for  change,  and  tracks  changes  over  time. 
Also  issues  summary  reports  that  can  be 
used  to  plan  educational  programs.  The 
cards  and  printout  can  be  customized 
with  logos,  graphic  messages,  and  cou- 
pons. Available  for  use  on  a computerized 
card  reader.  The  SCORECARD  PC  version 
can  be  used  on  any  IBM-compatible  com- 
puter. Call  for  more  information  and 
prices. 

Take  Charge  of  Your  Heart  Health 
Handbook.  (Cornell  University)  1991. 
Helps  employees  adopt  new  food  and 
fitness  patterns.  Six  class  sessions  cover 
topics  such  as  fat  and  cholesterol,  food 
shopping,  reading  labels,  modifying  reci- 
pes, eating  out.  and  physical  exercise.  The 
three-ring  notebook  includes  a profes- 
sional guide  and  consumer  inserts.  A 
computerized  evaluation  tool  is  available 
for  an  extra  charge.  88  pages  plus  inserts. 
Contact  the  producer  for  cost  information. 

Wellness  Outreach  at  Work:  A How-To 
Guide.  (NHLBI)  1992.  Presents  the  orga- 
nizational principles  and  procedures  of  a 
comprehensive  wellness  program  for  all 
employees,  including  blue-collar  workers. 
Covers  the  risk  factors  for  developing 
cardiovascular  disease  that  can  be 
changed — high  blood  pressure,  choles- 
terol. smoking,  overweight,  lack  of  exer- 
cise. and  stress.  Discusses  each  step  of 
the  program  including  planning,  publicity, 
screening,  referral,  enrollment  in  health 
improvement  programs,  and  followup 
counseling.  Also  includes  information 
about  organizing  the  worksite  to  create  a 


healthy  environment  and  evaluating  the 
program.  Forms,  sample  reports,  charts, 
and  real-life  examples  throughout  the 
manual  highlight  and  summarize  key 
points. 

Tools  for  Managing  Healthy 
Heart  Programs 

Caseload  Management  and  Program 
Evaluation  Support  Services.  (Informa- 
tion Transfer  Systems)  Centralized 
caseload  management  and  program  evalu- 
ation service  for  wellness  programs  that 
do  not  want  to  manage  their  own  data. 
Available  services  include  (1)  entry  and 
processing  of  data  on  screening  and 
followup  forms.  (2)  production  of  followup 
forms  and  instructions  for  each  employee 
with  targeted  cardiovascular  risks,  for  use 
by  onsite  wellness  counselors.  (3)  program 
evaluation  based  on  screening  and  follow- 
up data,  and  (4)  assessment  of  changes  in 
absenteeism,  health  benefit  utilization,  or 
other  wurk-related  measures,  and  estima- 
tion of  cost  effectiveness,  costs  and  ben- 
efits. Contact  the  producer  for  cost  infor- 
mation. 

Caseload  Management  System.  (Infor- 
mation Transfer  Systems)  1991.  Software 
for  managing  a client  caseload  and  evalu- 
ating a healthy  heart  program  with  an 
IBM-compatible  personal  computer. 

Stores  initial  screening  data  and  allows 
input  of  followmp  information  as  well  as 
new  screening  forms.  Identifies  the  people 
with  health  risks  and  produces  followmp 
instructions,  letters,  and  mailing  labels. 
Also  produces  statistical  reports  of  the 
results  of  both  screening  and  followoip. 
Demonstration  version  with  manual:  $50: 
manual  only:  $25.  Complete  package: 
single-computer  version:  $3,000:  network 
version:  $5,000.  Training  also  available. 

Guided  Self-Help  Protocols.  (Worker 
Health  Program)  1991.  This  manual  of 
procedures  is  used  by  wellness  counselors 
to  help  clients  reduce  their  risk  of  devel- 
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oping  cardiovascular  disease.  It  includes 
protocols  for  these  risk  factor  programs: 
blood  pressure  control,  cholesterol  con- 
trol. weight  loss  and  control,  quitting 
smoking,  physical  exercise  and  fitness, 
and  stress  management.  These  programs 
are  for  employees  who  want  to  make 
lifestyle  changes  on  their  own,  without 
formal  instruction.  20  pages.  S20. 


NHLBI  Kit  ‘90.  (NHLBI)  1990. 
Collection  of  resources  for  program 
planners  to  use  in  educating  the 
public  about  high  blood  pressure, 
cholesterol,  smoking,  and  preventing 
strokes.  Includes  over  30  easy-to- 
reproduce  brochures,  payroll 
stuffers,  professional  updates,  and  a 
list  of  other  free  or  low-cost  educa- 
tional materials.  Describes  healthy 
heart  programs  operating  in  commu- 
nities across  the  country,  including 
a program  for  truckers. 


Healthier  People:  Health  Risk 
Appraised  Program.  (Carter  Center  of 
Emory  University)  1991.  Computerized 
tool  to  help  health  care  providers  and 
health  educators  show  individuals  how  to 
make  choices  to  keep  their  good  health 
and  avoid  the  most  common  causes  of 
death  for  a person  of  their  age  and  sex. 
Includes  a user’s  manual,  software,  the 
questionnaire,  ongoing  technical  support, 
and  periodic  updated  information.  Revised 
and  updated  version  of  the  health  risk 
appraisal  from  the  Centers  for  Disease 
Control.  Contact  the  producer  for  more 
information. 

Lifestyle  Advantage.  (Health  Promotion 
Sendees,  Inc.)  1991.  A complete  healthy 
heart  program  that  includes  risk  screen- 
ing for  individual  employees.  Also  pro- 
motes changes  in  behavior  through  an 
incentive  system.  Includes  screening  tools, 
a computer  program  for  tracking  employee 
risks  and  revealing  health  care  claim 
costs,  and  incentives  for  behavior  change. 
S20-S60  for  screening  per  employee:  S18 
for  administration  per  employee  per  year. 

Outlines  for  Formal  Mini-Group  and 
One-to-One  Interventions.  (Worker 
Health  Program)  1986.  Outlines  for 
weight  loss  and  quit-smoking  programs 
help  wellness  instructors  adapt  formal 
class  materials  to  mini-group  and  one  lo 
one  instruction.  For  employees  who  want 
formal  help  in  losing  weight  or  quitting 
smoking  with  a small  group  or  instructor 
8 pages.  SI 5. 

Planning,  Training,  and  Screening 
Materials.  (Worker  Health  Program) 
1987-1991.  Protocols  and  training  m.iim 
als  that  help  wellness  providers  plan  and 
conduct  wellness  screenings  for  < ardin 
vascular  disease  risk  factors  at  the 
worksite.  Includes  camera  reads  copy  ol 
forms  used  in  screening,  educational 
messages  used  by  sereeners.  a sampf 
agenda  for  screencr  training,  adminisii  , 
tive  materials  for  keeping  track  ol 
screener  time,  blood  pressure  and  c hole*, 
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terol  measurement  procedures,  operating 
and  quality  control  procedures  for  blood 
analyzers,  training  exercises  and  compe- 
tency tests  for  screeners,  and  checkoff 
lists  for  planning  the  program.  25  pages. 
$20. 

Promotional  Packet.  (American  Institute 
for  Preventive  Medicine)  Includes  materi- 
als for  promoting  all  aspects  of  a compre- 
hensive healthy  heart  program,  such  as 
pamphlets,  posters,  handouts,  and  table 
tents.  Covers  these  health  risk  areas: 
blood  pressure,  nutrition,  weight  loss, 
quitting  smoking,  physical  fitness,  and 
stress  management.  Contact  the  producer 
for  cost  information. 

Risk  Factor  Prediction  Kit.  (American 
Heart  Association)  1990.  Helps  physi- 
cians and  other  clinicians  develop  patient 
management  plans  based  on  individuals’ 
coronary  risks.  The  clinician  takes  the 
patient's  blood  pressure,  does  an  ECG, 
draws  blood  for  cholesterol  and  glucose 
studies,  and  assesses  the  findings  based 
on  the  risk  factor  data  provided  in  the  kit. 
Includes  a pad  of  tear-off  worksheets, 
charts  for  predicting  the  risk  of  developing 
coronary  heart  disease  and  stroke,  and 
instructional  materials.  Contact  your  local 
American  Heart  Association. 

Wellness  Follow-Up  Counseling  Materi- 
als. (Worker  Health  Program)  1987-1991. 
Helps  wellness  providers  do  routine  out- 
reach and  followup  counseling  of  employ- 
ees with  risk  factors  for  developing  cardio- 
vascular disease.  Includes  camera-ready 
copies  of  followup  and  monitoring  forms, 
educational  messages  used  by  counselors, 
administrative  materials  for  keeping  track 
of  counselor  time,  and  engagement  strate- 
gies. 25  pages.  $20. 


Special  Populations: 

Retirees,  Women,  Minorities, 
and  Small  Worksites 

HealthyLife  for  Women.  (American  Insti- 
tute for  Preventive  Medicine)  1986.  The 
two  versions  of  this  program  are  a pre- 
packaged program  and  a guided  self-help 
kit.  They  address  female  employees  on 
these  topics:  nutrition,  weight  control, 
stress,  physical  fitness,  substance  abuse, 
and  life  stages.  46-page  workbook.  $7.45/ 
copy:  $4.45/eopv  in  sets  of  100. 

Healthtrac.  (Healthtrac)  Prepackaged 
multiple  risk  program.  For  employers  to 
preserve  health  and  prevent  disease 
among  employees  and  retirees.  Includes 
screening,  self-care  education,  and  health 
promotion  through  the  use  of  a 30-minute 
orientation  program,  a videotape.  a re- 
vised and  expanded  version  of  the  book 
Take  Care  of  Yourself,  a monthly  health 
information  newsletter,  pamphlets,  post- 
ers. and  a two-phase  appraisal  of  health 
risks.  The  employer  receives  reports  to 
help  develop  followup  programs.  Samples 
of  materials  are  available  upon  request. 
Healthtrac  is  largely  franchised  through 
the  Blue  Cross  and  Blue  Shield  organiza- 
tions nationwide. 

Mobilizing  a Minority  Community  to 
Reduce  Risk  Factors  for  Cardiovascular 
Disease:  An  Exercise  and  Nutrition 
Handbook.  (Emory  University  School  of 
Medicine)  1989.  Shows  how  to  plan  and 
carry  out  an  exercise  and  nutrition  pro- 
gram in  a minority  community.  Helps 
participants  lose  weight,  reduce  their 
blood  pressure,  and  develop  positive 
attitudes  about  long-term  exercise.  In- 
cludes specific  instructions,  along  with 
daily  exercises,  handouts,  an  informed 
consent  form,  and  an  article  on  medical 
clearance  for  exercise.  72  pages.  Free.  A 
set  of  20  videotapes  on  weight  loss,  exer- 
cise. and  self-esteem  is  also  available  for 
$150. 
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Small  Business  Basics:  Guidelines  for 
Heart  and  Lung  Health  at  the  Work- 
place. (NHLBI)  1987.  Provides  guidelines 
for  establishing  healthy  heart  and  lung 
programs  and  practices  at  the  worksite. 
Explains  how  cardiovascular  disease 
results  in  lost  productivity  and  high  medi- 
cal expenditures.  Discusses  costs  associ- 
ated with  health  promotion  activities  as 
well  as  steps  in  planning  and  conducting 
programs.  8 pages. 

Resource  Lists  and 
Audiovisual  Materials 

Audiovisual  Materials  on  Cardiovas- 
cular Health:  A Selected  Listing. 

(NHLBI)  Describes  videotapes,  audiotape 
cassettes,  films,  and  slides  on  cholesterol, 
high  blood  pressure,  smoking,  and  heart 
disease.  Includes  videotapes  on  creating  a 
smoke-free  worksite,  lowering  cholesterol 
by  diet  and  drugs,  training  staff  to  take 
cholesterol  measurements  for  a screening, 
and  cooking  dishes  that  promote  a 
healthy  heart.  26  pages.  $1. 

Healthy  People  2000:  Heart  Disease 
and  Stroke  Resource  List.  (ODPHP 
National  Health  Information  Center) 

1990.  Provides  sources  of  information  for 
each  of  the  22  Healthy  People  2000  prior- 
ity areas.  Gives  a brief  overview  of  heart 
disease  and  stroke  and  lists  Federal, 
state,  and  local  resources  for  further 
information.  2 pages.  $3/set;  $l/eaeh 
list. 

Materials  for  Employees  and 
Their  Families* 

Aprenda  a Reconocer  un  Corazon  Sano. 

(NHLBI)  1987.  Spanish  version  of  Test 
Your  Healthy  Heart  I.Q.  Uses  a true-or- 
false  format  to  test  readers'  knowledge  of 
heart  disease  and  ways  to  reduce  the  risk 
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Life  in  the  Health  Lane:  A Direc- 
tory of  Resources  From  the  Na- 
tional Heart,  Lung,  and  Blood 
Institute.  (NHLBI)  1992.  Provides  a 
single,  comprehensive  overview  of 
resources  available  from  the  NHLBI. 
Also  includes  ideas  on  how  to  use 
NHLBI  materials,  culled  from  many 
communities  and  practice  settings 
around  the  country.  Provides  de- 
scriptions and  ordering  information 
for  NHLBI  reports,  posters,  fact 
sheets,  and  other  materials.  Pre- 
pared for  health  professionals, 
program  planners,  and  others  who 
work  to  promote  heart  and  lung 
health.  36  pages. 


of  developing  it.  Written  for  Spanish 
speaking  consumers.  2 pages. 

A Change  of  Heart,  (Stanford  University) 
Follows  a fisherman,  a professor,  a truck 
driver,  and  a policeman  as  they  change 
their  lifestyle  to  reduce  the  risk  ol  heart 


65 


For  help  in  choosing  materials  for  employees  and  their 
families,  see  page  69  at  the  end  of  part  II. 


Publications,  Programs,  and  Other  Tools 

Healthy  Heart 


Health  Newsletters  and  Magazines 
for  Employees  and  Their  Families* 

A variety  of  organizations  produce  health  newsletters  and  magazines  to  share  with  the 
employees  in  your  worksite.  They  may  contain  articles  on  diet,  nutrition,  fitness, 
cooking,  smoking,  cholesterol,  and  high  blood  pressure.  The  magazines  specialize  in 
seasonal  recipes  and  healthy  holiday  menus.  Some  of  the  newsletters  can  be  custom- 
ized with  your  own  company  or  worksite  logo.  The  following  is  a partial  list  of  newslet- 
ters and  magazines.  You  will  find  their  addresses  in  part  III. 

American  Health:  Fitness  of  Body  and 
Mind 

Aware,  Baxter  Healthcare  Corporation 
Being  Healthy 

Consumer  Reports  on  Health 
Cooking  Light 

Eating  Well:  The  Magazine  of  Food  and 
Health 

Environmental  Nutrition:  The  Professional 
Newsletter  of  Diet,  Nutrition,  and  Health 

FDA  Consumer,  Food  and  Drug 
Administration 

Guide  to  Healthy  Eating,  Physicians 
Committee  for  Responsible  Medicine 

Harvard  Health  Letter 

Health  Sentry,  Performance  Resource 
Press 

Hope  Health  Letter,  Hope  Heart  Institute 


See  also  newsletters  and  journals  in  part  II,  general  worksite  wellness,  pages  26-27. 


Keeping  Fit,  National  Center  for  Health 
Promotion 

Looking  Forward,  Hope  Heart  Institute 

Mayo  Clinic  Health  Letter 

The  New  Teacher,  Creative  Walking, 
Inc. 

Nutrition  Action  Healthletter,  Center  for 
Science  in  the  Public  Interest 

Personal  Best,  Scott  Publishing,  Inc. 

Taking  Care,  Center  for  Corporate 
Health 

TopHealth:  The  Health  Promotion  and 
Wellness  Letter 

Tufts  University  Diet  & Nutrition  Letter 

University  of  California  at  Berkeley 
Wellness  Letter 

Working  Healthy,  American  Hospital 
Association 

Vitality  Magazine 


attack.  Includes  a self-assessment  quiz. 
28-minute  videotape.  $50  to  purchase; 
$35  to  rent. 

Healthy  Heart  Handbook  for  Women. 

(NHLBI  and  Superintendent  of  Docu- 
ments) Reprinted  1992.  Answers  many 
questions  about  women  and  cardiovas- 
cular disease,  including  information  on 


the  major  risk  factors.  Outlines  strategies 
for  reducing  risks.  See  order  forms  in  part 
IV. 

Facts  About  Heart  Attacks.  (NHLBI) 
1992.  Contains  facts  about  heart  attacks, 
the  leading  cause  of  death  in  the  United 
States.  Includes  the  major  causes  of  heart 
disease,  methods  of  treatment,  and  ways 
to  reduce  risk. 
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Addresses  and  phone  numbers  on  pages  73-77. 


Special  Sources  of  Information  and  Help 
for  Healthy  Heart  Programs 


American  Heart 
Association  (AHA) 

Local  AI  IAs  conduct  screenings 
and  other  activities  that  educate 
the  public,  patients,  and 
professionals  about  preventing 
heart  disease  and  stroke.  They 
also  develop  print  and  audiovi- 
sual materials  and  other 
worksite  education  programs. 
Many  offices  have  displays  and 
exhibits  available  as  well  as 
staff  and  volunteers  that  can 
offer  technical  assistance.  Local 
American  Heart  Associations 
can  also  provide  program 
support  services,  such  as 
speakers,  training,  and  refer- 
rals. 

Materials  include  catalogs,  fact 
sheets,  brochures,  and  audiovi- 
suals on  all  the  cardiovascular 
risk  areas — including  high  blood 
pressure,  high  blood  choles- 
terol, smoking,  overweight, 
exercise,  and  diet  and  nutrition. 
Materials  and  programs  include 
the  Risk  Factor  Prediction  Kit, 
Culinary  Hearts  Kitchen 
Course,  Heart  Rx  Patient  Health 
Education  Program,  and  Heart 
At  Work. 

The  Heart  At  Work  program  is 
designed  to  help  employees 
reduce  their  risk  of  developing 
cardiovascular  disease.  The 
program  package  includes  step- 
by-step  guides  to  planning, 
conducting,  and  evaluating 
programs  in  five  topic  areas: 
nutrition  and  weight  control, 
exercise,  quitting  smoking, 
blood  pressure  control,  and 
emergency  action.  Worksites 
that  want  to  conduct  the  Heart 
At  Work  program  in  one  local 
area  should  contact  their  local 
American  Heart  Association. 
Worksites  that  want  to  conduct 
the  program  nationally  should 
contact  the  corporate  health 
account  executive  at  the  na- 
tional center  of  the  American 


Heart  Association  in  Texas.  (See 
also  descriptions  of  AHA’s 
offerings  in  part  II,  high  blood 
pressure  and  high  blood 
cholesterol,  for  more  informa- 
tion.) 

Consumer  Information 
Center  (CIC) 

The  Consumer  Information 
Center  operates  a distribution 
center  for  Federal  Government 
publications,  including  those 
on  cholesterol,  high  blood 
pressure,  smoking,  nutrition, 
weight  control,  and  exercise. 
Sample  publications  include 
Eating  for  Life;  Eating  to  Lower 
Your  High  Blood  Cholesterol:  So 
You  Have  High  Blood  Choles- 
terol; A Word  About  Low  Sodium 
Diets;  Why  Do  You  Smoke?; 
Calories  and  Weight; 

Consumer's  Guide  to  Food 
Labels;  Nutritive  Value  of  Foods; 
Eating  Better  When  Eating  Out; 
Making  Bag  Lunches.  Snacks, 
and  Desserts;  Preparing  Foods 
and  Planning  Menus;  and 
Shopping  for  Food  and  Making 
Meals  in  Minutes. 

The  CIC  publishes  the  free 
Consumer  Information  Catalog 
quarterly,  which  lists  publica- 
tions that  are  currently  avail- 
able. New  for  Consumers  news 
releases  are  published  monthly 
and  describe  selected  pam- 
phlets in  more  detail.  Written 
orders  for  publications  require 
about  3 weeks  for  delivery. 

Most  publications  are  free  or 
low  cost.  There  is  a service  fee 
of  $1  when  free  publications 
are  ordered:  however,  this  cost 
covers  up  to  25  different  titles. 

NHLBI  Information  Center 

The  National  Heart,  Lung,  and 
Blood  Institute  (NHLBI)  Infor- 
mation Center  is  the  source  of  a 


wide  variety  of  information  and 
materials  on  high  blood  pres- 
sure, high  blood  cholesterol, 
smoking,  obesity,  nutrition, 
and  general  heart  health.  The 
Information  Center  offers 
materials  for  planning  wellness 
programs  aimed  at  employees 
and  their  families. 

Materials  for  planning  worksite 
wellness  programs  include 
Make  Workplace  Wellness 
Programs  Work  for  Your  Com- 
pany, Workplace  Facts  on  Heart 
Disease  and  Stroke.  Wellness 
Outreach  at  Work:  A How-To 
Guide.  Small  Business  Basics: 
Guidelines  for  Heart  and  Lung 
Health  at  the  Workplace,  and 
this  guide.  Other  materials 
include  those  for  health  profes- 
sionals, such  as  guidelines  for 
the  treatment  of  high  blood 
pressure  and  cholesterol. 

The  NHLBI  also  has  numerous 
brochures,  booklets,  and 
posters  for  employees  and  their 
families.  A kit,  designed  to  help 
carry  out  awareness  activities 
in  communities,  includes 
several  short  reproducible 
handouts  on  high  blood  pres- 
sure, cholesterol,  and  smoking. 

The  Information  Center  pub 
lishes  the  newsletter 
HEARTMEMO,  which  contains 
information  about  NHLBI 
activities  and  resources  on  high 
blood  pressure,  cholesterol, 
and  smoking.  Life  in  the  Health 
Lane:  A Directory  of  Resources 
from  the  National  Heart.  I Amy. 
and  Blood  Institute  lists  all  tin- 
resources  available  from  the 
NHLBI  for  health  professionals, 
program  planners,  and  con 
sumers.  See  the  NHLBI  order 
form  in  part  IV. 


Continued  on  next  /xtf/i 
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Special  Sources  of  Information  and  Help 
for  Healthy  Heart  Programs,  continued 


National  Center  for 
Chronic  Disease  Prevention 
and  Health  Promotion 
(NCCDPHP),  Centers  for 
Disease  Control 
The  NCCDPHP  plans,  directs, 
and  coordinates  a national 
program  for  the  prevention  of 
premature  death,  illness,  and 
disability  due  to  chronic  ill- 
nesses and  conditions.  It 
maintains  the  Health  Promotion 
and  Education  Database,  which 
is  part  of  the  Combined  Health 
Information  Database  (CHID) 
available  through  BRS/Maxwell 
Online,  Inc.  at  (800)  468-0908. 

Publications  include  the 
NCCDPHP  newsletter.  Chronic 
Disease  Notes  and  Reports, 
which  reports  on  effective 
projects  and  new  prevention 
approaches.  In  addition,  the 
PATCH  program  (Planned 
Approach  to  Community 
Health)  helps  state  and  local 
health  departments  identify 
local  public  health  problems 
and  plan  intervention  programs 
that  meet  local  needs. 

The  Cardiovascular  Health 
Branch  offers  these  free  publi- 
cations: Florence  Shoots  for  the 
Moon... A Community  Fitness 
Campaign.  Florence  Walks 
Around  the  World  in  30  Days:  A 
Fitness  Campaign  That  Works. 
and  Quit  and  Win:  A Smoking 
Cessation  Campaign  That 
Works. 

National  Technical 
Information  Service  (NTIS) 

The  NTIS  is  a main  source  of 
reports  and  other  publications 
about  research  sponsored  by 
the  U.S.  and  foreign  govern- 
ments. These  publications  are 
products  of  research  from  more 
than  300  Federal  agencies  such 
as  the  National  Institutes  of 
Health,  the  Centers  for  Disease 


Control,  the  Department  of 
Health  and  Human  Services, 
and  the  Department  of  Agricul- 
ture. They  are  available 
through  an  online  or  leased 
database  and  in  all  media. 

A second  database  for  ongoing 
research.  Federal  Research  in 
Progress  (FEDRIP).  is  also 
available  online  or  for  lease. 
Special  reports  and  services 
include  Grateful  Med  software 
for  searches  from  the  National 
Library  of  Medicine,  compliance 
manuals  from  the  Food  and 
Drug  Administration,  and 
manuals  from  the  Health  Care 
Financing  Administration. 

Examples  of  NTIS  publications 
relevant  to  worksite  wellness 
include  Creating  a Wellness 
Program  That  Reaches  High- 
Risk  Individuals  (about  the 
Coors  Brewing  Company 
wellness  program)  and  Hyper- 
tension Therapies  and  Preven- 
tion. a Published  Search  of  the 
NTIS  database,  January  1970- 
June  1988  (169  citations), 

Order  #PB  88-865795  ($60 
plus  $3  handling). 

Subscriptions  are  available  to 
weekly  bulletins  on  health  care, 
medicine,  biomedical  technol- 
ogy, and  other  areas.  Ask  for  a 
free  copy  of  NTIS  Products  and 
Services  Catalog  (#PR-827GDL). 
Call  NTIS  for  other  cost  infor- 
mation. 

ODPHP  National  Health 
Information  Center  (ONHIC) 

The  Office  of  Disease  Prevention 
and  Health  Promotion,  National 
Health  Information  Center 
offers  information  and  referral 
sendees  on  all  health-related 
topics.  Most  inquiries  concern 
the  availability  of  publications 
and  referrals  to  other  organiza- 
tions. When  possible,  inquiries 


from  health  professionals  and 
the  general  public  are  an- 
swered directly.  Otherwise, 
callers  are  referred  to  other 
special  Federal  information 
centers  and  private  organiza- 
tions. 

The  DIRL1NE  is  a database, 
maintained  by  the  ONHIC,  of 
1.200  health-related  organiza- 
tions with  descriptions  of  their 
publications  and  services.  The 
center  produces  a series  called 
Healthfinders  on  a variety  of 
topics  including  a directory  of 
Federal  health  information 
resources,  a list  of  toll-free 
numbers  for  health  informa- 
tion. and  a calendar  of  national 
health  observances. 

Superintendent  of 
Documents,  U.S.  Government 
Printing  Office 

The  Superintendent  of  Docu- 
ments prints,  sells,  and  distrib- 
utes Government  documents. 
The  superintendent's  office  has 
a computerized  database  of 
publications  that  can  be  used 
by  the  public  on  DIALOG. 

NHLBI  materials  available  from 
them  include  Eat  Right  to  Lower 
Your  High  Blood  Cholesterol. 
Eating  for  Life.  Eating  to  Lower 
Your  High  Blood  Cholesterol. 
Healthy  Heart  Handbook  for 
Women,  and  So  You  Have  High 
Blood  Cholesterol.  Publications 
can  be  searched  by  subject, 
title,  and  author. 

The  free  Monthly  Catalog  of  U.S. 
Government  Publications  lists 
all  available  publications 
according  to  subject  area. 

Health  and  Health- Related 
Publications  lists  new  bibliogra- 
phies related  to  health  and  is 
free.  Most  publications  are  not 
free;  payment  must  be  made 
when  ordering. 
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Now’s  the  Time.  (Stanford  University) 
Produced  primarily  for  worksites.  A light- 
hearted dramatized  look  at  heart  disease 
risk  factors,  dispelling  common  myths. 
Includes  self-assessment  quiz.  22-minute 
videotape.  $50  to  purchase;  $35  to  rent. 

Stroke:  Prevention  and  Treatment: 

Age  Page.  (NHLBI)  1991.  This  fact  sheet 
defines  and  describes  diagnosis  and 
treatment,  prevention,  and  rehabilitation. 
Also  suggests  where  to  get  help.  Large 
typeface.  Developed  by  the  National  Heart, 
Lung,  and  Blood  Institute  and  the  Na- 
tional Institute  on  Aging.  2 pages. 

Take  Care  of  Yourself:  Your  Personal 
Guide  to  Self-Care  and  Preventing 
Illness.  (Center  for  Corporate  Health) 

1990.  Donald  M.  Vickery  and  James  F. 
Fries.  Medical  self-care  reference  text. 
Organized  into  three  sections:  the  habit  of 
health,  the  patient  and  the  common  com- 
plaint, and  family  records.  The  common 
complaints  are  organized  into  decision 
trees  that  help  readers  decide  whether  to 
see  a doctor  or  what  home  treatment  to 
apply.  $9.95. 

Taking  Care  of  Yourself.  (American 
College  of  Occupational  and  Environmen- 
tal Medicine)  Helps  employees  under- 
stand their  role  in  maintaining  their  own 
health.  Contains  five  slide  and  audiocas- 
sette programs:  Stress  and  Hypertension 
(19:05  minutes,  #17303T),  Drinking  and 
Smoking  (18:30  minutes,  #17304T), 

Eating  Right  and  Exercising  (15:35  min- 
utes, #17305T),  Checkups  and  Preventing 
Illness  (17:10  minutes,  #17306T),  and 
Designing  a Health  Program  You  Can  Live 
With  (14:10  minutes,  #170307T).  Contact 
the  producer  for  cost  information. 


9 Choosing 

Educational 
Materials  for 
Employees  and 
Their  Families 


Choose  materials  that  are  clear,  con- 
cise, direct,  and  action-oriented.  Be 

sure  that  the  action  the  reader  is  sup- 
posed to  take  is  very  clear.  The  informa- 
tion provided  should  support  the  reader  in 
taking  the  action. 

Choose  materials  for  lay  audiences  that 
are  written  at  or  near  the  sixth-grade 
reading  level.  Easy-to-read  materials  are 
for  everyone — from  business  executives  to 
high  school  dropouts.  About  80  percent  of 
adults  are  able  to  read  material  written  at 
the  sixth-grade  level.  By  contrast,  only  50 
percent  of  adults  can  read  material  writ- 
ten at  the  lOth-grade  level.  Both  poor  and 
good  readers  can  enjoy  materials  written 
at  the  fifth-  to  seventh-grade  reading  level. 
Remember,  average  adults  tend  to  read 
about  two  to  five  grade  levels  below  their 
last  completed  grade  in  school.  This 
means  that  a person  who  has  graduated 
from  high  school  may  do  best  with  materi 
als  rated  at  the  seventh  to  ninth  grade  or 
below. 

Use  the  SMOG  test  to  measure  reading 
levels  of  materials.  Use  the  SMOG  test 
on  all  materials  you  arc  thinking  of  giving 
to  employees  and  their  families.  It  is  easy 
and  quick  to  do.  You  simply  count  tin- 
number  of  words  having  3 or  more  syl 
lables  in  3 sets  of  10  sentences.  Compare 
this  number  to  those  on  a conversion 
table  and  you  will  find  the  readability 
score  for  the  material.  Follow  these  steps 


1.  Count  10  consecutive  sentences  near 
the  beginning,  10  in  the  middle,  and  10 
near  the  end  of  the  text.  Count  as  a 
sentence  any  string  of  words  ending 
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with  a period,  question  mark,  or  excla-  Use  this  formula  to  test  material  that 

mation  point.  has  fewer  than  30  sentences. 


2.  In  the  30  selected  sentences,  circle  all  of 
the  words  containing  three  or  more 
syllables. 

■ Include  repetitions  of  the  same  word. 

■ Count  a hyphenated  word  as  one 
word. 

■ Count  proper  nouns  with  three  or 
more  syllables. 

■ Read  an  abbreviation  as  if  it  were 
spelled  out  to  determine  how  many 
syllables  it  contains. 

3.  Add  up  the  number  of  words  circled. 

4.  Figure  out  the  grade  level  from  this 
chart. 


SMOG  Conversion  Table  for 
Determining  Reading  Levels 
of  Written  Materials 

Total  Words  Grade  Level 

Circled 


0 - 

2 

4 

3 - 

6 

5 

7 - 

12 

6 

13  - 

20 

7 

21  - 

30 

8 

31  - 

42 

9 

43  - 

56 

10 

57  - 

72 

1 1 

73  - 

90 

12 

91  - 

no 

13 

111  - 

132 

14 

133  - 

156 

15 

157  - 

182 

16 

1 . Count  all  the  words  with  three  or  more 
syllables  (polysyllabic)  in  the  text. 

2.  Count  the  number  of  sentences. 

3.  Find  the  average  number  of  polysyllabic 
words  per  sentence  as  follows: 

total  number  of  polysyllabic  words 

average  = — 1 

total  number  of  sentences 

4.  Multiply  that  average  by  30. 

5.  Look  at  the  SMOG  Conversion  Table  to 
determine  the  grade  level  of  the  mate- 
rial. 


For  Additional  Information 

Directions  for  SMOG  grading  are  taken 
directly  from  “SMOG  Grading — A New 
Readability  Formula”  by  Harry 
McLaughlin,  Journal  of  Reading , May 
1969,  page  639. 

Doak,  Cecilia  C.;  Doak,  Leonard  G.;  Root, 
Jane  H.  Teaching  Patients  with  Low  Lit- 
eracy Skills.  Philadelphia:  J.B.  Lippincott 
Co.,  1985.  Available  for  30  days  “on 
approval  examination”  from  J.B. 

Lippincott  Co.,  P.O.  Box  1630, 
Hagerstown,  MD  21741. 

Office  of  Cancer  Communications,  Making 
Health  Communication  Programs  Work:  A 
Planner's  Guide.  Bethesda,  MD:  U.S. 
Department  of  Health  and  Human  Ser- 
vices, Public  Health  Service,  National 
Institutes  of  Health,  National  Cancer 
Institute,  Office  of  Cancer  Communica- 
tions, 131  pp.,  April  1989,  NIH  Publica- 
tion No.  89-1493. 


Addresses  and  phone  numbers  on  pages  73-77. 
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Resource 
Organizations , 
Addresses,  and 
Telephone  Numbers 


A 

American  Association  of 
Occupational  Health  Nurses 

50  Lenox  Pointe 
Atlanta.  GA  30324 
(800)  241-8014 

American  Cancer  Society 

National  Office 
1599  Clifton  Road,  NE. 

Atlanta,  GA  30329 
(800)  ACS-2345 
Contact  your  local  American 
Cancer  Society  for  publications 
and  information. 

American  College  of 
Occupational  and 
Environmental  Medicine 

55  West  Seegers  Road 
Arlington  Heights,  IL  60005 
(708)  228-5850 

The  American  Dietetic 
Association 

216  West  Jackson  Boulevard 
Suite  800 

Chicago,  IL  60606-6995 
(312)  899-0040 

American  Health  Consultants 

3525  Piedmont  Road,  Building  6 
Suite  400 

Atlanta,  GA  30305 
(800)  688-2421 


American  Health:  Fitness  of 
Body  and  Mind 

P.O.  Box  3015 
Harlan,  IA  51537-3015 

American  Heart  Association 

National  Center 

7320  Greenville  Avenue 

Dallas,  TX  75231 

(214)  373-6300 

Contact  your  local  American 

Heart  Association  for  publications 

and  information. 

American  Hospital  Association 

Public  Relations  Division 
840  North  Lake  Shore  Drive 
Chicago,  IL  60611 

American  Institute  for 
Preventive  Medicine 

24450  Evergreen  Road,  Suite  200 
Southfield,  MI  48075-5518 
(313)  352-7666 

American  Journal  of  Health 
Promotion 

1812  South  Rochester  Road, 

Suite  200 

Rochester  Hills,  MI  48307 
(313)  650-9600 

American  Lung  Association 

1740  Broadway 

New  York,  NY  10019 

(212)  315-8700 

Contact  your  local  American 

Lung  Association  for  publications 

and  information. 


73 


American  Red  Cross 

18th  and  D Streets,  NW. 
Washington,  DC  20006 
Contact  your  local  American  Red 
Cross  for  publications  and 
information. 

Association  for  Fitness 
in  Business 

200  Marott  Center 
342  Massachusetts  Avenue 
Indianapolis,  IN  46204-2161 
(317)  636-6621 


B 

Baxter  Healthcare  Corporation 

1500  Waukegan  Road 
McGaw  Park,  IL  (>0085  993  1 
(800)  766-3646 

Being  Healthy,  Inc. 

5211  Nebraska  Avenue.  NW 
Washington.  DC  20015 
(202)  966-0007 

Bloomington  Heart  and 
Health  Program 

1900  West  Old  Shakopee  Road 
Bloomington.  MN  55431 
(612)  887-9603 

Bureau  of  Business  Practice 

2 4 Rope  Fei  r>  Ri  >ad 
Waterford.  CT  06386 
(800)  243  0876 


Resource  Organizations, 
Addresses,  and  Telephone  Numbers 


Business  & Health 

Medical  Economies  Subscriber 
Services  Dept. 

P.O.  Box  2082 
Marion,  OH  43306 
(800)  833-0197 


c 

California  Department  of 
Health  Services 

Health  Promotion  Section 
Health  Education-Risk 
Reduction  Program 
P.O.  Box  942732 
Sacramento,  CA  94234-7320 
(916)  322-6851 

Cancer  Information  Service 

Office  of  Cancer  Communications 
National  Cancer  Institute 
Building  31,  Room  10A24 
9000  Rockville  Pike 
Bethesda,  MD  20892 
(800)  4-CANCER 
(808)  524-1234  (Hawaii- 
neighbor  islands  call  collect) 
(301)  496-8664  (project  officer) 

Carter  Center  of  Emory 
University 

Health  Risk  Appraisal  Program 
One  Copenhill 
Atlanta.  GA  30307 
(404)  872-2100 

Center  for  Corporate  Health 

10467  White  Granite  Drive 
Suite  300 
Oakton,  VA  22124 
(800)  745-1333 
(703)  218-8400 

Center  for  Science  in  the 
Public  Interest 

1875  Connecticut  Avenue,  NW. 
Suite  300 

Washington,  DC  20009-5728 
(202)  332-9110 

Choose  to  Lose 

P.O.  Box  2053 
Rockville,  MD  20847-2053 
(301)  530-5835 


Citizens  for  Public  Action 
on  Blood  Pressure  and 
Cholesterol,  Inc. 

7200  Wisconsin  Avenue 
Suite  1002 
Bethesda,  MD  20814 
(301)  907-7790 

Consumer  Information  Center 

Pueblo,  CO  81009 

Consumer  Reports  on  Health 

Box  56356 

Boulder,  CO  80322-6356 

Cooking  Light 

P.O.  Box  830549 
Birmingham,  AL  35282-981 

Cornell  University 

Resource  Center 
Cornell  University 
7 Business  and  Technology  Park 
Ithaca,  NY  14850 
(607)  255-7660 

Corporate  Health  Designs 

P.O.  Box  55056 
Seattle,  WA  98155 
(206)  364-3448 

Creative  Walking,  Inc. 

P.O.  Box  50296 
Clayton,  MO  63105 
(314)  721-3600 


D 

Denice  Ferko-Adams  & 
Associates 

425  Fairview  Street 
Coopersburg,  PA  18036 
(215)  282-2384 

Diet  Workshop,  Inc. 

10  Brookline  Place  West 
Suite  107 

Brookline,  MA  02146 
(617)  739-2222 

DINE  Systems,  Inc. 

586  North  French  Road,  Suite  2 
Amherst,  NY  14228 
(716)  688-2492 
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E 

Eating  Well:  The  Magazine  of 
Food  and  Health 

Ferry  Road 

P.O.  Box  1001 

Charlotte,  VT  05445-9977 

Emory  University  School  of 
Medicine 

Department  of  Community  and 
Preventive  Medicine 
69  Butler  Street,  SE. 

Atlanta,  GA  30303-3219 
(404)  616-3612 

Environmental  Improvement 
Associates 

P.O.  Box  1 
Salem,  NJ  08079 
(609)  935-4200 

Environmental  Nutrition 

P.O.  Box  3000 
Dept.  BBB 
Denville,  NJ  07834 


F 

Federal  Occupational 
Health  Program 

U.S.  Public  Health  Service 
5515  Security  Lane,  Suite  901 
Rockville,  MD  20852 
(301)  443-2257 

Feeling  Fine  Programs,  Inc. 

3575  Cahuenga  Boulevard  West 
Suite  440 

Los  Angeles,  CA  90068 
(800)  332-3373 

Food  and  Drug  Administration 

Office  of  Regulatory  Affairs 
Consumer  Affairs  and 
Information  Staff 
5600  Fishers  Lane  (HFC-110) 
Rockville,  MD  20857 
(301)  443-4166 


Food  and  Nutrition 
Information  Center 

National  Agricultural  Library 
10301  Baltimore  Boulevard 
Room  304 

Beltsville,  MD  20705-2351 
(301)  344-3719 


H 

Hall-Foushee  Productions,  Inc. 

1313  Fifth  Street,  SE. 

Suite  214B 

Minneapolis,  MN  55414 
(612)  379-3829 

Harvard  Health  Letter 

P.O.  Box  420300 

Palm  Coast,  FL  32142-0300 

(800)  828-9045 

Health  Promotion 
Services,  Inc. 

500  Wood  Street,  Suite  1400 
Pittsburgh,  PA  15222 
(412)  392-3163 

Health  Prospects 

1801  Rockville  Pike,  Suite  500 
Rockville,  MD  20852 
(301)  770-7519 

HealthKit 

7021  Barkwater  Court 
Bethesda,  MD  20817 
(301)  320-2825 

Healthtrac 

2 North  Point,  First  Floor 
San  Francisco,  CA  94133 
(415)  445-5217 

Holtyn  & Associates 

719  Turwill 
Kalamazoo,  MI  49007 
(616)  382-5898 

Hope  Heart  Institute 

HOPE  Publications/Intemational 
Health  Awareness  Center 
350  East  Michigan  Avenue 
Suite  301 

Kalamazoo,  Ml  49007 
(800)  334-4094 


Human  Nutrition  Information 
Service 

U.S.  Department  of  Agriculture 
6505  Belcrest  Road 
Hyattsville,  MD  20782 
(301)  436-8617 
(301)  436-5078  (electronic 
bulletin  board) 


I 

Information  Transfer  Systems 

307  North  First 
Ann  Arbor,  MI  48103 
(313)  994-0003 

It’s  YOUR  Cholesterol! 

2700  Prosperity  Avenue 
Fairfax,  VA  22031 
(800)  654-7134 
(703)  204-0100 


L 

Lowfat  Lifeline 

Dept.  44 

626  Benton  Street 
P.O.  Box  1889 
Port  Townsend,  WA  98368 
(206)  379-9724 


M 

Macmillan  Publishing  Company 

866  Third  Avenue 
New  York,  NY  10022 

Mayo  Clinic  Health  Letter 

Subscription  Services 
P.O.  Box  53889 
Boulder,  CO  80322-3889 
(800)  333-9037 

Medical  Care  Affiliates/Health 

Promotion  Affiliates 
One  Boylston  Plaza 
Prudential  Center 
Boston.  MA  02199 
(800)  922-4749 


— 
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Minnesota  Coalition  for  a 
Smoke-Free  Society  2000 

525  Ford  Center 

420  North  Fifth  Street.  Suite  525 
Minneapolis,  MN  55401 
(612)  338-8193 


N 

National  Association  of 
Governor's  Councils  on 
Physical  Fitness  and  Sports 

201  South  Capitol  Avenue 
Suite  440 

Indianapolis,  IN  46225-1072 
(317)  237-5630 

National  Association  for  Public 
Employee  Wellness 

The  Council  of  State 
Governments 
Iron  Works  Pike 
P.O.  11910 

Lexington,  KY  40578-1910 
(606)  231-1948 

National  Business  Coalition 
Forum  on  Health 

777  North  Capitol  Street.  NE. 
Suite  800 

Washington.  DC  20002 
(202)  408-9320 

National  Center  for  Chronic 
Disease  Prevention  and 
Health  Promotion 

Centers  for  Disease  Control 
1600  Clifton  Road.  NE. 

Koger  Center 
Atlanta,  GA  30333 
(404)  488-5524 

National  Center  for  Health 
Promotion 

3920  Varsity  Drive 
Ann  Arbor.  MI  48108 
(313)  971-6077 
(800)  843-6247 

National  Kidney  Foundation 

30  East  33rd  Si  reel 

New  York.  NY  10016 

(212)  889-2210 

(800)  622  9010 

Contact  your  local  National 

Kidney  Foundation  for 

publications  and  information 


Resource  Organizations, 
Addresses,  and  Telephone  Numbers 


National  Resource  Center  on 
Worksite  Health  Promotion 

Washington  Business  Group 
on  Health 

777  North  Capitol  Street.  NE. 
Suite  800 

Washington,  DC  20002 
(202)  408-9320 

National  Technical 
Information  Service 

Department  of  Commerce 
5285  Port  Royal  Road 
Springfield,  VA  22161 
(703)  487-4650 

National  Wellness 
Institute,  Inc. 

South  Hall 
1319  Fremont  Street 
Stevens  Point,  WI  54481-3899 
(715)  346-2172 

New  Jersey  Group  Against 
Smoking  Pollution  (GASP) 

105  Mountain  Avenue 
Summit,  NJ  07901 
(908)  273-9368 

NHLBI  Information  Center 

National  Heart.  Lung,  and 
Blood  Institute 
P.O.  Box  30105 
Bethesda,  MD  20824-0105 
(301)  951-3260 
See  order  form  in  part  IV. 


o 

ODPHP  National  Health 
Information  Center 

P.O.  Box  1 133 

Washington.  DC  20013-1133 
(800)  336-4797 
(301)  565-4167 

Office  of  Disease  Prevention 
and  Health  Promotion 

Switzer  Building,  Room  2132 
330  C Street.  SW. 

Washington,  DC  20201 
(202)  472-5307 

Office  of  Minority  Health 
Resource  Center 

P.O.  Box  37337 
Washington,  DC  20013 
(800)  444-6472 
(301)  587-1938 


Office  of  Personnel 
Management 

Employee  Health  Services 
Branch 

Office  of  Labor  Relations  and 
Workforce  Performance 
U.S.  Office  of  Personnel 
Management 

1900  E Street,  NW„  Room  7412 
Washington,  DC  20415 
FTS  (202)  606-1269 

Office  on  Smoking  and  Health 

Technical  Information  Center 
Centers  for  Disease  Control 
Rhodes  Building,  Mailstop  K12 
1600  Clifton  Road,  NE. 

Atlanta,  GA  30333 
(404)  488-5705 


P 

Pawtucket  Heart  Health 
Program 

Memorial  Hospital  of 
Rhode  Island 
1 1 1 Brewster  Street 
Pawtucket.  R1  02860 
(401)  722-6000 

Penn  State  Nutrition  Center 

Pennsylvania  State  University 
417  East  Calder  Way 
University  Park,  PA  16801-5663 
(814)  865-6323 

Performance  Resource  Press 

1863  Technology  Drive 
Suite  200 
Troy,  MI  48083 
(313)  588-7733 

Physicians  Committee 
for  Responsible  Medicine 

P.O.  Box  6322 
Washington.  DC  20015 
(202)  686-2210 

President’s  Council  on  Physical 
Fitness  and  Sports 

450  Fifth  Street,  NW„  Suite  7103 
Washington,  DC  20001 
(202)  272-3430 

Pyramid  Film  & Video 

Box  1048 

Santa  Monica,  CA  90406-1048 
(800)  421-2304 
(213)  828-7577 
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s 

Scott  Publishing,  Inc. 

400  Dayton,  Suite  B 
Edmonds.  WA  98020 
(206)  775-8777 
(800)  888-7853 

Simon  & Schuster 

Simon  & Schuster  Building 
Rockefeller  Center 
1230  Avenue  of  the  Americas 
New  York,  NY  10020 

Slack  Incorporated 

6900  Grove  Road 
Thorofare.  NJ  08086-9447 
(800)  257-8290 

Smokenders 

1430  East  Indian  School  Road 
Suite  102 

Phoenix.  A Z 85014 
(800)  828-HELP 

Society  for  Nutrition  Education 

2001  Killebrew  Drive,  Suite  340 
Minneapolis,  MN  55425-1882 
(612)  854-0035 

Society  for  Public  Health 
Education 

2001  Addison  Street,  Suite  220 
Berkeley,  CA  94704 
(510)  644-9242 

South  Carolina  Center  for 
Health  Promotion 

South  Carolina  Department 
of  Health  and  Environmental 
Control 

2600  Bull  Street 
Columbia,  SC  29201 
(803)  737-4120 

Stanford  University 

Health  Promotion  Resource 
Center 

1000  Welch  Road 

Palo  Alto,  CA  94304-1885 

(415)  723-1000 

Superintendent  of  Documents 

P.O.  Box  371954 
Pittsburgh.  PA  15250-7954 
(202)  783-3238 
(202)  512-2250  (FAX) 

See  order  form  in  Part  IV. 


T 

TopHealth: 

The  Health  Promotion  and 
Wellness  Letter 

74  Clinton  Place 
P.O.  Box  203 
Newton,  MA  02159 
(617)  244-6965 

Tufts  University  Diet  and 
Nutrition  Letter 

P.O.  Box  57857 
Boulder,  CO  80322-7857 
(800)  274-7581 


u 

United  Way  of  America 

701  North  Fairfax 
Alexandria,  VA  22314 
(703)  683-7852 

Contact  your  local  United  Way  for 
information. 

University  of  California  at 
Berkeley  Wellness  Letter 

Subscription  Department 
P.O.  Box  420148 
Palm  Coast,  FL  32142 

U.S.  Pharmacopeial 
Convention,  Inc. 

12601  Twlnbrook  Parkway 
Rockville,  MD  20852 
(301)  881-0666 


V 

Visiting  Nurse  Associations 
of  America 

380 1 East  Florida  Avenue 
Suite  206 
Denver,  CO  80210 
(800)  426-2547 

Contact  your  local  Visiting  Nurse 
Association  for  information. 

Vitality  Magazine 

1 East  Wacker.  #2430 
Chicago,  IL  60601 
(312)  828-9897 


w 

Washington  Business  Group 
on  Health 

777  North  Capitol  Street,  NE. 
Suite  800 

Washington,  DC  20002 
(202)  408-9320 

Weight  Watchers 
International,  Inc. 

Jericho  Atrium 
500  North  Broadway 
Jericho,  NY  11753:2196 
(516)  949-0476 
Contact  your  local  Weight 
Watchers  for  information. 

Wellness  Councils  of  America 

(WELCOA) 

1823  Harney  Street,  Suite  201 
Omaha,  NE  68102 
(402)  444-1711 

Williams  & Wilkins 

428  East  Preston  Street 
Baltimore.  MD  21202-3993 
(800)  638-6423 
(800)  638-4007  in  Maryland 

Worker  Health  Program 

Institute  of  Labor  and  Industrial 
Relations 

The  University  of  Michigan 
1111  East  Catherine 
Ann  Arbor,  MI  48109-2054 
(313)  763-1187 
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Workplace  Health  Fund 

815  16th  Street.  NW..  Suite  301 
Washington,  DC  20006 
(202)  842-7832 


Y 

YMCA  of  the  USA 

101  North  Wacker  Drive 

Suite  1400 

Chicago,  IL  60606 

(312)  977-0031 

Contact  your  local  YMCA  for 

information. 


Part  IV 

Publications 
Order  Forms 


NHLBI  Publications  Order  Form 

How  To  Order  Publications 

Materials  may  be  ordered  in  quantities  up  to  10  each  while  supplies  last.  To  order  additional  copies 
of  publications,  please  attach  to  the  order  form  a short  explanation  of  why  your  organization  needs 
multiple  copies.  STOP!  Please  do  not  tear  out.  Retain  and  photocopy  order  form  for  this  and  future  orders. 

Send  to: 

Name 

Organization  

Address 

City  State  Zip 

Telephone  Number  Date  

Please  send  me: 


Qty. 

Pub.  No. 

Title 

Price 

Materials  for  Employees  and  Their  Families 

2923 

Aprenda  a Reconocer  un  Corazon  Sano 

2024 

Blacks  and  High  Blood  Pressure 

3031 

Check  Your  Smoking  I.Q.:  An  Important  Quiz  for  Older  Smokers 

3034 

Check  Your  Weight  and  Heart  Disease  I.Q. 

2972 

Eat  Right  To  Lower  Your  High  Blood  Cholesterol 

2920 

Eating  To  Lower  Your  High  Blood  Cholesterol 

2696a 

Facts  About  Blood  Cholesterol  (reproducible) 

3281 

Facts  About  Blood  Pressure 

3290 

Facts  About  Heart  Attacks 

2720 

Healthy  Heart  Handbook  for  Women 

NN486 

High  Blood  Pressure:  A Common  But  Controllable  Disorder:  Age  Page 

NN322 

Madres,  Protejan  la  Salud  de  su  Familia 

NN322 

Mothers,  Protect  Your  Family's  Health 

NN321 

Smokers:  How  to  Double  Your  Quitting  Power 

2922 

So  You  Have  High  Blood  Cholesterol 

NN487 

Stroke:  Prevention  and  Treatment:  Age  Page 

Posters 

NN345 

Stanley  Spencer  Had  a Stroke 

NN285 

Three  Good  Reasons  to  Control  Your  High  Blood  Pressure 

NN244 

Whatever  You  Do  for  a Living.  Keep  on  Living. 
Treat  Your  High  Blood  Pressure. ..for  Life 

Materials  for  Program  Planners  and  Health  Professionals 

Audiovisual  Materials  for  High  Blood  Pressure  Education 

$1 

Audiovisual  Materials  on  Cardiovascular  Health:  A Selected  Listinu 

$1 

Blood  Pressure  Measurement:  Current  Training  Programs.  Manuals 
and  Instructional  Materials 

$1 

Cholesterol  Brochures 

$1 

2178 

Clinical  Opportunities  for  Smoking  Intervention: 
A Guide  for  the  Busy  Physician 

Finding  Resources  for  Healthy  Heart  Programs  at  Work 
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Publications  Order  Forms 


Qty.  I Pub.  No.  I Title  " I Price 


Materials  for  Employees  and  Their  Families,  continued 


L_ 

High  Blood  Pressure:  Patient  and  Public  Education  Materials 

$1 

2731 

Highlights  of  the  Report  of  the  Expert  Panel  on  Blood  Cholesterol  Levels 
in  Children  and  Adolescents 

2926 

Highlights  of  the  Report  of  the  Expert  Panel  on  Detection. 
Evaluation,  and  Treatment  of  High  Blood  Cholesterol  in  Adults 

2961 

How  You  Can  Help  Patients  Stop  Smoking:  Opportunities  for 
Respiratory  Care  Practitioners 

3085 

Life  in  the  Health  Lane:  A Directory  of  Resources  From 
the  National  Heart.  Lung,  and  Blood  Institute 

Low-Fat,  Low-Salt  Cookbooks 

$1 

2648 

Make  Workplace  Wellness  Programs  Work  for  Your  Company 

2119 

NHLBI  Demonstration  Projects  in  Workplace  High  Blood 
Pressure  Control:  Summary  Report 

NN315 

NHLBI  Kit  ‘90 

1088 

1988  Report  of  the  Joint  National  Committee  on  Detection, 
Evaluation  and  Treatment  of  High  Blood  Pressure 

2962 

Nurses:  Help  Your  Patients  Stop  Smoking 

NN250 

The  Physician’s  Guide:  Improving  Adherence  Among 
Hypertensive  Patients 

2644 

Program  Summary  of  a Conference  on  Worksite  Health 
Promotion  and  Human  Resources:  A Hard  Look  at  the  Data 

3045 

Recommendations  Regarding  Public  Screening  for  Measuring 
Blood  Cholesterol 

2732 

Report  of  the  Expert  Panel  on  Blood  Cholesterol  Levels 
in  Children  and  Adolescents 

2925 

Report  of  the  Expert  Panel  on  Detection,  Evaluation,  and 
Treatment  of  High  Blood  Cholesterol  in  Adults 

3047 

Report  of  the  Expert  Panel  on  Population  Strategies  for  Blood 
Cholesterol  Reduction:  Executive  Summary 

2719 

Small  Business  Basics:  Guidelines  for  Heart  and  Lung  Health 
at  the  Workplace 

Smoking  Cessation  and  Prevention  Materials  for  Consumers: 
A Literature  Search 

$1 

Stop-Smoking  Strategies  for  Blue-Collar  Workers: 
An  Annotated  Bibliography 

$1 

NN351 

Three  Community  Programs  Change  Heart  Health 

3043 

Wellness  Outreach  at  Work:  A How-To  Guide 

2361 

Working  Group  Report  on  Management  of  Patients  With 
Hypertension  and  High  Blood  Cholesterol 

NN347 

Workplace  Facts  on  Heart  Disease  and  Stroke:  A Data  Fact  Sheet 

$1 

Subtotal 

Q Check  here  if  you  want  to  receive  a mailing  list  registration  form  for  our  newsletter.  Handling  fee 

To  cover  postage  and  handling,  add  $5  for  11  to  25  publications  and  $10  for  more  than 

25  publications.  To  speed  processing,  prepayment  is  requested.  Total  enclosed 

Send  your  cheek  or  money  order  payable  to:  NHLBI  Information  Center 

P.O.  Box  30105 
Bethesda,  MD  20824-0105 
(301)  951-3260 

If  a publication  is  out  of  stock  when  your  order  is  received,  a comparable  publication 
will  be  substituted. 

Note:  NHLBI  Publications  are  not  copyrighted.  They  may  be  reproduced  without 
permission.  If  you  do  reprint  NHLBI  publications,  please  cite  the  National  Heart.  Lung, 
and  Blood  Institute  as  your  source. 
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Ordering  NHLBI  Publications  from  the  Superintendent 
of  Documents 


Use  (he  order  form  below  to  order  bulk  copies  of  the  following  NHLBI  publications.  A 25%  discount  applies 
to  orders  of  100  or  more  of  a title.  STOP!  Please  do  not  tear  out.  Retain  and  photocopy  order  form  for  this 
and  future  orders. 


Publication 

Eat  Right  To  Lower  Your  High  Blood  Cholesterol  (017-043-00121-4) 
Eating  for  Life  (017-042-00235-4) 

Eating  To  Lower  Your  High  Blood  Cholesterol  (017-043-00118-4) 
Healthy  Heart  Handbook  for  Women  (017-043-00122-2) 

So  You  Have  High  Blood  Cholesterol  (017-043-00119-2) 


Cost  Per  Copy(s) 

$25.00  (40  copies) 
$1.00 
$2.00 
$4.75 
$1.00 


Superintendent  of  Documents  Publications  Order  Form 

Please  Type  or  Print 

Prices  include  regular  domestic  postage  and  handling  and  are  subject 

to  change.  International  customers  please  add  25%.  Order  Processing  Code: 


QTY. 

Stock  Number 

Title 

Price  Each 

Total  Price 

Total 

Company  or  Personal  Name 


Additional  address/attention  line 
Street  address  


State 


ZIP  code . 


Purchase  Order  No. 


Please  Choose  Method  of  Payment: 

□ Check  Payable  to  the  Superintendent  of  Documents 

Charge  your  order. 

It’s  Easy! 

P4 

vrsA 

□ GPO  Deposit  Account 

-□ 

□ Visa  of  MasterCard  Account 

Authorizing  Signature 


Expiration  date 
_ It 0/921 


Thank  you  for  your  order! 

Mail  To:  New  Orders,  Superintendent  of  Documents,  P.O.  Box  371954.  Pittsburgh.  PA  1 5250  705  i . t 
Order  By  Telephone:  (202)  783-3238;  or 
Fax  Your  Order:  (202)  512-2250 

May  we  make  your  name/address  available  to  other  mailers?  □ Yes  J No 
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Index 


A 

Absenteeism,  24,  27,  56,  62 

Addresses  and  telephone 
numbers  of  resource 
organizations,  73-77 
African  Americans,  materials  for, 
10,  30,  46,  64 
American  Association  of 

Occupational  Health  Nurses, 
7,  26 

American  Cancer  Society,  9, 
39-40,  41-42,  44 
American  College  of 
Occupational  and 
Environmental  Medicine,  9, 
26,  69 

The  American  Dietetic 

Association,  7-8,  34,  38,  48, 
50,  51,  52,  59 

American  Health  Consultants, 

21-22,  24,  26 

American  Health:  Fitness  of 
Body  and  Mind,  66 

American  Heart  Association,  8, 

28,  29,  30,  31,  33,  34-35,  36, 
37,  42,  44,  48,  50,  60,  61-62, 
64,  67 

American  Hospital  Association, 

66 

American  Institute  for 

Preventive  Medicine,  42,  47, 

54,  56,  64 

American  Journal  of  Health 
Promotion,  20,  21,  26 

American  Lung  Association,  8, 

40,  42,  43,  44-45,  46,  47,  55 


American  Medical  Association’s 
Cholesterol  Education 
Program,  33 

American  Red  Cross,  9,  28 
Association  for  Fitness  in 

Business,  8,  21,  26,  55-56,  58 
Audiovisual  materials 

Audiocassettes,  audiotapes. 
28,  30,  33,  34,  42.  46.  48, 
54,  55,  65,  69 

Films,  8.  28,  30.  35,  44,  65 
Overheads,  33,  54,  55 
Slides,  28,  30,  33,  36,  43, 

48,  54,  55,  61,  65,  69 
Slide  guides,  50 

Videos,  videotapes,  video 
cassettes,  6,  14,  20,  25- 
26,  28.  30,  33,  34,  35,  36, 
38,  40,  41,  43,  46,  50.  54, 
58,  61,  64,  65-66,  69 

B 

Baxter  Healthcare  Corporation, 

66 

Being  Healthy,  Inc.,  66 

Black  Americans,  materials  for 
(see  African  Americans) 

Blood  pressure  (see  High  blood 
pressure) 

Bloomington  Heart  and  Health 
Program,  33,  40,  43,  54,  56. 
57-58 

Blue-collar  workers  (see  also 
Labor  unions),  28.  31,  39,  62 


Bureau  of  Business  Practice, 

41-42 

Business  & Health,  7,  26 

Business/health  coalitions  (see 
Wellness  councils) 

c 

Cafeteria  programs.  48-50 

California  Department  of 
Health  Services,  21 

Calorie  tables,  55 
Campaigns  (see  Contests) 

Cancer  (see  Smoking  cessation) 

Cancer  Information  Service,  40. 

41.  45.  46 

Carter  Center  of  Emory 
University,  63 

Center  for  Corporate  Health. 

66,  69 

Center  for  Science  in  the  Public 
Interest,  38.  48-49.  50.  66 
Chambers  of  Commerce.  6 
Cholesterol  (see  High  blood 
cholesterol) 

Choose  to  Lose,  54 

Choosing  materials  for 
employees.  69-70 

Citizens  for  Public  Action  on 
Blood  Pressure  and 
Cholesterol,  Inc.,  31  ,36  37 

Colleges,  universities.  7 

Community  and  count)  collects 
(see  Colleges) 

Computer  software.  35.  17.  5.3. 

55.  62.  63.  68 
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Consumer  Information  Catalog, 
52,  67 

Consumer  Information  Center, 

50,  51-53,  52,  55,  67 

Consumer  Reports  on  Health, 

66 

Contests,  campaigns,  43-44,  55, 
56-58 

Cookbooks  (see  Recipes) 

Cooking  Light,  66 

Cooperative  Extension  Service 
(see  USDA  Cooperative 
Extension  Service) 

Cornell  University,  62 

Corporate  Health  Designs,  21, 

22,  23,  24,  25 

Corporate  Health  and  Fitness 
Program  (YMCA),  61 

Costs,  21,  23-24,  25,  26,  27,  60, 
62 

Creative  Walking,  Inc.,  66 

D 

Databases 

AGRICOLA  (U.S.  Dept,  of 
Agriculture  database),  53 

Combined  Health 
Information  Database 
(CHID),  14,  68 

DIALOG  (Superintendent  of 
Documents  database),  68 

Directory  of  Information 
Resources  Online 
(DIRLINE),  15,  68 

Federal  Research  in  Progress 
(FEDRIP)  database,  68 

Grateful  Med,  68 

Health  Promotion  and 
Education  Database,  68 

National  Resource  Center  on 
Worksite  Health  Promotion 
database,  14 

National  Technical 
Information 

Service  (NTIS)  database, 

68 

Smoking  and  health 
database,  45 


Denice  Ferko-Adams  & 
Associates,  55 

Dependents  (see  Families) 

Diet  (see  also  High  blood 

cholesterol.  Nutrition,  Weight 
control) 

Step-one  diet  (for  lowering 
cholesterol),  36,  60 

Step-two  diet  (for  lowering 
cholesterol),  36,  60 

Diet  Workshop,  Inc.,  54 

Dietitians,  registered,  7-8,  9,  34 

DINE  Systems,  Inc.,  47 

E 

Easy-to-read  materials  (see 
Reading  levels) 

Eating  Well:  The  Magazine  of 
Food  and  Health,  66 

Economics  (see  Costs) 

Education  departments,  7 

Elderly,  materials  for  (see  Older 
people) 

Emory  University  School  of 
Medicine,  64 

Employees,  materials  for,  30-32, 
36-38,  45-47,  50-53,  55,  58- 
59,  65-66,  69-70 

Environmental  Improvement 
Associates,  40 

Environmental  Nutrition,  66 

Evaluation,  program,  14,  21,  22, 
23-24,  26,  35.  39,  42,  44,  47, 
48,  50,  56,  61,  62 

Exercise,  physical  activity  (see 
also  Healthy  heart),  55-59,  64 

Contests,  campaigns,  56-58 

Guidelines  for  program 
planners,  55-56 

Materials  for  employees  and 
families,  58-59 

Special  sources  of 
information  and  help,  58 

Extension  Service  (see  USDA 
Cooperative  Extension  Service) 


F 

Families  (see  also  Employees), 
24-25,  32 

Fat  (see  High  blood  cholesterol) 

Federal  Occupational  Health 
Program,  14,  56 

Feeling  Fine  Programs,  Inc.,  33, 

55 

Films  (see  Audiovisual  materials) 
Financial  incentives  (see 
Incentives) 

Fitness  (see  Exercise) 

Focus  groups,  23,  26,  48 

Food  and  Drug  Administration, 

52-53,  66 

Food  and  Nutrition  Information 
Center,  53 

Food  labels,  36,  50 

Food  service  programs  (see 
Cafeteria  programs) 

G 

Government  employees  and 
employers,  resources  for  (see 
also  Employees),  14,  56 

Government  Printing  Office  (see 
Superintendent  of  Documents) 

Guidelines  for  program  planners, 
20-26,  27-28,  32-35,  39-45, 
47-50,  54-58,  59-65,  69-70 

H 

Hall-Foushee  Productions,  Inc., 

34 

Harvard  Health  Letter,  66 

HDL  (see  High  blood  cholesterol) 

Health  coalitions  (see  Wellness 
councils) 

Health  insurance  carriers,  5,  64 

Health  maintenance 

organizations  (HMOs),  5,  9 
Health  promotion  providers,  5-15 

Health  Promotion  Services, 

Inc.,  20,  63 

Health  Prospects,  33-34,  35 
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Health  risk  appraisals,  21-22,  23, 
62-64 

HealthKit,  31-32,  51 

Healthtrac,  64 

Healthy  heart  (see  also  Exercise 
and  physical  activity.  High 
blood  cholesterol,  High  blood 
pressure.  Nutrition,  Smoking, 
Weight  control),  59-69 

Audiovisual  materials,  65 

Manuals,  reports, 
recommendations  for 
health  professionals,  59-60 

Materials  for  employees  and 
families,  65-69 

Packaged  programs,  61-62 

Resource  list,  65 

Special  populations:  retirees, 
women,  minorities,  small 
worksites,  64-65 

Special  sources  of 
information  and  help,  67- 
68 

Tools  for  managing 
programs,  62-64 

Healthy  People  2000  Objectives 
for  the  Nation,  19-20,  39,  50, 
56,  65 

Heart  attacks,  66 

High  blood  cholesterol  (see  also 
Healthy  heart.  Nutrition, 

Weight  control),  32-38 

Books  for  employees  and 
families,  36 

Brochures  for  employees  and 
families,  36-38 

Catalogs  and  lists  of 
educational  materials,  36 

Cholesterol-lowering 
programs,  33-35 

Measuring  blood  cholesterol, 
32 

National  Cholesterol 
Education  Month 
(September),  35 

Posters,  35,  49,  50 

Reports,  recommendations 
for  health  professionals, 
32-33,  60 


Special  sources  of 
information  and  help, 
34-35 

High  blood  pressure  ( see  also 
Healthy  heart,  Nutrition, 
Weight  control),  27-32 
Lists  of  educational 
materials,  28,  30 
Materials  for  employees  and 
families,  30-32 
Measuring  blood  pressure, 
28 

National  High  Blood 

Pressure  Education  Month 
(May),  29 

Posters,  28-30 

Reports,  recommendations 
for  health  professionals, 
27-28,  60 
Special  sources  of 

information  and  help,  29 

Holtyn  & Associates,  61 

Hope  Heart  Institute,  45,  51, 

58,  66 

Hospitals,  9 

Human  Nutrition  Information 
Service,  53 

Hypercholesterolemia  ( see  High 
blood  cholesterol) 

Hypertension  ( see  High  blood 
pressure) 

I 

Incentives,  20,  21-22,  23-24,  26, 
43-44,  59,  61,  63 

Information  and  referral  services, 
6 

Information  Transfer  Systems, 

22,  62 

It’s  YOUR  Cholesterol!,  38 

J 

Journals,  26-27,  47-48 


K 

Kidney  disease  and  high  blood 
pressure,  29,  31 

L 

Labor  unions  (see  also  Blue- 
collar  workers),  5,  9,  31.  39 

LDL  (see  High  blood  cholesterol) 

Lipoproteins  (see  High  blood 
cholesterol) 

Literacy,  Low  literacy  (see 
Reading  levels) 

Lowfat  Lifeline,  36 

M 

Macmillan  Publishing 
Company,  22 

Magazines  (see  Newsletters) 

Materials  for  employees  and 
families,  69-70 

Exercise,  physical  activity, 
58-59 

Healthy  heart,  65-69 

High  blood  pressure.  29-32 

High  blood  cholesterol.  36- 
38 

Nutrition,  50-53 

Stop  smoking.  45-47 

Weight  control.  55 

Mayo  Clinic  Health  Letter,  66 

Measuring  blood  cholesterol,  32 

Measuring  blood  pressure.  28 

Meatless  recipes,  48 

Medical  Care  Affiliates/Health 
Promotion  Affiliates,  49 

Men.  materials  for.  51 

Menus,  32.  36.  37.  47.  4H.  10 
50.  52.  66 

Minnesota  Coalition  for  a 
Smoke-Free  Society  2000, 

39.  41 

Minorities,  materials  for.  10.  29 

30.  45-46,  64.  6 i 
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N 

National  Association  of 
Governor’s  Councils  on 
Physical  Fitness  and  Sports, 

58,  59 

National  Association  for  Public 
Employee  Wellness,  14 

National  Business  Coalition 
Forum  on  Health,  6,  25 

National  Center  for  Chronic 
Disease  Prevention  and 
Health  Promotion,  43,  57,  68 

National  Center  for  Health 
Promotion,  42,  54.  66 

National  Employee  Health  & 
Fitness  Day,  27,  59 

National  Heart,  Lung,  and 
Blood  Institute  (see  NHLBI 
Information  Center) 

National  Kidney  Foundation,  9, 

29,  31 

National  Resource  Center  on 
Worksite  Health  Promotion, 

7,  14,  19,  21,  23,  25 

National  Technical  Information 
Service,  61,  68 
National  Wellness  Institute, 
Inc.,  20.  22,  24,  26 

New  Jersey  Group  Against 
Smoking  Pollution,  40 

Newsletters,  7,  26-27,  38,  55-56, 
66 

NHLBI  Information  Center,  10, 

23.  27.  28.  29.  30.  31,  32.  33, 
35,  36,  37,  38.  39,  41,  42.  43, 
46,  47,  49,  50,  51,  53,  55,  60, 
62.  63.  65,  66.  67,  69,  81-82 

NHLBI  publications  order  form, 
81-82 

Nurses,  materials  for,  7,  26,  33, 
41 

Nutrition  ( see  also  Healthy  heart. 
High  blood  cholesterol,  High 
blood  pressure.  Weight 
control),  47-53,  64 
Cafeteria  programs,  48-50 

Catalogs  and  lists  of 
educational  materials,  50 

Counseling,  7-8,  9,  33,  60, 
62,  63 


Guidelines  for  program 
planners,  47-48 

Information  hot  line 
(toll-free),  7-8,  52 

Materials  for  employees  and 
families,  50-53 

National  Nutrition  Month 
(March),  52 

Special  sources  of 
information  and  help, 
52-53 

Nutritionists  ( see  Dietitians) 

o 

Obesity  ( see  Weight  control) 
Occupational  health  clinics,  9 

Occupational  health  nurses  (see 
Nurses) 

Occupational  health  risk 
exposures,  31 

ODPHP  National  Health 

Information  Center,  15,  19, 
20,  39,  48,  50,  56,  65,  68 
Office  of  Disease  Prevention 
and  Health  Promotion,  19,  49 

Office  of  Minority  Health 
Resource  Center,  10 

Office  of  Personnel 
Management,  14,  45 
Office  on  Smoking  and  Health, 

39,  40,  45,  46.  47 
Older  people,  materials  for,  31, 

46.  64,  69 
Order  forms,  81-83 


P 

Participation,  program,  20-25, 
59,  61,  62 

Pawtucket  Heart  Health 

Program,  28,  35,  38,  43,  55, 
57,  62 

Payroll  stuffers,  31,  43,  44,  48, 
50,  55,  57,  63 

Penn  State  Nutrition  Center, 

50,  61 

Performance  Resource  Press, 

66 


Physical  activity  (see  Exercise) 
Physicians,  materials  for,  28,  32, 
33,  41,  61,  64 

Physicians  Committee  for 

Responsible  Medicine,  48,  66 

Posters,  miniposters,  10,  23,  59 

Exercise,  physical  activity, 

57 

Healthy  heart,  61-62,  64,  65. 
67 

High  blood  cholesterol, 

34-35,  49,  50 

High  blood  pressure,  28-30 
Nutrition,  48,  49,  50 

Stop  smoking,  41-42,  43, 

44,  46,  47 

Weight  control,  55 

President’s  Council  on  Physical 
Fitness  and  Sports,  56,  58, 

59 

Prevention  Leadership  Forum,  6 
Productivity  (see  Costs) 
Professional  associations,  7-10 

Public  employees  and  employers, 
resources  for,  14,  45,  56 

Public  health  departments,  7,  10, 
11-13,  14.  21 

Public  libraries,  6 

Pyramid  Film  & Video,  40 

R 

Reading  levels,  69-70 
Readability  formula  (see  Reading 
levels) 

Recipes,  29.  33.  34,  35.  36,  38, 
47.  48.  49,  50.  51.  62.  66 
Recreation  departments,  7 

Registered  dietitians  (see 
Dietitians) 

Reports,  recommendations  for 
health  professionals,  19-26 

Exercise,  55-58 
Healthy  heart,  59-65 
High  blood  cholesterol.  32- 
35 

High  blood  pressure.  27-28, 
29 
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Nutrition,  47-50 
Stop  smoking,  39-45 
Weight  control,  54-55 

Reproducible  materials,  10,  29, 
35.  38,  41,  43,  46,  47,  48,  49, 
53,  55.  57,  67,  81 

Resource  organizations,  5-15,  73- 
77 

Resource  Persons  Network  ( see 
Office  of  Minority  Health) 

Respiratory  care  practitioners, 
materials  for,  41 

Restaurant  programs  ( see 
Cafeteria  programs) 

Retirees,  programs  for  (see  Older 
people) 

s 

Salt  and  sodium  restriction,  28- 
30,  31,  36,  47,  48,  49,  50,  51, 
67 

Saturated  fat  (see  High  blood 
cholesterol) 

Schools  as  worksites,  25 

School  systems,  7 

Scott  Publishing,  Inc.,  66 

Self-help  materials,  38,  42,  43, 

44,  45-46,  47,  54,  56,  59,  61, 
62-63,  64 

Seniors,  materials  for  (see  Older 
people) 

Simon  & Schuster,  36 

Slack  Incorporated,  26 

Slides  (see  Audiovisual  materials) 

Small  businesses,  small 

worksites,  6,  14,  20,  25,  26, 

61,  65 

SMOG  readability  formula  (see 
Reading  levels) 

Smokenders,  42-43 

Smoking  cessation,  stop  smoking 
(see  also  Healthy  heart,  Weight 
control),  39-47 

Background,  resources,  39 
Contests,  campaigns,  43-44 

Establishing  nonsmoking 
policies,  39-40 


Guides  for  health 
professionals,  41 

Materials  for  employees  and 
families,  45-47 

Special  sources  of 
information  and  help. 
44-45 

Stop-smoking  programs, 
41-43 

Weight  gain,  55 

Society  for  Nutrition 
Education,  9,  47-48,  55 

Society  for  Public  Health 
Education,  9 

Sodium  (see  Salt  and  sodium 
restriction) 

Software  (see  Computer  software) 

South  Carolina  Center  for 
Health  Promotion,  23 

Spanish  language  materials,  10, 
29,  45,  46,  65 

Special  populations,  materials  for 
(see  also  Older  people,  Women, 
Minorities,  Small  worksites, 
African  Americans,  Spanish, 
etc.),  64-65 

Stanford  University,  31,  34,  37, 

44,  45-46,  47,  56-57,  58,  59, 
65-66,  69 

State  health  departments,  10-13 
Step-one,  Step-two  diets,  36,  60 

Stop  smoking  (see  Smoking 
cessation) 

Strokes,  30,  63,  69 

Superintendent  of  Documents, 

37-38,  38,  50,  51-52,  66,  68. 
83 

DIALOG  database,  68 
Publications  order  form,  83 

T 

Table  tents,  tent  cards,  35,  4 1 , 

43,  44,  48,  49,  50,  55,  57,  59. 
64 

Toll-free  telephone  numbers,  7-8. 
9,  15.  42,  45,  68 

TopHealth,  66 

Tufts  University  Diet  and 
Nutrition  Letter,  66 


u 

Unions  (see  Labor  unions) 

United  Way,  6.  8 

United  Way  of  America,  77 

University  of  California  at 

Berkeley  Wellness  Letter,  66 

USDA  Cooperative  Extension 
Service,  9-10 

U.S.  Government  Printing  Office 
(see  Superintendent  of 
Documents) 

U.S.  Pharmacopeial 
Convention,  Inc.,  30 

V 

Vegetarian  recipes  (see  Meatless 
recipes) 

Videotapes  (see  Audiovisual 
materials) 

Visiting  nurse  associations,  9 

Visiting  Nurse  Associations  of 
America,  9 

Vitality  Magazine,  66 

Voluntary  health  agencies.  7 

w 

Wallet  cards.  23.  30.  37 

Washington  Business  Group  on 
Health,  6-7.  24.  25.  26 

Weight  control  (see  also  Health) 
heart,  High  blood  cholesterol. 
High  blood  pressure. 
Nutrition).  54-55 

Contests,  campaigns.  55 

Materials  for  employees  and 
families.  55 

Resource  directory.  55 

Special  sources  of 
information  and  help. 
52-53 

Weight -loss  programs.  54 

Weight  Watchers  International. 
Inc.,  54 

Wellness  councils.  6.  25  27 
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Wellness  Councils  of  America 
(WELCOA),  6,  20,  21,  23,  25- 
26,  27 

Williams  & Wilkins,  26 

Women,  materials  for,  29,  34-35, 
46,  47,  64,  66.  68 

Worker  Health  Program,  22,  62, 

63,  64 

Workplace  Health  Fund,  31 


Worksite  wellness,  19-27 

Background,  issues,  19-20 

Costs,  incentives,  evaluation, 
23-24 

Guidelines  for  program 
planners,  20-23 

Newsletters,  journals,  26-27 

Reaching  dependents  and 
families,  24-25 

Small  business,  25 
Schools  as  worksites,  25 
Wellness  councils,  business/ 
health  coalitions,  6,  25- 
26 


Y 

Year  2000  health  objectives  (see 
Healthy  People  2000 
Objectives  for  the  Nation) 

YMCA  of  the  USA,  8-9,  61 
YWCA,  9 
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Amazing  Help. 


http://nihlibrary.nih.gov 


10  Center  Drive 
hesda,MD  20892-1150 

301-496-1080 


Discrimination  Prohibited:  Under  provi 
sions  of  applicable  public  laws  enacted  by 
Congress  since  1964,  no  person  in  the 
United  States  shall,  on  the  grounds  of  race, 
color,  national  origin,  handicap,  or  age.  he 
excluded  from  participation  in,  be  denied 
the  benefits  of,  or  be  subjected  to  discrimi 
nation  under  any  program  or  activity  (or.  on 
the  basis  of  sex,  with  respect  to  any  educa- 
tion program  or  activity)  receiving  Fede  ral 
financial  assistance.  In  addition.  Executive 
Order  11141  prohibits  discrimination  on  tin- 
basis  of  age  by  contractors  and  subcontrac- 
tors in  the  performance  of  Federal  contracts, 
and  Executive  Order  1 1246  states  that  no 
federally  funded  contractor  may  discrimi 
nate  against  any  employee  or  applicant  for 
employment  because  of  race,  color,  religion, 
sex,  or  national  origin.  Therefore,  the 
National  Heart.  Lung,  and  Blood  Institute 
must  be  operated  in  compliance  with  these 
laws  and  Executive  Orders. 


U.S.  DEPARTMENT  OF  HEALTH  AND  HUMAN  SERVICES 

Public  Health  Service 

National  Institutes  of  Health 

National  Heart,  Lung,  and  Blood  Institute 
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